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Global trade: On a mission
For small Minnesota companies looking to export, joining a trade 
mission can be just the ticket
By: Caitlin Hill | May 2013 | Industry Watch

Dave Anderson, international 
sales manager for Jet Edge 
in St. Michael, has been on 

three trade missions since 2008. As a 
result of his trip to China in 2010, Jet 

Edge, a global designer and manufactur-
er of waterjet systems, set up an office in 
Shanghai to assist with its export busi-
ness. And last year, Anderson returned 
to China on another mission, visiting 

other cities in addi-
tion to Shanghai.

“It was good to 
go back with the gov-
ernor’s delegation,” 
he  says .  “When 
you’re traveling with 
him, you get to meet 
high-level people 
quickly.”

That’s just one 
of the reasons small 
businesses like Jet 
Edge participate in 
trade missions to 
some of the state’s 
most important for-
eign markets. For 
many such compa-
nies, a trade mission 
is an effective way 
to build successful 

export relationships.
The Minnesota Trade Office (MTO) 

facilitates one trade mission with the 
governor each year, with the delegation 
varying in size from 30 to 50 people. Ad-
ditionally, sometimes an employee from 
the MTO or Minnesota Department of 
Agriculture leads a small-business trade 
mission of about 10 participants.

The destination of a mission is often 
one of the state’s top export markets or 
investment sources, but the location also 
depends on where previous trade mis-
sions have gone and which countries the 
MTO wants deeper relationships with.

“China has been a frequent destina-
tion for trade missions,” notes Katie 
Clark Sieben, commissioner of the 
Minnesota Department of Employment 
and Economic Development and former 
MTO executive director. “Every gov-
ernor has led a mission to China since 
Governor Perpich.”

The goal of a mission is to help 
delegates learn a market and make 

Cultural exposure: Members of a trade mission learn about 
history and culture, too
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Dragon Festival Celebrates 
10th Anniversary 
Phalen Park, St. Paul, July 13-14th 

The Dragon Festival is 
drawing near! According to a 
statement by the organizers, 
“It is our 10th year anniver-
sary and without a great com-
munity like you all, it wouldn't 
have been possible. We are 
passionate about preserv-
ing celebrations such as the 
Dragon Festival in Minnesota 
and we hope that you join us 
and have some fun at the 2013 
festival!”

Free Admission! 
Free Parking! 
Free Performances!

Lake Phalen Park in St. Paul, Min-
nesota, comes alive with two days of 

colorful, traditional dances and music 
to showcase the performance arts of 
Asia. Dances from the ceremonial to the 
theatrical and are as varied as the colors 
on the performers' authentic costumes!

Each Asian country has its own in-

delible sound even though 
the instruments are rather 
similar. From the mesmer-
izing sound of the Chinese 
flute to the energetic Taiko 
drumming, Asian music 
with its pentatonic melody 
sounds exotic.

As noted on the Dragon 
Festival website, their mis-
sion is to bring together 
the Greater Twin Cities 
community in celebration 
of the diverse Asian Pacific 
cultures through an annual 

dragon festival and the vision is to foster 
trust and a sense of community among 
Asian-Pacific ethnic communities by 

Dragon Festival continues on 
Page 4
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Free More News: Blogging for a Better China
By Anonymous

I live in dread that the Chinese gov-
ernment will find out our true identities. 
Even my parents do not know what I 
am doing.

For the past few years, I have worked 
by day in the California criminal justice 
system and by night editing Free More 
News (fmnnow.com), a news blog that 
defies Chinese censors. Since we are 
based in the United States, we have 
the freedom to publish as we please. 
Chinese journalists do not. They face 
censorship on a daily basis. Many times 
a good story cannot be published due to 
its content – coverage of protests, food 
safety problems, ethnic strife — so we 
became the outlet for those stories.

It has not been easy. Many times 
when a big story came out, our accounts 
suspiciously began sending out phishing 
emails. Police have visited a half dozen 
of our China-based interns and inter-
rogated them about Free More News, 
asking who we are and about our source 
of funding.

Despite the challenges, we work on 
Free More News because we believe 
the world needs to know more about 
China, and Chinese citizens need to 
know more about what is going on in 
their communities. Pollution is becom-
ing unbearable; the sun is no longer 
clearly visible due to the heavy smog. 
The wealth gap is increasing. And 
without people’s participation, much of 
China’s development has been hijacked 
by special interest groups that are more 
interested in padding their own pockets. 
These crucial stories rarely make the 
state-controlled Chinese media.

The price of being denied news 
about your country is something I know 
personally. I was only a little boy on the 
morning of June 4, 1989, but I will never 
forget the urgency in my father’s voice 
as he shared the shocking news about 
Tiananmen Square with relatives: “The 
government fired shots!”

For weeks leading up to that day, 
there had been a rare break in the gov-
ernment control of media. Stations had 
been broadcasting daily the student pro-
tests at Tiananmen Square. We sat glued 
to the television, watching demonstra-

tions, hunger strikes, martial law — and 
then this dramatic ending.

After the shots were fired, the gov-
ernment took back control of the media. 
For years, I had no idea what happened 
to those students, what their motives 
were, or who they were. We would hear 
about people getting arrested or being 
executed as counter revolutionaries, but 
we never heard their side of the story.

Only later, when I moved to the 
United States for a university education, 
did I begin to see the full picture of what 
had happened and how my country had 
developed in the more than a decade 
since the crackdown following the Ti-
ananmen uprising.

When I was about to graduate with 
a degree in economics and political sci-
ence, some Chinese friends and I wanted 
to find a way to use our new knowledge 
to help our homeland. We decided to 
create a website and call it Free More 
News, which, in Chinese, is written with 
a character that translates to something 
like “a little more liberty.”

Our initial idea was to share knowl-
edge of democracy, but the blog took 
on a life of its own. Using a simple 
WordPress platform, we started to up-
date the site before and after our day 
jobs with the latest news we could find 
about China. 

A month after we launched in fall 
2007, protests broke out in Shenyang 
and Guizhou provinces that involved 
business and police corruption. The 
official media clamped down on the 
story, but the Chinese people had started 
using social platforms to document 
their lives, sharing protest footage on 
YouTube, Flickr, and Chinese forums 
such as TianYa. Information was be-
ing shared faster than the government 
could respond. We took these stories 
and posted them. We had stumbled upon 
an information gold mine. Our website 
crashed with tens of thousands view-
ing the site at once, about 80 percent of 
whom came from China.

But the success was short lived. 
Within months of launching, the Chi-
nese government had discovered what 
we were doing and blacklisted the web-

site so nobody could access it directly 
from China. For two years we continued 
the site, but with our main audience 
blocked we had very little traffic.

Despite the frustrations of being cut 
off from our audience, we continued 
to develop the site. Along the way we 
learned about journalistic practices from 
trial and error. When we posted photos 
from Tibet where it appeared Chinese 
military officials were attempting to in-
filtrate the monks, we learned the photo 
was for a movie shoot. From that point 
on we made sure to verify everything 
we published. If there is a protest, for 
example, we confirm the veracity of 
the images by checking with other lo-
cal contacts to make sure that the event 
actually happened.

In 2009, I went back to China for a 
visit and a friend tipped me off about 
Twitter – it was taking off in China 
and not yet blocked. Immediately, we 
opened an account and started posting 
images, links, and short updates. Right 
after we started, there were protests. 
This time they were in Xinjiang and 
involved an ethnic clash between Chi-
nese Muslims and the Han majority. 
We found information on forums the 
censors had not yet suppressed. We 
acted fast to save photos and then send 
them out on Twitter. Again, the traffic 
took off, with followers doubling every 
couple of weeks. On Twitter they have 
grown to almost 50,000, and on Weibo, 
the Chinese Twitter, we got to over 
20,000 in just a couple of months – but 
then the government shut us down. 

We soon found that we could also use 
our social network to build a dedicated 
team of sources on the ground in China. 
When residents of Da Lian planned to 
protest the construction of a chemical 
plant, claiming potential environmental 
and health risks, we contacted our local 
contributors and designed a coverage 
plan. On the day of the protest, we had 
photos, videos, and micro-reports from 
different angles on the ground. The Tele-
graph and Current TV even asked us to 
connect them with people to interview.

Free More News continues on 
Page 5
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connections through direct experience 
and one-on-one meetings. Each mission 
begins with briefings from the embassy 
providing geopolitical and business 
overviews of a particular country. 
Delegates are also able to meet ambas-
sadors and U.S. Commercial Service 
officers and participate in tours of key 
companies.

“On the China trade mission [last 
year], we took the Minnesota dairy 
producers to a dairy processing plant 
so they could see the differences in pro-
cessing dairy there,” says Clark Sieben.

The MTO hopes that Minnesota 
companies will, after learning about the 
differences in manufacturing and distri-
bution, figure out the best ways to sell 
into that market. Other activities include 
market presentations, networking recep-
tions, and meetings with government 
officials and key industry groups.

“The governor can help open doors 
for them,” Clark Sieben says. “If we call 
a company in Germany or China, they 
are often willing to open their doors to 
delegates and share information.”

Trade missions are also a safe way 
for Minnesota companies and agri-
cultural producers to explore a new 
market. All trip details are preplanned 
and arranged, including one-on-one 
business meetings and contact with the 
embassies.

From June 12 to 21, Governor Day-
ton [led] a trade mission to the European 
business centers of Berlin, Dusseldorf, 
Cologne, Oslo, and Stockholm.

According to the MTO, Germany is 
Minnesota’s fifth-largest trading partner 
and one of its largest foreign investment 
partners. Norway and Sweden are both 
highly competitive markets, yet are 
relatively easy to enter for Minnesota 
companies, offering export opportuni-
ties in many industry sectors.

“We haven’t had a Minnesota gov-
ernor visit those countries in quite some 
time,” Clark Sieben says. “We have 
deep ties with [those countries], and 
there are lots of individual and company 
connections.”

Big recognition
Traveling with the governor can 

be especially beneficial for small and 
midsize businesses, which otherwise 
wouldn’t likely have the kind of access 
and exposure the delegation affords. 
“We are a small company, so it helps 

to be in a delegation like that,” says 
Anderson “Otherwise, they wouldn’t 
recognize who we were.

“If you are a business wanting to 
export, I would always recommend it,” 
he adds. “The benefits are far-reaching.”

During last year’s trip to China, 
Anderson was able to work more inten-
sively with an existing customer in the 
United States that had also started doing 
business in China. It gave Anderson an 
opportunity to work with the customer 
one-on-one, he says. The trade office co-
ordinated meetings between Anderson 
and the customer, one of which included 
the governor’s participation. Anderson 
has also found the networking events to 
be valuable, learning from other com-
panies that are also doing business in a 
particular country.

