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An-Wei’s Dream: Grassroots 
democracy emerges in one of 
China’s farmer villages
By Anthony James, Staff Writer

An Shang Village is tiny 
and unimpressive. Sit-
ting on a flat plateau 

in Shaanxi Province with little 
groundwater irrigation, it’s noth-
ing more than a mediocre farm-
ing community entrapped in a 
constant struggle to support its 
inhabitants. Though riddled with 
problems, people like An-Wei saw 
an opportunity to help a village 
provide for its future genera-
tions; little did he know that an 
offer to help would soon lead to 
a complicated and arduous system 
fraught with corruption. As part of 
the US-China Peoples Friendship 
Association - MN Chapter’s (USCPFA-MN) 
ongoing China Talk series, An-Wei was able 

to speak to local Minnesotans 
and international students as 
well as screen the documen-
tary about his experiences in An 
Shang Village. “China’s Hidden 
Battlefield,” produced by Harri-
son Schaaf, exposes many of the 
deep-rooted problems that affect 
China’s lower class rural farmers 
and how one village learned to 
fight back. 

An-Wei, the son of a farmer, 
grew up in An Shang Village. At 
an early age, An-Wei discovered 
that learning and studies came 
more naturally to him than the 
family apprenticeship. Since the 

Grassroots democracy
continues on Page 11

An Shang School

Networking and panel discussion 
held by MCAPEC
By Greg Hugh, Staff Writer

The Minnesota Chinese American 
Professional Entrepreneurs Club 
recently held a presentation and 

networking session attended by almost 50 
diverse individuals from throughout the 
Twin Cities area.

The event, titled "Staying Innova-
tive – Its Implications for Daily Work and 
Business,” featured the following speakers:  
Greg Guettler, president and chief strategist, 
The Guettler Group, LLC; Aaron Keller, 
CEO and managing principal, Capsule; 
and Helen Liang, founder & CEO, Lead 
Mind, Ltd.

 Jeff Jiang, MCAPEC board member, 
welcomed the gathering and provided some 
background on the formation of MCAPEC. 
He stated the mission of the organization 
was to “Foster a supporting network to 
promote professional and entrepreneurial 
success of Chinese Minnesotans and encour-
age a spirit of generosity and participation 
to benefit the community.”

At the conclusion of his opening re-
marks, Jiang introduced Greg Guettler 
who presented, “Think BIG – Start Small 
Strategic Positioning – Medical Device 
Challenges.”  Although the talk focused on 
the medical device industry, the principles  
apply to all industries.  He discussed the 
need to understand the customers’ needs, 
the differences between feature and con-
cept selling, finding the right team and 
understanding the different concepts that 
influence small and big companies.

The next presenter, Aaron Keller, talked 
about branding. According to Keller, the 
average individual is bombarded with typi-
cally more than 4,000 messages daily, and 
only about 5 percent get through since we 
only respond to the brands or message that 
we trust. He also stated a good brand name 
should be suggestive and not descriptive, 
be represented by good design, and create a 
want and not simply appeal to a need.

The final presenter was Helen Liang, 

who spoke about the move away from 
“Made in China” to CREATED in China, 
along with Chinese sources of investment 
capital, venture parks and the use of social 
media in China. She strongly recommended 
that one should become familiar with We-
Chat.com, which is one of the hottest social 
media websites in China. 

All of the speakers then participated in a 
lively Q & A session. Additional discussion 
of the various points presented earlier were 
raised by the attendees -- a group that in-
cluded seasoned and aspiring entrepreneurs, 
as well as some students who are trying to 
learn how to be entrepreneurs.

Based on this event, it appears MCAPEC 
is meeting its goal to help promote network-
ing, information-sharing and mutual support 
among Chinese American members for 
their professional career advancement and 
entrepreneurial success. Using LinkedIn 
and other connection tools, MCAPEC aims 
to link more and more members together 
and organize various networking events 
and seminars to share helpful information, 
business and career opportunities, lessons 
learned and success stories among the 
group.

Connect with 200-plus MCAPEC 
members on LinkedIn, to stay connected 
and updated on more group activities. For 
more information on MCAPEC, visit www.
MCAPEC.org. 

Far Left: Jeff Jiang;  Seated at table (L to R): Helen Liang, Greg Guettler and Aaron Keller
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By Anthony James

UCBC presents 
Commercial Law in 
China

US-China Business Connections 
(UCBC) will host speaker Seymour Man-
sfield, chair of the International Business 
Law Group at Foley & Mansfield, at the 
June 5, 2013 UCBC breakfast meeting.

The meeting will begin at 7:30 a.m. with 
breakfast and networking. At 8 a.m. Mans-
field will begin his presentation, “The Rule 
of Commercial Law in China: A Journey of 
A Million Miles.” Afterward, Mansfield will 
be joined by Ron J. Xu, founding partner of 
Sphere-Logic Partners in Xiamen, China, 

with focus on corporate and intellectual 
property law and Michael Digkas, Foley & 
Mansfield, based in Beijing, with expertise 
in foreign law, for a panel discussion.