In addition to participating in pre-
planned activities, delegates also have 
time to set up meetings outside of the 
itinerary. Robert Sanberg, vice president 
of operations at WindRider International 
— a Minneapolis sailboat manufacturer 
specializing in trimarans — also at-
tended the trade mission to China last 
summer, which stopped in Beijing, 
Shanghai, and Shaanxi. Going into the 
trip, Sanberg (pictured with Governor 
Dayton) knew that China possessed a 
growing market for sailboats, especially 
in parts of southern China like Hainan 
Island, a major tourist destination.

“Having the ability to get there, meet 
with people, and talk with people was 
definitely very important for us,” he 
says. In fact, Sanberg hired someone 
he met on the trip to act as a local agent 
for WindRider. Without the trip, San-
berg probably wouldn’t have made the 
contact and established a relationship.

WindRider won’t be making the trip 
to Europe this year, partially because the 
company already has some distribution 
there. “Also, it’s a market that’s a little 
bit easier for us to get into,” Sanberg 
says. “There’s not quite the language 
barrier that exists for us in China.”

Taking part
Any Minnesota company can apply 

to join a trade mission. Selections are 
based on a company’s ability to increase 
exports and attract foreign investments 
for the state. “We try to have a diverse 
delegation that represents the state of 
Minnesota well,” says Clark Sieben. 
“We’re showing that country how many 
products and services we have in Min-
nesota.”

The MTO also tries to select compa-
nies that represent a diverse set of prod-
ucts. Last year’s trade mission to China 
brought pork producers and corn grow-
ers, along with representatives from 3M 
and Medtronic, and small businesses 
such as WindRider. And on each trip, 
there is at least one Minnesotan who 
has never traveled to another country.

Applicat ions to join a  t rade 
mission can be downloaded at 
positivelyminnesota.com. The cost 

A step in the right direction

The STEP program is designed to help small Minnesota companies 
export

Funded in part through a grant award from the U.S. Small Business Ad-
ministration, the STEP program provides financial and technical assistance 
to qualifying Minnesota small businesses with an active interest in exporting 
products or services to foreign markets. You’ll find the information below 
and more on the site of the Minnesota Department of Employment and 
Economic Development:

Participants may be first-time exporters or companies that are currently 
exporting but are interested in expanding into new international markets.

Small businesses may apply for reimbursement of up to $500 for export 
training that will result in the development of an export strategy or up to 
$7,500 for approved export-development activities, including:

» Participation in trade missions
» Exhibiting at trade shows or industry-specific events
» Translation of marketing materials
» Development of foreign language websites
» Gold Key or other business matchmaking services
» Company-specific international sales activities
» Testing and certification (such as CE marking) required to sell products 

in foreign markets
Eligible companies must fit the SBA definition of a small business, based 

on annual sales or number of employees, and:
» Have been in operation for at least one year
» Be operating profitably, based on U.S. operations
» Have an understanding of the costs associated with exporting
» Have a strategic plan for exporting
For more information, visit positivelyminnesota.com/business/

exporting_trade

varies depending on the market; the 
MTO negotiates rates to make it as 
reasonable as possible. The cost of the 
upcoming trade mission to Europe is 
$7,500 per delegate, which includes 
all transportation, meals, and activities.

Small companies can get a grant 
from the STEP program, which provides 
financial and technical assistance to 
qualifying small Minnesota businesses 
with an active interest in exporting prod-
ucts or services. Small businesses can 
receive up to $7,000 for participation 
in trade missions.

Sanberg notes it’s important for 
small businesses especially, with their 
limited resources, to make sure that the 
trip is going to be worth the time and 
investment.

Both Jet Edge and WindRider took 
advantage of the grants. “I’ve only got 

Gov. Dayton and Dave Anderson

so big of a budget, so the STEP program 
allows us to do more,” Anderson says. “I 
probably wouldn’t have gone if it wasn’t 
for the grant.” 

Global Trade: On a Mission
Continues from Page 1
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Gown of Cloud and Rainbow
Miao Costumes and Jewelry from Southwest China
By Liu Yang, PhD, Minneapolis Institute of Arts head of the Department of Asian Art and curator of Chinese Art

Thus is the account of the spiritual 
beings’ clothing, described in The Lord 
of the East, a poem written by the great 
Chinese poet Qu Yuan (340–278 BCE) 
and translated by Stephen Owen. Ever 
since, in China a beautiful piece of 
clothing has often been described as 
a “gown of cloud and rainbow.” The 
same laudatory description can be ap-
propriately applied to the magnificent 
costumes and jewelry of the Miao 
people from southwest China. 

A selection of about fifteen Miao 
costumes and seventy objects from 
a group of 1,200 purchased in 2004 
will be on view at the Minneapolis 
Institute of Arts (MIA) from June 1, 
2013, through January 30, 2014, in an 
exhibition titled “Gown of Cloud and 
Rainbow: Miao Costumes and Jewelry 
from Southwest China.” 

The Miao (Hmong) are one of 
China’s largest ethnic minority groups, 
scattered among several provinces, 
but mostly living in Guizhou/Yunnan 
plateau, a mountain area “beyond the 
clouds.” They are famous for their 
embroidery skills and indigo dyeing 
techniques, and for underscoring the 
central roles of textiles and jewelry in 
their culture.

Styles of Miao costume are diverse 
among the culture’s various sub-groups. 
A popular saying states, “If you meet 
one hundred Miaos, you will see one 
hundred costumes.” Chinese anthro-
pologists and art historians have noted 
that there are more than 170 different 
costumes from various geographic 
regions, which then fall into distinct 
categories. Even within the same vil-
lage, the great variety of Miao dress and 
jewelry reflects the different functions of 
each costume: clothes indicate marital 
status, age, and ceremony.

The elaborate festival costumes and 
silver adornments constitute the most 
significant forms of Miao visual art. 

Such costumes are not only important 
possessions, but also are considered the 
living visual art form of Miao culture. As 
in many cultures throughout Asia, Miao 
people express their identity through 
their textiles, clothing, and accessories. 
While traditional motifs record their 
history and beliefs and underscore the 
importance of dress during rites of pas-
sage, the decorative techniques, pattern-
ing, and stitches distinguish one group 
from another.

Variety exists within a single outfit as 
well. A Miao woman’s costume, for in-
stance, comprises a jacket, skirt, apron, 
and gaiters. The accessories include 
ornately designed and fashioned silver 
bracelets, necklaces, and decorative 
ornaments. The textiles are primarily 
hand-woven using supplementary weft 
patterns and are then embellished with 
surface-design techniques such as em-
broidery and ribbon work. The Miao 
are also renowned for their technique 
in wax-resist dyes.

The MIA is well known for its ex-
tensive collection of Chinese textiles, 
which include imperial, religious, 
and secular dress. The collection of 
more than 1,200 Miao textiles and 450 
pieces of jewelry from the twentieth 
century is regarded as one of the most 
important collections of its kind in the 
United States, and it complements and 
enriches the MIA’s important collection 
of textiles. While clothing in traditional 
Chinese society became integral to the 
system of social organization in its rep-
resentation of the social hierarchy, the 
Miao textiles and jewelry in particular 
reveal the importance of visual expres-
sion through costume, and speak of 
thousands of years of Miao history and 
tradition. 

This article originally appeared in 
the spring 2013 issue of Arts magazine 
and is reprinted here with permission 
from the Minneapolis Institute of Arts.

Dragon Festival continues from Page 1
enhancing a sense of pride in Asian-
Pacific Americans and by respecting 
and honoring the dignity and value of 
Asian-Pacific histories, cultures and 
traditions while affirming Asian-Pacific 
people’s place within and contributions 
to the State of Minnesota.

The goals are to build bridges be-
tween the various Asian-Pacific com-
munities as well as among them and 
the wider social fabric of Minnesota by 
providing friendly completion through 
a dragon boat race.  The Festival will 
promote understanding of various forms 
of Asian-Pacific artistic, educational, 
and athletic activities through cultural 
performances, martial arts, the healing 

arts, and outdoor/indoor Asian games.
Another goal is to build community 

and establish collaborations with simi-
lar organizations in order to provide an 
incentive for Asian-Pacific Americans 
to participate in outreach programs of 
various community organizations.

The organizers invite you to get 
involved, and would love to hear from 
you! Whether you want to volunteer, 
perform, spread the word about your 
organization, walk/run for a good cause 
or let your competitive streak shine in 
the dragon boat races, let them know!

For up-to-date information about the 
Dragon Festival, visit their website at
www.dragonfestival.org. 

Miao woman's embroidered coat, 20th century, cotton, silk, the Ethel Morrison Van 
Derlip Fund and Gift of funds from Thirza Cleveland and Joan Wurtele, 95.43.9.1

Nandan-style cotton skirt, The Suzanne S. Roberts Funda for Asian Art, 
2003.134.46.2 (Above and Below)
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What’s the big deal about laowai?
By Anthony James, Staff Writer

An American laowai (老外) in the 
People’s Republic of China (PRC) 
usually falls under one of three cat-
egories: you married a Chinese and are 
starting a life there; are an expatriate 
working in China; or you are teaching 
English in China. China harbors many 
opportunities for Americans to start a 
business or even a new life there and 
there are numerous discussions among 
my friends who are Americans teaching 
English there about being a laowai or 
living the laowai life. There are forums, 
comics, even YouTube channels from 
Americans who describe the daily life, 
nuances and the humorous side of being 
a foreigner in China. There are many 
different perspectives of being a laowai, 
from running into subtle hypocrisy to 
the massively different viewpoints on 
individuality or the various items in the 
food aisle.

Even the term “laowai” carries a 
blurred meaning, especially in its first 
character. “Lao (老) can mean “always”, 
like laoshi (老湿, which literally trans-
lates into “always wet,” a nickname for 
the English actor Tom Hardy because 
his hair was slicked back and shiny), 
but also is used in the context of “old”, 
such as lǎopéngyou (老朋友), which 
means “old friend.” “Wai” (外) means 
“outside.” So the term laowai stands 
somewhere along the lines of “always 
outsider” and “old foreigner,” both 
of which contain neutral or negative 
connotations, as “always” could mean 
“outdone” or “over-the-top” and “old” 
could be a way of saying “simpleton” 
as used by the Chinese To the Chinese, 
“laowai” can range from a friendly ges-
ture to practically calling the foreigner 
a dunce. For comparison, it would be 
the same as calling a Chinese living in 
America a “foreigner” or an “Oriental.” 
Though it can be very offensive, much 
of the time it isn’t meant with malice.

That doesn’t mean laowai doesn’t 
carry negative connotations. Calling a 
Chinese person a laowai is not a state-
ment of nationality or race as much as 
saying that person is backwards or un-
cultured. For Americans trying to build 
a life in China, the stigma associated 
with the word can be painful. Laowais 
from America are seen as impolite and 
uncultured. When news breaks of a 
laowai acting badly, it often goes viral, 
prompting the usual sentiment of how 
much the foreigners are living up to their  
ill-tempered or rude personas. Although 
the online negative postings are upset-
ting, the most hurtful are actually the 
expressions of surprise when an online 
video shows a laowai being nice and 
courteous. It’s as if they are converted 
barbarians. Laowai men, who make up 
the majority of Americans working in 
China, are often seen as conniving, self-
ish and worthless when it comes to dat-
ing. On Chinese online forums, laowai 
are subject to racist and prejudiced 
attacks. If you are Chinese American, 

the animosity only gets worse: your 
language skills, mannerisms and even 
clothes, are criticized for not being 
“Chinese enough.”

For many Americans working in 
China, the laowai life is part of the “ter-
ritory.” But what about settling there for 
good? This past spring and last summer 
two opinion pieces were published. Both 
were titled “Why I am Leaving China.” 
The former appeared in CNN Money 
and the latter, on the blog Chinageeks.
com. Both authors were expats who 
worked in China and both were raising 
a family. Both cited personal reasons for 
leaving and their feelings toward safety 
and cleanliness. The typical laowai 
grievances were absent. Is the laowai 
stigma only temporary? Perhaps having 
a handle on the culture, a marriage and 
a family in China tend to alleviate the 
veil of being a “backwards” Westerner? 
Yes, no matter how well Americans can 
hold their chopsticks, they  always will 
be labeled the “old foreigner.” But then, 
how is that different from the experi-
ences of other immigrants?

Note that only Americans are men-
tioned here. To address the perspectives 
of the numerous Africans, Australians 
and Europeans who have found a life in 
China would be a monumental under-
taking. Even if one were  to spend time 
listing all the bad experiences American 
workers have had in China, it would 
prove little value without providing the 
big picture. Truth is it isn’t unusual for 
most people who go live abroad in a 
culture vastly different from their own 
to feel isolated and labeled. Coming 
to the United States, many Chinese 
endured the same awkwardness and 
culture shock, especially when living 
in the rural parts of the country. Even 
so, it should be recognized that it is a 
complicated issue why many Americans 
who chose to live and work in China are 
met with the laowai way of life. First 
of all, while larger cities are becoming 
increasingly diverse, China’s rural areas 
can still be remote and insulated from 
western people and culture. Secondly, 
10 years ago, not many American would 
think of starting a life or career in China, 
which is becoming more common today. 

By Anthony James

Last of all, China is made up of many 
different cultures and ethnicities that 
are both subtly and drastically differ-
ent. You can be Chinese and still be 
a foreigner in China, but an outsider, 
someone from across the ocean, can take 
on a whole new meaning.

So what is the big deal about being 
laowai? I cannot speak for everyone 
who has lived in China, but I find little 
consensus as to whether it is relatively 
worse than living anywhere else that 
is different from home. Perhaps many 
travelers when stepping off the plane 
mistakenly expect that China would 
possess the values and culture from the 
United States. Others choose to embrace 
it, wearing the laowai badge with pride,  
even though it may be used as an insult. 
Numerous times I’ve seen a Caucasian 
American, unwittingly, call an ABC 
(American Born Chinese) a foreigner 
and uncultured, or raise their voice and 
talk slowly when they think  their Eng-
lish is not understood. 

It’s not mean, just a manner of en-
dearment. Perhaps that’s all laowai is. 

With a large population and econ-
omy, China’s future is crucial for the 
world. We at Free More News want 
to be the force to help outsiders better 
understand China. For now, our model 
is limited in that the entire budget comes 
from its editors’ day jobs. With a meager 
budget and a small team, Free More 
News is only able to maintain its current 
operation — no growth or expansion.

Yet we have big dreams. We want to 
take lessons from online and investiga-

tive journalism successes in the United 
States and apply them to China. We want 
to bring China’s data onto the world 
stage, modeling after Texas Tribune and 
ProPublica. Free More News will show 
a China that outsiders have not seen.

Last summer we launched an Eng-
lish-language version to broaden our 
reach and let more people know what 
is happening on the ground in China. 
We truly believe China will change in 
the next decade. We are working to help 

facilitate that change, pushing for a free 
press. Once that happens, as a growing 
media presence with comprehensive, 
quality coverage, Free More News will 
tell the real story of China’s develop-
ment. 

The author, an editor at Free More 
News, asked to remain anonymous be-
cause he was afraid that if the Chinese 
government discovered his identity he 
would be unable to continue to produce 
the blog.

Source: New American Media

Free More News continues from Page 2
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What’s the occasion? Hungry Ghost Festival  
Zhōng Yuán Jié (中元節)
When is it?

Once a year on the evening of Oc-
tober 31, Halloween or All Hallows 
Eve, kids in the United States and other 
countries in the Western Hemisphere 
dress up as ghouls and goblins to go 
trick-or-treating in their neighborhoods, 
returning home with enough candy to 
last for months!

In China and many ethnic Chinese 
communities in Asia from Cambodia 
to India to Japan, Malaysia, Singapore 
and Vietnam all share the belief that real 
ghosts and spirits, hungry ones at that 
(!),  roam the streets during the entire 
seventh lunar month each year, which 
is designated as Ghost Month (鬼月). 
No benign little trick-or-treaters, these 
roaming spirits are on the lookout for 
victims to claim so they can be reborn! 
This is the scariest and most dangerous 
month of the Chinese lunar year.

According to tradition, there are 
three important days during Ghost 
Month: the first, the 15th and the last 
day of the month. 

On the first day of the seventh lunar 
month, the Gates of Hell spring open so 
ghosts and spirits can access the world 
of the living. On the 15th day (14th in 
southern China*) - the Hungry Ghost 
Festival, also known as Zhong Yuan Jie 
(中元節) - is when families honor their 
dearly departed and appease the random 
spirits with no families. On the last day 
of the month, the Gates of Hell close 
and monks chant to let the spirits know 
it’s time to return to the underworld for 
another year.

In 2013, the Hungry Ghost Festival 
falls on August 21. The main difference 
between this day and the other festivals 
honoring deceased ancestors in China 
is the living go to visit the dead on the 
other three occasions (Spring Festi-
val, Ching Ming and Double Ninth), 
whereas on Hungry Ghost Festival, the 
spirits come to the living! 

Hungry Ghost Festival is neither a 
religious or civil holiday. The festival is 

tied to the legend of a Buddhist monk, 
Mu Lian, who discovered his wicked 
deceased mother was reborn at a low 
rebirth level – the “hungry ghost” level. 
While alive, she opposed her son’s wish 
to become a monk as she had envisioned 
him becoming a successful business-
man. To spite the monks, who were 
vegetarians, she included meat in the 
food she offered to them. As punish-
ment, she was immediately sent to hell.

Mu Lian prayed incessantly for her 
release and tried to send food to her. 
However, because of her wickedness 
in life, she had to compete with other 
hungry ghosts for food in her afterlife. 
When she did get the food, the food 
would burn her her lips when she tried to 
eat it. Therefore, she was always hungry. 
Mu Lian decided to make food offer-
ings to the other ghosts so they would 
let his mother eat in peace. The king of 
hell was moved by his filial piety and 
eventually, she was released. Buddha 
decreed that once a year the Gates of 
Hell will be opened to allow all spirits 
roam the earth and be fed.

*It was celebrated one day earlier 
in southern China because the south-
erners wanted to avoid being caught 

by enemies in the 
days when there was 
constant war among 
the states.

What happens 
on this day?

T h e  r o a m i n g 
spirits are said to be 
in “high gear” on 
the 15th. In honor-
ing one’s departed 
ancestors, food and 
drink are offered 
at night inside the 
home. The table is 
set with empty seats 
strictly reserved for 
the deceased. No 
one is allowed to sit 
in them. However, 
never place a young 

child alone by the altar table lest the 
hungry ghosts mistake the youngster as 
part of the food offering.

Prayers are accompanied with the 
burning of joss sticks and (paper) hell 
money. Nowadays, papier maché gifts 
ranging from luxury cars, apartments, 
iPads and even papier maché servants, 
are also burnt. These gifts and money 
are for the deceased ancestors to live 
comfortably in the afterlife.

Almost as important as honoring 
your ancestors to obtain good fortune 
and their blessing 
for the family, offer-
ings to ghosts with-
out families must 
also be made. It is 
believed that those 
who died accidental 
deaths, committed 
suicide, died unjustly 
or did not get a prop-
er burial make up the 
roaming lost souls 
who were denied 
entry into heaven. 
Feeding these lost 
souls not only shows 
compassion, it is also 
hoped it would pre-
vent them from caus-
ing trouble. The lost souls are the ones 
looking for innocent victims who cross 
their path so as to capture their souls for 
their own reincarnation. 

To appease the lost souls and random 
spirits whose families have forgotten 
them, people and businesses set up of-
ferings of food, incense and hell money 
at makeshift altars outside the home on 
the street. These street-side offerings 
prevent the lost souls from entering 
homes and businesses as their malevo-
lent nature can cause trouble, despite 
being fed!  

People show their respect by always 
allow the spirits to eat in peace. To avoid 
incurring the wrath of the hungry ghosts, 
people never kick the altars and food 
offerings, or peek under the altar table. 
Another form of appeasement is provid-

This picture was taken at a Malaysian Chinese home. 
This altar is dedicated to the three Pure Land sages, 
Avalokitesvara, and Sathya Sai Baba. On the left of the 
altar is a glass filled with rice. Joss sticks are stuck into 
it after the ancestors are invited to partake in the offering 
of food specially prepared for them on the Hungry Ghost 
festival prayers.

ing free entertainment for the wander-
ing spirits. Many communities set up 
temporary outdoor stages for Chinese 
opera, singing and dance performances 
throughout Ghost Month. These per-
formances are particularly popular with 
the living as well, especially in rural 
communities where live entertainment 
is sparse. On important point to observe 
for attendees: do not sit in the first row. 
Those seats are strictly reserved for the 
ghosts. 

On the last day of the month, more 
paper money is burned to ensure the 
spirits have that to use back in hell. Col-
orful paper lanterns with the ancestors’ 
names written on them are lit and set 
afloat on the river. Lanterns can be in the 
shape of the lotus flower and boats, and 
are believed to guide the ghosts safely 
back to the underworld.

Superstitions
As with anything related to the dead, 

Ghost Month is considered inauspi-
cious. As such, there are many “don’ts” 
associated with it:

• Children and adults alike should 
avoid being out in the dark. 

• Should you hear your name 
called from behind, do not turn back 
and look as it may be a ghost calling! 

• Curtail swimming as the lost 
souls are likely to drown their victims 
so they can be reincarnated.

• Avoid activities that  you wish 
to have a good beginning and ending 
such as moving to a new home, starting 
a new business or getting married  

• Do not hang clothes out to dry 
in case the ghosts try them on, bringing 
death to any living person who put that 
on afterwards 

Ready for a month-long ghoulish 
celebration, anyone? 

Food offerings during Hungry Ghost Festival  All photos: Wikimedia

Buddhist Mass in Ghost Festival in Guanghua Temple, 
Beijing, China 

Read the paper online at 
www.chinainsight.info



JULY / AUGUST 2013 > PAGE 7www.chinainsight.info
education

Nine area Asian-American seniors receive 
2013 Comcast Leaders and Achievers Scholarships

The Comcast Foundation announced 
[in June] that nine area Asian-American 
high-school seniors have been named 
2013 recipients of the annual Leaders 
and Achievers Scholarship Program.  
The Comcast Foundation was started 
in 1999 to provide charitable support to 
local communities and to empower and 
enrich lives across the country.

They will be recognized at a special 
reception honoring all Twin Cities 2013 
Leaders and Achievers Scholarship 
recipients at 11:30 a.m., June 20, at the 
Saint Paul Hotel.  The event will be 
hosted by Ralph Martinez, Sr. Regional 
Vice President of Comcast in the Twin 
Cities.

--Robert He - Arden Hills (Mounds 
View High School)
--Christine Lam – Eagan (Academy 
of Holy Angels)
--Pamila Lee - Cottage Grove 
(Harding Senior High School)

--Pheng Lor - St. Paul (Community 
of Peace Academy)
--Seayoung Park - Shoreview 
(Centennial High School)
--Paul Vang –St. Paul (St. Paul 
Central High School)
--Xee Vang – Minneapolis (Edison 
High School)
--Ian Wright – Minneapolis (Perpich 
Center for Arts Education)
--Nou Chee Yang - St. Paul 
(Washington Technology 
Magnet School)
“Each year, we are excited to provide 

scholarships for these talented students,” 
said Martinez.  “Comcast seeks students 
who demonstrate leadership abilities in 
school activities and who reflect a strong 
commitment to community service.  
These students are our future leaders and 
we hope these scholarships will help to 
power their dreams for success.”

The Comcast Leaders and Achievers 

Scholarship Program provides one-time 
$1,000 scholarships to high school 
seniors who strive to achieve their po-
tential, who are catalysts for positive 
change in their communities, who are 
involved in their schools and who serve 
as models for their fellow students.  
The philosophy behind the program 
is to give young people every oppor-
tunity to be prepared for the future, 
to engage youth in their communities, 
and to demonstrate the importance of 
civic involvement and the value placed 
on civic involvement by the business 
community.

Since the national program’s incep-
tion in 1999, Comcast has provided 
scholarships to over 19,000 students 
totaling nearly $19 million.  In the 
Twin Cities, Comcast started its student 
scholarship program in 2004 and to date 
has honored more than 340 students, 
awarding over $365,000.

About The Comcast Foundation
The Comcast Foundation was 

founded by Comcast Corporation in 
June 1999 to provide charitable support 
to qualified non-profit organizations. 
The Foundation primarily invests in 
programs intended to have a positive, 
sustainable impact on their communities. 
The Foundation has three community 
investment priorities—promoting 
community service, expanding digital 
literacy and building tomorrow‘s 
leaders. Since its inception, the Comcast 
Foundation has donated more than 
$123 million to organizations in the 
communities nationwide that Comcast 
serves.  More information about the 
Foundation and its programs is available 
at www.comcast.com/community. 

Advertisers
Your potential customers are reading ChinaInsight. 
Shouldn’t you be bringing them in the door with an ad?

Contact: Greg Hugh 
(952) 472-4757

E-mail: ghugh@chinainsight.info

Big Family
 

By Hou Ruili, China Today
In China, interpersonal relationships 

are key to doing well in society, so it’s 
worthwhile to learn how to address 
people correctly in Chinese and use this 
knowledge in everyday life.

The Chinese equivalents of Western 
titles like sir, madam, and miss – 
先生 (xiān sheng), 女士 (nǚ shì), and 
小姐 (xiǎo jiě) – are not often heard out 
of formal situations in China. 小姐 has 
been in use for a long time, but in olden 
times exclusively referred to daughters 
in upper-class families. Nowadays its 
prestige has been lost and it is even 
sometimes a slang term for woman 
providing sex services.

先生 literally means the person born 
before. In ancient Chinese, it was a 
respectable term for the educated, like 
teachers or doctors. Today as in English 
and French, its meaning expands to em-
brace all adult men. One thing particular 
about its Chinese application is that 
先生 is also a synonym for husband. 
When a woman introduces her husband, 
she may say, “这是我先生” (zhè shì wǒ 
xiān sheng), “this is my husband.”

Amid increasing globalization Chi-
nese people still favor their own forms 
of address over the imported ones. This 
is because, in my opinion, the Chinese 
people put more emphasis on family at-
tachments. 社会 (shè huì), society, is a 
loan word that first emerged in Chinese 
in the late 19th century, but the concept 
has long been in Chinese ideology and 
culture, as expressed in the indigenous 
word 大家 (dà jiā), all of us, which 
abuts on 大家庭 (dà jiā tíng), big fam-
ily. Chinese people also tend to address 
individuals using family terms.

For example, when Chinese people 
encounter an elderly person, they call 
him or her 爷爷 (yé ye), grandpa, or 
奶奶 (nǎi nai), grandma, while those 

of their parents’ age will be called 叔
叔 (shū shu) or 阿姨 (ā yí), that’s uncle 
or aunt, even though they are not mem-
bers of the same family. In some rural 
areas, 爷爷and 奶奶 are replaced with 
大爷 (dà ye) and 大娘 (dà niáng), and 
阿姨 with 婶子 (shěn zi). 叔叔 is 叔叔 
wherever you go.

For a man, addressing a male of 
about the same age 哥们儿 (gē menr), 
buddy, or 兄弟 (xiōngdi), brother, sug-
gests familiarity, and this works particu-
larly well in situations where they don’t 
know each other’s age. When the person 
looks older than you, it is appropriate to 
call him 大哥 (dà gē), elder brother, if 
you’re talking to a man or boy, or 大姐 
(dà jiě), elder sister if you’re talking to 
a girl or woman. If the person is a child, 
you can call him or her 小朋友(xiǎo 
péng you), little friend.

There are also titles that indicate 
professions. People working in a res-
taurant or hotel are addressed as 服务
员 (fú wù yuán), waitress or waiter, and 
the boss is 老板 (lǎo bǎn). People work-
ing in schools are called 老师 (lǎo shī) 
meaning teacher no matter they teach 
or not. In the office, people in a higher 
post or of an older age call the ones 
below them 小 (xiǎo), little, followed 
by his or her family name, for example 
小王 (Xiǎo Wáng) or 小刘 (Xiǎo Liú). 
So if someone addresses you 叔叔 or 
大姐, don’t feel strange. You should be 
happy instead, as it means that you are 
no longer regarded as an outsider. And 
if you are called 帅哥 (shuài gē), hand-
some man, or 美女 (měi nǚ), beauty, try 
not to blush, because nowadays they’ve 
almost become the Chinese equivalents 
of Mr. and Miss. 

Reprinted by permission of China 
Today (www.chinatoday.com.cn)
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NOW HIRING
(General & Assistant Managers)

Panda Express has an immediate need for 
General Managers in Twin Cities, Mankato, 

Owatonna, Fargo  with pay starting at $45,000/
year and full benefits including medical/dental/
vision insurance, 401(k) with company match, 

paid time off and much more.

Come join our team of over 1500 stores and 
20,000 associates across the nation.

To Apply, please go to:
www.pandaexpress.com/careers

or send résumé to 
Yi.chen@pandarg.com

Panda Express, Inc. is an Equal Employment Opportunity Employer

Steamed Pork with 
Royal Fern

Shangluo City of Shaanxi Province 
in northwestern China, nestled between 
its namesakes Shanshan Mountain and 
Luoshui River, is one of the cradles of 
Chinese civilization, inhabited by early 
humans as early as the Paleolithic age 
over one million years ago. The area’s 
rolling mountains produce a fern-like 
plant, shangzhi (Osmuna regalis), 
which is used in various dishes by local 
residents. In the springtime the plant 
emerges suddenly from the sleeping 
earth, and when the purplish red sprout 
grows to about 20 cm, with tender leaves 
that curl like chicken claws, locals har-
vest them, dry them in the sun either as 
they are or after blanching them, and 
preserve them for cooking.

Four hermits are given credit for the 
plant having entered local diet. The lived 
at the turn of the Qin and Han dynasties 
in the second century BC, during which 
time the notorious Qin emperor, Qin-
shihuang, gave the order to burn books 
and bury hundreds of scholars alive. 
To escape persecution, four pundits 
named Zhou, Wu, Cui and Tang fled to 
the mountains of Shangluo. They lived 
there until Liu Bang, founder of the 
following Han Dynasty (206 BC - AD 
220), sent them repeated invitations to 
join his bureaucracy. They refused, but 
to help crown prince Liu Ji, they served 
as Liu Ji’s political advisers. As a result, 

the emperor dared not depose Liu Ji and 
pass on power to another son. After Liu 
Ji ascended the throne, all four returned 
to the mountains and resumed their for-
mer reclusive lives.

Though from time to time food 
would run short, the four hermits re-
mained in good shape throughout the 
harsh years in the mountains and all 
lived long lives. During their days in the 
wilderness, they discovered a plant they 
later named shangzhi that was delicious 
and inspired them to write about it in a 
poem. Many attributed their health and 
longevity to this plant, and it soon found 
its way onto the table of local families.

Method:
Braise a piece of streaky pork, slice 

and stack on a salver. Immerse dried 
royal fern in hot water, clean and shred 
the upper [2.8 to 4 inches] of the plant. 
Place royal fern on top of the meat, 
sprinkle with spices and minced shallot 
and ginger. Steam for half an hour over 
a high flame. Enjoy the succulent pork 
and royal fern in a combination that 
is believed to stimulate digestion and 
nourish the inner organs. 

Time-honored Tianjin 
Goubuli Stuffed Buns

Goubuli steamed stuffed buns are 
synonymous with Tianjin, a city 30 min-
utes away from Beijing by high-speed 
bullet train.

The chain’s beginnings go back to 
1858 and a young man named Gao Gui-
you from Yangcun of Wuqing County 
known as “Gouzi,” or “puppy.” At the 
age of 14 he became an apprentice at a 
food store by the Southern Canal. The 
chefs took a shine to him, and under 
their tutelage he learned the craft of 
making steamed stuffed buns.

Upon finishing his three-year ap-
prenticeship, Gouzi set up his own food 
store named Dejuhao. It soon began 
to attract regular customers, drawn by 
Gouzi’s special stuffed buns. To prepare 
them, half-leaven dough was rolled into 
thick circular wrappers [3.4 inches] in 
diameter. The filling contained a precise 
ratio of fat to lean pork of three to seven, 
mixed with traces of water, pork stock, 
sesame oil, soy sauce, smashed ginger 
and scallions, and other ingredients. 
The filling was added and the wrapper 
pinched together to make 18 tucks, like 
a white chrysanthemum, and steamed.

Gouzi’s creation was soft and tasty, 
and not oily like other similar types of 
buns. The color, shape, taste and aroma 
all stood out, attracting more and more 
customers from further away.

Due to his popularity, Gouzi was 
always busy making and selling his 
specialty, with no time to talk to cus-
tomers. “Gouzi sells stuffed buns, but 
never talks to customers,” they would 

joke to each other, and this gradually 
shortened to just three syllables – “Gou-
buli” – which can be translated as “the 
dog doesn’t talk to people.” Soon people 
stopped calling Gouzi’s food store by 
the name he had chosen, Dejuhao, re-
naming it Goubuli. Goubuli steamed 
stuffed buns have existed for over 140 
years and its generations of chefs have 
made innovations and improvements 
to the fillings over time. Now the brand 
serves steamed buns stuffed with over 
100 different fillings in six categories, 
including minced pork, seafood, edible 
wild herbs, and crab meat. Goubuli has 
become a household name in China 
and developed into an international 
company with branches in Japan, the 
[United States], and Britain. 

Sesame Rolls
Sesame rolls are a 

famous cold snack local 
to Beijing, which were 
invented, as the story 
goes, in the kitchens 
of the Imperial Palace. 
One day, a chef making 
Aiwowo stuffed rice 
balls ran out of filling 
ingredients for these 
snacks. So, after a mo-
ment’s panic, he impro-
vised by rolling up the 
rice with red bean paste 
and dressing them with roasted sesame. 
The resulting Sesame Rolls got a great 
reception and this tasty snack has been 
popular ever since.

The flavor is soft, mellow and lin-
gering, and sesame is very good for the 
health. Why not try this easy-to-make 
snack if you have a moment?

Ingredients:
500g glutinous rice
400g red bean paste
250g sesame seeds

Method:
Rinse the rice and steam it till soft. 

Wrap the rice in a clean cloth and knead 
it into a dough. Remove the cloth and 
allow to cool.

Dry-roast the sesame seeds over a 
low flame. Crush them with a rolling 
pin and scatter over a chopping board.

Roll the rice on top of the sesame to 
form a long, flat piece of dough.

Spread the bean paste over the top 
surface of the dough, and then roll it 
towards the middle from both ends. 
Scatter more sesame over the roll, and 
slice before serving.

Recipe courtesy of Beijing Interna-
tional Hotel. 

These articles are reprinted by 
permission of China Today 
(www.chinatoday.com.cn)
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Minneapolis Sister Cities Day celebration 
includes Harbin, China
By Greg Hugh, Staff Writer

Enjoy an afternoon of family fun, 
ice cream sundaes and entertainment at 
the Nicollet Island Pavilion on Sunday, 
July 14. The City of Minneapolis will 
celebrate Sister Cities Day from 1-5 
p.m. and the event is free and open to 
the public.

Sister Cities is an international pro-
gram started by President Dwight Eisen-
hower to foster people-to-people citizen 
diplomacy. Sister Cities promotes peace 
through mutual respect, understanding, 
and cooperation — one individual, one 
community at a time. The international 
organization focuses on creating and 
strengthening partnerships between 
communities around four key themes:

• Sustainability and economic 
 development
• Arts and culture
• Youth and education
• Humanitarian assistance
Sister Cities International is a leader 

for local community development and 
volunteer action. The Minneapolis Sis-
ter Cities program was established in 
1961 with the signing of the first Sister 
City agreement between Minneapolis 
and Santiago, Chile. Since then Minne-
apolis has forged valuable relationships 
with 10 cities across the globe, adding 
Harbin, China in 1992.

A sub-provincial city and the capital 
of the Heilongjiang Province in north-
east China, Harbin is the 10th largest 
city in China. Nicknamed “The Pearl on 
the Swan’s Neck (because the province's 
swan shape) or “Ice City” (for its long 
and cold winters). Harbin's long history 
has led it to be known as the versatile 
center of northeastern China. Originally 
settled as Pokai in the late Stone Age 
(2200 B.C.), Harbin became closely 

tied with Russia in 1898 as construction 
began on the Chinese Eastern Railway 
(KVZhD), an extension of the Trans-
Siberian Railway from Vladivostock. 
Following the defeat of the Russians in 
the Russo-Japanese War (1904-1905), 
16 countries formed close ties with the 
city.  These countries established con-
sulates and set up hundreds of industrial, 
commercial, and banking companies in 
Harbin.  In the early 1900s, Harbin also 
established its own businesses in brew-
ing, food and textile industries.  After 
the Revolution, as the Russian civil war 
broke out (1917-1923), Harbin became 
the largest Russian enclave outside of 
Russia.  As a result of this wave of im-
migration, Harbin also is known as the 
“Gateway” to Russian trade.  In Febru-
ary of 1932, Japanese troops began an 
occupation of Harbin and in 1935, the 
Soviet Union sold the railway (KVZhD) 
to the Japanese.  However, in 1945 the 
Soviet Army retook the city.  Finally, in 
April 1946, Harbin’s administration was 
transferred by the Soviets to the Chinese 
People’s Liberation Army. Harbin was 
officially designated a sub-provincial 
city on Aug. 11, 1999. 

Industry 
Within the region, cities like Da-

lian and Shanyang are considered the 
region’s shipping and financial centers 
respectively; but Harbin is striving to 
become the trade and shopping center 
of the region. Design houses such as 
Missoni, Etro, Salvatore Ferragamo, 
Versace, Calvin Klein, Louis Vuitton, 
Armani Collezioni, Emperio Armani, 
and Christian Dior have already set 
up shops there. This is because Harbin 
has an abundance of natural resources, 

a good transport system, and a large 
labor force.  In 2008, Harbin’s GDP 
reached 286.82 billion RMB, which 
was an increase of 13.2 percent over 
the previous year.  The total value for 
imports and exports by the end of 2008 
was $3.64 billion USD.  Not only is 
Harbin known for its commercial goods, 
the soil within the city (called “black 
earth”) is said to be the most nutrient-
rich in all of China.  This is why Harbin 
is China’s base for grain production and 
the ideal location for agricultural busi-
nesses. Industries currently established 
in Harbin include: light industry, textile, 
medicine, foodstuff, automobile, metal-
lurgy, electronics, building materials 
and chemicals.  Two key enterprises 
are the Harbin Power Equipment Group 
Company and Northeast Light Alloy 
Processing Factory.  Also, hydro and 
thermal power equipment manufactured 
within Harbin make up for one-third 
of the total installed capacity in China.  
Harbin holds the Harbin Trade and 
Economic Fair, which attracts more 
than 1.3 million exhibitors and visitors 
annually, resulting in contracts in excess 
of US$90 billion. 

Harbin Trivia 
* In 1920 the Harbin Institute of 

Technology was founded. The Institute 
later developed into an important re-
search university and contributed to the 
invention China’s first analog computer, 
the first chess computer, and the first 
arc-welding robot.

* Also in 1920, Harbin was con-
sidered the fashion capital of China as 
new designs from Paris and Moscow 
reached there first before continuing 
onto Shanghai.

* Since 1961 the biennial Harbin 
Summer Music Concert has hosted in-
ternational artists and choirs for 10 days 
in the first weeks of August. 

* The city has maintained a strong 
Russian presence from 1898 to the pres-
ent, beginning with the construction 
of the extension of the Trans-Siberian 
Railway.

* Harbin also had a very large Jew-
ish settlement around the 1920s. The 
parents of former Israeli Prime Minister, 
Ehud Olmert, were born there.  In 2004 
Olmert went to Harbin to visit the grave 
of his grandfather.

* As an outpost on the Trans-Si-
berian Railway, Harbin cuisine is a 
combination of Chinese and Russian 
style dishes, in addition to an eclectic 
array of American style and Japanese 
restaurants.

* Because of its Russian and Euro-
pean influenced architecture, Harbin is 
sometimes referred to as the "Oriental 
St. Petersburg."  It is now a center for 
trade between China and the Russian 
Federation.

* Since 1985 the city has annually 
hosted the elaborate Harbin Interna-
tional Ice and Snow Sculpture Festival. 
It is one of the world’s four largest ice 
and snow festivals, featuring winter 
swimming, alpine skiing, construction 
of illuminated full-sized buildings made 
from ice blocks, and snow-carving and 
ice lanterns.

Editor’s Note:  Resources for this 
article included the City of Minneapo-
lis website and the US-China Peoples 
Friendship Association – Minnesota 
Chapter.

Remarks by President Obama and President 
Xi Jinping of the People's Republic of China 
before bilateral meeting 
June 7, 2013
Sunnylands Retreat
Palm Springs, California

5:21 P.M. PDT
PRESIDENT OBAMA:  Well, it 

gives me great pleasure to welcome 
President Xi back to the United States.  
We first met during my visit to China 
in 2009, and I had the opportunity to 
welcome him to the Oval Office last 
year when he was still Vice President 
and a guest of Vice President Biden’s.

I think some of you may know that 
President Xi is no stranger to the United 
States.  He’s remembered fondly in 

Iowa, where he once visited and stayed 
with a local family, and on his trip last 
year, he had a chance to come to Califor-
nia -- including, I understand, going to a 
Lakers game, which I was very jealous 
of.  (Laughter.)

President Xi just took office in 
March.  Our decision to meet so early, 
I think, signifies the importance of the 
U.S.-China relationship.  It’s important 
not only for the prosperity of our two 
countries and the security of our two 
countries, but it’s also important for 
the Asia Pacific region and important 
for the world.

And the importance of this relation-
ship in some ways is reflected with this 

somewhat unusual setting that we are 
hosting the President in.  Our thought 
was that we would have the opportunity 
for a more extended and more informal 
conversation in which we were able to 
share both our visions for our respective 
countries and how we can forge a new 
model of cooperation between countries 
based on mutual interest and mutual 
respect.  I think both of us agree that 
continuous and candid and construc-
tive conversation and communication 
is critically important to shaping our 
relationship for years to come.

And for my part, this will give me an 
opportunity to reiterate how the United 
States welcomes the continuing peaceful 

rise of China as a world power and that, 
in fact, it is in the United States’ interest 
that China continues on the path of suc-
cess, because we believe that a peaceful 
and stable and prosperous China is not 
only good for Chinese but also good 
for the world and for the United States.

Of course, as two of the largest 
economies in the world, we’re going to 
have a healthy economic competition, 
but we also have a whole range of chal-
lenges on which we have to cooperate, 
from a nuclear North Korea -- or North 
Korea’s nuclear and missile programs 

Obama-Xi continues on Page 11
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President Xi Jinping, left, and his U.S. counterpart Barack Obama walk at the 
Annenberg Retreat of the Sunnylands estate in Rancho Mirage, California, on 
Saturday. Xi returned to Beijing on Sunday evening after visiting Trinidad and 
Tobago, Costa Rica and Mexico, and meeting Obama. Rao Aimin / Xinhua

Ready to open a new chapter
By Chen Jia in Rancho Mirage, California, Zhang Yuwei in New York and Zhao Shengnan in Beijing (China Daily)

Yang Jiechi, China's State Councilor 
and former foreign minister, told re-
porters that the two leaders, who spent 
about eight hours talking on a host of 
issues, pursued an "in-depth and candid 
dialogue".

"Unprecedented in terms of length, 
quality, depth and breadth, their interac-
tions and exchanges reflected the high 
importance both sides attach to China-
U.S. relations. They responded to the 
need of growing China-U.S. relations in 
the new era and demonstrated the stra-
tegic importance and global influence 
of this bilateral relationship," said Yang.

During their meetings, both presi-
dents agreed that the two countries are 
ready to open a new chapter in trans-
Pacific cooperation between China and 
the [United States], and emphasized the 
importance of improving and develop-
ing military-to-military relations.

China's navy will join a U.S.-led 
joint exercise for the first time next sum-
mer, which U.S. officials hope will help 
build confidence between the two navies 
at a time when both are boosting their 
military presence in the Asia-Pacific 
region.

Stephanie Kleine-Ahlbrandt, north-
east Asia project director and China 
adviser for International Crisis Group, 
described China's participation in the 
world's largest naval exercises as "good 
news", since strengthened communi-
cation could help reduce the risks of 

maritime conflicts.
Yang said the two presidents share 

the view that China and the [United 
States] have more "shared interests and 
close interactions in the Asia-Pacific 
than anyone else in the world and that 
the two countries have more common 
interests than differences in this region".

Zhou Wenzhong, former Chinese 
ambassador to the [United States], said 
it is urgent for Beijing and Washington 
to explore more shared interests as a 
foundation for mutual trust in the next 
several years, since they may see in-
creasing competition in the economy 
and regional affairs.

They agreed to enhance coopera-
tion on climate change and establish 
a working group on cybersecurity that 
will meet for the first time in July and 
have regular talks on the issue.

Zhu Zhiqun, a political science 
professor at Bucknell University in 
Pennsylvania and author of US-China 
Relations in the 21st Century, said 
most Western media played up the 
cybersecurity issue before the summit 
"without a proper understanding of the 
complex relationship between the two 
great powers".

"Cybersecurity is hardly a major 
issue between the two countries," said 
Zhu. "It is encouraging that the two lead-
ers agreed to establish a joint working 
group to lay out basic cyber protocol and 
tackle the challenge together."

Remarks by Obama and Xi 
Continues from Page 10
-- to proliferation, to issues like climate 
change.

And the United States seeks an in-
ternational economy and international 
economic order where nations are play-
ing by the same rules, where trade is free 
and fair, and where the United States and 
China work together to address issues 
like cybersecurity and the protection of 
intellectual property.

In addition to the strategic con-
cerns that we share and the economic 
challenges that each of our countries 
face, I will continue to emphasize the 
importance of human rights.  President 
Xi has spoken of a nation and a people 
that are committed to continuous self-
improvement and progress, and history 
shows that upholding universal rights 
are ultimately a key to success and 
prosperity and justice for all nations.

So I want to again welcome Presi-
dent Xi to the United States.  We’re very 
glad that he’s here.  Inevitably, there are 
areas of tension between our two coun-
tries, but what I’ve learned over the last 
four years is both the Chinese people 
and the American people want a strong, 
cooperative relationship, and that I think 

there’s a strong recognition on the part 
of both President Xi and myself that it 
is very much in our interest to work to-
gether to meet the global challenges that 
we face.  And I’m very much looking 
forward to this being a strong foundation 
for the kind of new model of cooperation 
that we can establish for years to come. 

So welcome, and thank you very 
much for being here.

PRESIDENT XI:  (As interpreted.)  
Honorable President Obama, it’s my 
great pleasure to meet you.  We’re meet-
ing with each other earlier than people 
might have expected.  They thought that 
we might have to wait until the Saint 
Petersburg G20 summit to meet with 
each other, but here we are.  I want to 
thank you for your invitation, and it’s 
my great pleasure to meet you here at 
Sunnylands, the Annenberg Estate. 

This is a wonderful place, a place 
of sunshine, and it’s very close to the 
Pacific Ocean.  And on the other side of 
the ocean is China.  When I visited the 
United States last year, I stated that the 
vast Pacific Ocean has enough space for 
the two large countries of China and the 
United States.  I still believe so.

Pieter Bottelier, a professor of China 
Studies at the School of Advanced and 
International Studies at Johns Hopkins 
University, believes the summit was 
held when the world's two superpowers 
should and need to enhance understand-
ing and trust.

"At the root of the negative slide in 
bilateral relations in recent years lies 
mutual mistrust," said Bottelier.

Zhu called the summit a success but 
cautioned that the China-U.S. relation-

ship will continue to be marked by 
competition and cooperation.

"The real challenge is how to turn 
healthy competition into opportunities 
for both countries and how to promote 
cooperation in all aspects of the relation-
ship, especially in military and security 
spheres," said Zhu. 

Reprinted by permission of China 
Daily (www.chinadaily.com.cn)

And, Mr. President, we’re meeting 
here today to chart the future of China-
U.S. relations and draw a blueprint 
for this relationship and continue our 
cooperation across the Pacific Ocean.

And this reminds us of what hap-
pened over 40 years ago when the 
leaders of China and the United States, 
with the strategists’ political courage 
and wisdom, realized a handshake 
across the Pacific Ocean and reopened 
the door of exchanges between China 
and the United States.  And in the more 
than 40 years since then, the China-U.S. 
relationship has gone through winds and 
rains and it made historical progress.  
And our two peoples and the people 
elsewhere in the world have reaped huge 
benefits from this.

And at present, the China-U.S. re-
lationship has reached a new historical 
starting point.  Our two countries have 
vast convergence of shared interests, 
from promoting our respective eco-
nomic growth at home to ensuring the 
stability of the global economy; from 
addressing international and regional 
hotspot issues to dealing with all kinds 
of global challenges.  On all these is-
sues, our two countries need to increase 
exchanges and cooperation.

And under the new environment, we 
need to take a close look at our bilateral 

relationship:  What kind of China-U.S.  
relationship do we both want?  What 
kind of cooperation can our two nations 
carry out for mutual benefit?  And how 
can our two nations join together to 
promote peace and development in the 
world?  These are things that not just the 
people in our two countries are watch-
ing closely, but the whole world is also 
watching very closely.

Both sides should proceed from the 
fundamental interests of our peoples and 
bear in mind human development and 
progress.  We need to think creatively 
and act energetically so that working 
together we can build a new model of 
major country relationship.

President Obama, I look forward 
to having in-depth communication 
with you on major strategic issues of 
common interest to deepen our mutual 
understanding and to push forward all-
round cooperation.  I’m confident that 
our meeting will achieve positive out-
comes and inject fresh momentum into 
the China-U.S. relationship.

Thank you.
PRESIDENT OBAMA:  Thank you 

very much, everybody.
END
5:34 P.M. PDT 
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Treasured Islands
A small, enchanting isle makes the perfect getaway for Dragon Boat Festival, 
China Daily recommends four of the best.

Treasured Islands continues on 
Page 13

There's something appealing about the 
idea of escaping the grind of daily routine by 
cutting and running to a desert island. The 
thought of sun, sand and sea appeals to the 
Jack Sparrow in all of us. Fortunately, you 

As China's largest, youngest vol-
canic island, Weizhou Island to the 
southeast of Beihai, Guangxi Zhuang 
autonomous region, is a showroom for 
nature's craftsmanship.

Once-molten lava frozen by time 
thousands of years ago has been putty in 
the hands of the sea, the waves sculpting 
it into caverns, pillars and terraces and 
the sinewy shapes of petrified plants 
and animals.

A 3-meter-tall, 6-meter-wide mush-
room stands near Xigang wharf and 
there are a turtle, seal, manatee and 
whale, to name just a few of the marine 
creatures that turn the bay at the south 
end of the island into a marvelous stone 
menagerie.

Besides the beautiful scenery on-
shore, divers can enjoy the underwater 
kaleidoscope of China's own "Barrier 
Reef", as the offshore marine areas are 
perfect cradles for coral.

Shiluokou Beach on the west side of 
Weizhou is probably the best beach for 
diving on the island, and nearby is a belt 
of acropora corals that stretches several 
kilometers waiting for you to explore.

The undersea volcanic rocks will 
also delight divers, as colorful fish will 
play hide-and-seek among the holes in 
the rocks.

What comes to mind when you think 
of an island holiday? Sunbathing on the 
beach, fresh seafood, a dip in the sea? 
Nan'ao Island near Shantou, a beautiful 
harbor city in the east of Guangdong 
province, offers all these plus historical 
relics dating back to the Southern Song 
Dynasty (1127-1279), plus the largest 
insular wind farm in Asia.

The country's only surviving zong-
bing office, a title used during the Ming 
(1368-1644) and Qing (1644-1911) 
dynasties for the commanding officer of 
garrison troops in an area, is located at 
the center of Shen'ao town on the island. 
Altogether 173 zongbing and deputy 
zongbing were sent to the island from 
1576-1911 to safeguard Guangdong 
and Fujian provinces and the island of 
Taiwan.

Now the office serves as a museum 
outlining the history of Chinese coastal 
defenses. Visitors can catch a glimpse 
of the past by touching two weighty old 
cannons and reading the 23 stone tablets 
on customs regulations on the walls.

There are two huge 400-year-old 
banyans standing in front of the office. 
A statue of Zheng Chenggong (1624-
62), a Ming Dynasty general who led 
the army that put an end to the Dutch 
occupation of Taiwan, stands beside one 
of the trees, where he gave a rousing 
speech to recruit soldiers.

Cycling is the best way to explore 

Primal seaside landscapes 
shaped by volcano
Guangxi

By Xu jingxi in Guangzhou

don't have to go far to find a place where 
your imagination can bring you a distant ho-
rizon and you can savor the finest fruits from 
the sea. For instance, Weizhou Island in the 
northern part of Beibu Gulf is hailed one of 

T h e  C a t h o l i c 
church in Sheng-
tang vil lage on 
Weizhou Is land 
was built using the 
island’s volcanic 
rocks and coral. 
Provided to China 
Daily

Weizhou Island is also known for its 
breathtaking sunrises and sunsets.

Sesame Beach, which got its name 
because it looks like it's covered with 
shimmering sesame seeds, is the place 
to go to watch the sunrise.

The best place to appreciate the sun-
set is Drippy Rock beach, where vegeta-
tion cascades down a 10-meter high rock 
face. A French Catholic church that was 
built in 1880 with volcanic rocks and 
coral is also a must-see attraction and it 
is still in use today.

Visitors are strongly recommended 
to stay overnight at a family inn, as the 
hospitable hosts can take you out sea 
fishing, or show you where to pick up 
oysters when the tide goes out or how to 
catch crabs on the beach at night.

Besides seafood, jackfruit and ba-
nanas are also tasty and plentiful on 
the island.

From Weizhou Island you can see 
Xieyang Island, which is covered with 
acacias and cactus flowers. It takes 
about 30 minutes to reach and offers an 
even quieter experience, as there are no 
restaurants or hotels.

You can explore the Ox Nose Cave 
in the north, or stroll down the eastern 
beach to appreciate the bizarre knots 
formed by marine abrasion.

China's most beautiful islands. It not only 
features fabulous sea views, but also boasts 
diverse Hakka customs. While Nan'ao Is-
land in Guangdong province is the home to 
hundreds of tropical and sub-tropical plants. 

Both Qiandao Lake and Zhoushan guarantee 
people fresh and tasty sea food.

History and modernity
Guangdong

By Xu jingxi

the island. Nan'ao leans on 
mountains and faces the sea, 
which makes it pleasant to 
cycle on the mountain roads 
amid a cool sea breeze.

As you cycle up Guo-
lao Mountain, you'll see the 
wind farm. More than 100 
60-meter-high windmills 
stand around the top of the 
mountain, their giant blades 
slowly turning.

The wind farm is also a 
wonderland for astronomy 
lovers, as you can observe 
lunar craters and other astro-
nomical delights through the 
high-powered telescopes in 
the farm's tourist area.

Rent a bike in Shantou 
before you board a ferry for 
Nan'ao Island, for there are 
few bike rental sites on the 

island.
After a sweaty cycling trip across 

the island, nothing is cooler than jump-
ing into the sea. Qing'ao Bay is one of 
Guangdong's two A-class bathing sites, 
known for its soft sand and clean water. 
Camping on the beach and spending a 
night listening to the waves will make 
your vacation complete.

A cycling competition held in Nan’ao attracts 
nearly 400 people across the country. 
Ma Ka / for China Daily
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Treasured Islands
Continues from Page 12

Qiandao Lake, or Thousand Island 
Lake, to the west of Hangzhou in Zhe-
jiang province, is actually a man-made 
reservoir, formed by the construction of 
a power station in 1959, but as part of 
what has become China's largest forest 
park it is now a popular destination all 
year round.

Take a boat tour and explore the 
lake's six different scenic areas, includ-
ing the Southeast Lake District, Central 
Lake District and Fuxi Stone Forest.

As its name suggests, there are more 
than a thousand islands dotted around 
the lake, and a stop one of the islands 
provides the opportunity to gain a higher 
vantage point and enjoy views that will 
stir even the most blase soul.

May to August is the fishing season 
on Qiandao Lake, and watching the fish-
ermen cast huge nets into the lake and 
then pull them in little by little, draws 
involuntary gasps from onlookers as 
large fish jump like corn hot-popping 
in a pan as they try and escape. Few do, 
as the centerpiece of any meal, whether 
on the tour boat or a restaurant, is fresh 
fish from the lake cooked in many dif-
ferent ways.

But a word of warning, pay atten-
tion to the local etiquette when you eat. 
Turning over the fish is taboo because 
that action suggests the overturning of 

Man-made lake a natural 
attraction
Zhejiang

By Shi Yingying in Shanghai

a boat and is considered a bad omen by 
the fishermen in the area.

Back on shore, Xiushui Jie, or the 
Silk Road is the cobbled street where 
vendors sell dried fish and other local 
delicacies. The street is less crowded 
than those in the water-towns around 
Shanghai and the vendors are not as 
pushy.

Outdoor sports, such as hiking or 
mountain climbing are popular, and 
there are a variety of water activities to 
enjoy including parasailing and boating.

But if it's nightlife you want, you're 
out of luck. Everywhere is pretty much 
deserted after 8 p.m.

Fresh fish take the center stage at every meal when visiting Qiandao Lake. 
Provided to China Daily

If the beauty of seafood lies in 
its freshness, Shenjiamen, a port in 
Zhoushan, Zhejiang province, must be 
one of the best places for seafood in 
China.

With the largest fishing fleet in 
China, Shenjiamen boasts a bustling 
promenade of open-air restaurants that 
deliver fish from net to dish.

More than 60 restaurants line the 
promenade presenting a wide range 
of delectable marine goodies, some of 
which are unusual items that are un-
likely to be found elsewhere.

Fried potherb with dried shrimps 
makes a crispy starter to savor. Despite 
its simple look, the dish requires a tasty 
blend of scallion, ginger and soup-stock, 
to combine the balanced flavors of surf 
and turf.

For your next course, you can choose 
from a spectacular display of ingredients 
that are simply categorized as crabs, fish 
or shellfish, many of which only the 
locals and marine biologists can name.

Crabs in Shenjiamen are usually 
eaten without any seasoning, so the 
sweetness of fresh crabmeat can be 
properly savored.

Stir-fried inkfish with celery also 
highlights the virtue of simplicity. Ink-
fish is stir-fried with a handful of celery 
until the two become juicy, then slightly 
boiled, with a final touch of salt and a 
trace of white wine.

At the end of 2011, a competition 
was organized to find the top 10 dishes 

Fresh off the boats
Zhejiang

By Wu Yiyao in Shanghai

from the 67 stalls, the first competition 
of its kind. The main ingredient of all 
the dishes had to be seafood and the 
cooking style had to be different from 
the grand hotels, which meant it had to 
be home-style cooking.

Not surprisingly, three of the top 10 
dishes featured croaker - brown croaker 
soup, croaker bone and braised croaker 
with tofu - as it is one of the most com-
mon and versatile ingredients in the 
local cuisine. 

Reprinted by permission of China 
Daily (www.chinadaily.com.cn)

Outdoor restaurants line the seafront in Shenjiamen offering varieties of marine 
delicacies. 
Provided to China Daily

ASIAN BLOOD DONORS NEEDED

Individuals of multi-ethnic descent (Asian, Pacific Islander, Hispanic/
Latino, African American, Mixed Race) are desperately needed to 
register as potential marrow/stem cell donors.

You could be the one to save a life by registering as a potential 
donor. 

Call 1-800-59-DONOR for more information.
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Comparison: 
Sourcing model options in China
Comparing the use of representative offices, service companies and trading companies to fit the needs of 
your China sourcing operations

By Rosario DiMaggio, China Briefing

Jun. 13 – Regardless of whether 
a foreign company is involved in 
manufacturing, assembling, purchas-
ing, or designing products in China, 
each business will have to develop its 
own individual model for sourcing the 
necessary goods, component parts and 
raw materials that will determine their 
short or long-term success. Ultimately, 
businesses sourcing product from 
China successfully will reach a trigger 
point where they will need to establish 
a permanent entity or base full time 
employees in China to carry on work 
such as supplier searches, price negotia-
tions, export formalities, quality control 
supervision, and so on. To do this, there 
are essentially three types of entities that 
foreign investors can utilize to create a 
sourcing platform in China:

1. Representative Office
2. Service Company
3. Trading Company
Each of these sourcing platforms 

feature several defining characteristics 
that differentiate them from each other 
– the most suitable and cost efficient 
sourcing platform for an individual busi-
ness will depend on its goals and scope 
of operations. We cover the defining 
characteristics of each of these sourcing 
platforms in the ensuing sections.

Representative Office
Representative offices (ROs) are 

inexpensive and easy to establish. Al-
though China’s regulations governing 
such entities can seem opaque at times 

with regards to the permitted use of 
ROs, foreign headquarters typically 
employ them to:

• Search for new suppliers;
• Maintain relations with existing 
 suppliers;
• Coordinate sourcing activities; 
 and
• Help with quality control at the 
 suppliers’ factories.
ROs have no legal status, but are 

an extended arm of overseas parent 
companies that can only interact with 
Chinese businesses indirectly. They do 
not require any capital injections, but are 
funded according to their needs and act 
as cost centers. ROs that are involved 
in supporting sourcing activities are 
usually taxed on gross expenses with 
the overall tax burden around 11.75 
percent of total monthly expenses; 
however, these rates may be increased 
by the relevant tax bureau according to 
the industry. From 2010, companies that 
intend to register a RO must be at least 
two years old.

An RO will be allowed to hire only 
a maximum of four foreign employees. 
Foreign staff working for ROs should 
have an employment relationship with 
the parent company abroad, and any 
disputes should be settled under the 
laws of that country. Chinese staff work-
ing for an RO, although not limited in 
number, must be employed through a 
human resources agency that will sign 
a contract with the RO on the one hand 
and with the Chinese staff on the other 
to ensure social security and housing 
fund contributions are paid on a regu-
lar basis. The reason for restricting the 
right of an RO to employ staff directly 
is quite simple. An employee must 
have the right to claim against their 
employer, and employees cannot make 
claims against ROs since they are not 
considered capitalized legal entities in 
China. By forcing ROs to employ staff 
through agencies (which are capitalized 

legal entities in China), the interests of 
the employee are protected.

While an RO is relatively easy to 
establish and maintain, they often are 
fairly limited in terms of operational 
scope since they cannot actually issue 
invoices or sign contracts. More im-
portantly, operating an RO can become 
often very costly, and that 11 percent to 
12 percent tax on top of expenses can 
in some cases be significantly more 
than simply being taxed on profits as 
a limited liability company.

That being said, ROs are still very 
common for foreign companies inter-
ested in sourcing from China, and they 
only require a limited numbers of staff 
in the country to search for suppliers 
and conduct quality control assign-
ments. As long as costs are kept low 
and the activities of the RO are within 
the scope of the HQ, there are prob-
ably no better alternatives to this type 
of entity, and many foreign businesses 
are using ROs to rent offices, hire lo-
cal staff, and obtain working visas for 
their foreign employees.

Limited Liability Company
Unlike ROs, a foreign-invested 

limited liability company (LLC) can 
make profits and issue local invoices 
in RMB to its suppliers. Furthermore, 
the liabilities of the shareholders are 
limited by the assets they bring to the 
business. LLCs can also employ local 
staff directly, without any obligations 
to employ human resource services 
from employment agencies. Although 
there is no legal restriction on the num-
ber of foreigners LLCs can employ, in 
practice the authorities may challenge 
the number of foreign staff depending 
on the profile of the candidates, their 
job descriptions, and the amount of 
registered capital that the respective 
company injects.

When registering an LLC in China, 
a foreign investor will have to commit 
to invest a certain amount of capital 
(known as registered capital). Regis-
tered capital is the initial investment in 
a company that is required to fund its 
business operations until it is in a po-
sition to fund itself, with the absolute 
minimum capital requirements under 
Chinese law currently RMB30,000 for 
multiple shareholder companies and 
RMB100,000 for single shareholder 
companies. In practice, however, the 
official requirements for registered 
capital vary by industry and region, 
and even sometimes within districts 
of the same cities.

While the Chinese authorities 
use “minimum registered capital” 
as an entry barrier to ensure LLCs 

are of the relevant quality and financial 
strength, minimum registered capital is 
not intended to be a final ruling on how 
much a company needs to invest. There 
are financial requirements that are often 
overlooked when working out a com-
pany’s necessary capitalization, such as 
post-registration costs, customs duties 
(when importing), taxes, and any delays 
that may require additional financing. If 
a company runs out of cash, refinancing 
is a complicated procedure which, if not 
taken care of in the proper manner, may 
be regarded as taxable income.

Registered capital contributions can be 
made in cash or in kind, as a lump sum or 
in installments. The payment schedule of 
the registered capital needs to be specified 
in the company’s articles of association 
and feasibility study report, both of which 
are required documents for establishing 
an LLC.

For sourcing purposes, two types of 
LLCs are available in China:

• Service Company; and
• Trading Company.

Service Company
A service company is a limited liabil-

ity company that has as its core activity 
the provision of services to third parties. 
Foreign investors involved in sourcing 
activities use this type of company to pro-
vide market and supplier research, quality 
control, product development, design, and 
logistical support services, among others. 
A service company is the easiest type of 
limited liability company to establish, as it 
requires a shorter time frame to establish 
and a lower capital requirement compared 
to a trading or manufacturing company.

Foreign-invested service companies 
involved in sourcing activities often sup-
port their business by providing techni-
cal services and consulting services. An 
example would be a foreign company 
that provides molds and equipment to 
an original equipment manufacturer in 
China. The service company would then 
hire and maintain engineers, technicians, 
and quality control staff to assist with 
the technology transfer, technology con-
sulting and technology development of 
related products. The service company 
would then be able to invoice in China or 
overseas for the services provided.

Please note that service companies 
are liable for business tax (BT) or value-
added tax (VAT) depending on the service 
provided. In 2012, China launched a pilot 
program to merge BT with VAT, which is 
expected to be implemented nationwide 
starting August 1, 2013 in various service 
sectors, including R&D and technology 
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services, IT services, cultural and cre-
ative services, logistics auxiliary ser-
vices, and authentication and consulting 
services. In these sectors, 6 percent VAT 
is imposed in lieu of BT.

Service companies have proven to 
be great alternatives to ROs, especially 
when an RO’s operations start to grow 
and its costs begin to rise. Since ROs are 
taxed on expenses while service compa-
nies are taxed on profits, it is clear that 
ROs eventually reach a point where they 
are no longer the most cost effective 
option available to foreign investors. As 
China’s RO regulations have become 
stricter since 2010, many foreign com-
panies have decided to upgrade from 
an RO into a service company. A basic 
review of expenses and available busi-
ness model alternatives will highlight 
how this type of structural change may 
help reduce tax burdens, while also in-
creasing the flexibility of its operations.

Trading Company

To engage in import and export ac-
tivities as well as domestic distribution 
(i.e., retail, wholesale and franchising 
trade activities) in China, a trading com-
pany – also known as a foreign-invested 
commercial enterprise (FICE) – may be 
established. Generally, a FICE is inex-
pensive to establish and can be of great 
assistance to foreign investors by com-
bining both sourcing and quality control 
activities with purchasing and export 
facilities, thus providing more control 
and quicker reaction times compared to 

sourcing purely while based overseas.
FICE are also the ideal choice for 

foreign companies that need to source 
in China in order to resell in China. 
Without a Chinese trading company, 
the alternative would be to buy from 
overseas, and have the goods shipped 
out of China before then reselling them 
back to China (which would mean ad-
ditional logistical costs, customs duties 
and VAT).

Portions of this article came from 
the June 2013 issue of China Brief-
ing Magazine titled, “Sourcing from 
China.” 

Dezan Shira & Associates is a spe-
cialist foreign direct investment prac-
tice, providing corporate establishment, 
business advisory, tax advisory and 
compliance, accounting, payroll, due 
diligence and financial review services 
to multinationals investing in emerging 
Asia. Since its establishment in 1992, 
the firm has grown into one of Asia’s 
most versatile full-service consultancies 

with operational offices across China, 
Hong Kong, India, Singapore and Viet-
nam as well as liaison offices in Italy 
and the United States.

For further details or to contact the 
firm, please email china@dezshira.com 
or visit www.dezshira.com. 

Reprinted by permission of China 
Briefing (http://www.china-briefing.
com)

Metropolitan Economic 
Development Association 
holds 42nd annual 
recognition luncheon
 
By Greg Hugh, Staff Writer

More than 500 guests recently at-
tended a luncheon by the Metropolitan 
Economic Development Association 
(MEDA) to recognize its 2013 Award 
Honorees.  

Serving as the emcee for the lun-
cheon was Fox 9 News reporter, Maury 
Glover, with opening comments by An-
thony Heredia, past MEDA board chair, 
who passed the gavel to Douglas Eden, 
current MEDA board chair. MEDA 
Executive Director Yvonne Cheung Ho 
along with Steve Weitz, MEDA board 
member commented about the past year 
and then began the awards presentation.

Award winners were:
• Entrepreneurial Hall of Fame 

-  Andy Wells, Wells Technology, 
• Mentor of the Year - Best Buy 
• Volunteer of the Year - Adam  

 Nathe, Gray Plant Mooty,
• Community Partner of the Year 
 - Spedco, 
• Corporation of the Year -  

 Medtronic, and , 
• Charles W. Poe Entrepreneur of 
 the Year- Tashitaa Tufaa, Met- 

 ropolitan Transportation Net 
 work, Inc.

According to Cheung Ho and mate-
rial published in MEDA’s 2012 Annual 
Report, MEDA has, since its founding 
in 1971, confronted racial and economic 
disparities by helping entrepreneurs of 
color start and grow businesses. It is 
further noted that as Minnesota becomes 
more diverse, ongoing racial disparities 
in our state are mirrored in the business 
community where economic dispari-
ties are becoming increasingly evident. 
Forbes magazine reported in March 
2011that the Minneapolis-St. Paul 
Bloomington Metropolitan Statistical 
Area ranked 49th out of 52 areas in the 
United States in the promotion of minor-
ity entrepreneurship, which essentially 
earned Minnesota the distinction of be-
ing last in entrepreneurship.

The mission of MEDA is helping 
entrepreneurs of color succeed and 
communities grow by offering eco-
nomic development services in three 
areas: business expertise, financing 
and corporate and government market 
opportunities. It assists businesses of all 
sizes, industries and types of ownership. 
However, its primary focus is helping 
minority-owned businesses scale their 
companies, creating employment within 
the community.

As stated in its 2012 annual report, 
MEDA assisted 1,740 businesses last 
year with contracts awarded totaling 
more than $1 billion, creating more than 
9,300 jobs.

Clients served in 2012 were 1 per-
cent Caucasian, 12 percent Hispanic 
American, 9 percent Native American, 

23 percent Asian American and 54 
percent African American. Although 
MEDA does not maintain separate re-
cords for the various minority classes 
within each of these categories, Cheung 
Ho acknowledged Chinese did not make 
up a significant percentage of the Asian 
American group served, and this may be 
attributed to a number of factors.

Cheung Ho, a native of Hong Kong 
who joined MEDA in 1988 as director 
of Business Development and became 
president and CEO in 1993, feels that 
Chinese Americans fail to take advan-
tage of the services offered by MEDA 
primarily because of their cultural back-
ground. Chinese were one of the earliest 
minorities to immigrate to the United 
States and they appear to have chosen 
to insulate themselves from many main-
stream programs that have evolved to 
serve the immigrant population. They 
also choose to maintain a low profile and 
seek solutions to their problems within 
their own families or community.  There 
also may be a mentality that makes it 
difficult for the Chinese to accept advice 
and be transparent about their business 
matters. The lack of mutual trust makes 
it more difficult for Chinese Americans 
to participate in programs that would 
benefit them.

While Cheung Ho acknowledges 
that this may be a simple overgeneral-
ization, many Chinese Americans have 
worked successfully with MEDA and 
have received guidance to be successful 
in their professional businesses, includ-
ing medicine, engineering, research and 
development, contracting and consult-
ing along with a number of other pro-
fessional enterprises. She further noted 
that perhaps MEDA could do a better 
job in outreach to the Chinese American 
community to better inform them of the 
services available.

To learn more about MEDA, visit its 
website at www.meda.net. 

Yvonne Cheung Ho, 
MEDA President and CEO
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This event symbolizes the legacy and heritage in our community  
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We proudly celebrate the 2013 Dragon Festival.
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