Because China's rule of commercial law 
is a work in progress, counter intuitive and 
unique preventive legal approaches are often 
necessary. Speakers will provide a primer on 
the state of commercial law and insights on 
ways to improve your legal odds.

This UCBC monthly meeting will be 
held at University of St. Thomas, Opus 

City of Minneapolis delegation to Harbin 
and the 24th China Harbin International 
Economic and Trade Fair
Saturday, June 15 – Wednesday, June 19, 2013

The City of Minneapolis is leading a 
trade delegation to attend the China Harbin 
International Economic and Trade Fair 
(Harbin Fair 2013), which will be held in 
the Harbin International Conference Exhi-
bition and Sports Center from June 15-19, 
2013.  Minnesota businesses with a strong 
interest in solidifying relationships with 
Harbin will have opportunities to meet with 

local government officials, business leaders 
and attend the Harbin Fair 2013, focused 
on manufacturing, pharmacy, alternative 
energies, cloud computing, food processing 
and packaging. 

Harbin Fair 2013 is organized by the 
China Council for the Promotion of Inter-
national Trade (CCPIT); Ministry of Com-
merce of the People’s Republic of China; 

China Food and Packaging Machinery 
Industry Association (CFPMA). Visit the 
official Harbin Fair 2013 website at http://
www.chinaexhibition.com. 

Hall, Minneapolis, Room 201. (Vouchers 
are available for free parking in the ramp 
on Hennepin and 10th.) The attendance fee 
is US$30. UCBC members and students 
may attend for free. To register, email 
ucbcevent@gmail.com or call Jim Smith: 
612-865-6543.
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What’s the Occasion? 
Duan Wu Festival (端午節)

When is it?
Duan Wu Festival, also known as 

Double Fifth or Dragon Boat Festival, as it 
is known in the western hemisphere, is pos-
sibly one of the most well-known Chinese 
festivals internationally.  As one of its names 
implies, it falls on and is celebrated on the 
fifth day of the fifth lunar month in China, 
which happens to be June 12 in 2013. 

Although long-celebrated all over 
Asia, the festival was not declared a public 
holiday in the People’s Republic of China 
(mainland) until 2008 – the first time since 
the 1940s.

There are many legends and myths 
connected with this festival. The most well-
known of these revolves around Qu Yuan, 
a poet and descendant of the royal house of 
Chu (one of the seven warring states) in the 
Zhou Dynasty. 

Qu was a high-ranking official who sup-
ported the fight against the invading State 
of Qin, a rival of the seven states. However, 
a corrupt official lied about Qu and the 
king decided to align forces with the State 
of Qin. Qu opposed the decision and was 
banished into exile by the king. During his 
exile, Qu wrote many patriotic poems such 
as “Li Sao” (The Lament), “Tian Wen” 
(Ask Questions of the Heaven) and “Jiu Ge” 
(Nine Songs) to demonstrate his love of and 
loyalty to his country. When the State of Qin 
captured the capital of the State of Chu in 
278 B.C., Qu threw himself into the Miluo 
River in despair.

When the villages heard about his sui-

cide, they paddled out into the river, beating 
drums loudly to scare away the fish. They 
also threw rice into the river to feed the fish 
so the fish would not eat Qu’s body. These 
two activities gave rise to the traditions of 
eating zhongzi (粽子) and dragon boat rac-
ing (龍舟賽).

An alternate myth around the festival 
is that the fifth month of the lunar year is 
considered an evil month because it usually 
is very rainy, which threatens the ruination 
of young crops. The fifth day of the month 
was equally inauspicious as the mystical 
river dragon was supposed to rear itself. 
Agrarian communities placated the river 
dragon with offerings so it would bless them 
the rest of the year with just the right amount 
of rainfall. Therefore, the dragon motif was 
attached to the festival. 

What happens on this day?
Dragon boat racing, though, is no longer 

just a Chinese or even Asian event. The 
highly competitive sport now takes place 
in more than 50 countries around the world. 
Modern-day dragon boats usually run 40-ft 
long and are approximately 4-ft wide. There 
are 10 rows of seats for 20 paddlers sitting 
side-by-side. Besides the paddlers, each boat 
also has a caller (a drummer) who sits at the 
front of the boat beating a drum so the pad-
dlers can synchronize their strokes – the key 
to staying afloat and moving swiftly in the 
water.  At the stern sits the steersman who 
navigates the boat. Each boat is decorated 
with a colorful dragon head at the front and 

Photo credit: China Daily

a dragon tail at the back.  
Before each race, a Taoist priest or Bud-

dhist monk is called upon to dot the dragon 
eyes with red paint – a symbolic gesture to 
awaken the dragon. At the end of the race, 
the eyes are painted white to put the dragon 
back to sleep for another year.

The food item that goes hand-in-hand 
with this festival is the zhongzi (a pyramid-
shaped sticky rice dumpling wrapped in 
bamboo leaves, as explained in the May 
2013 issue of China Insight). These are 
steamed and consumed on this day in great 
quantities! Families usually start preparing 
these two days before the festival. The fill-
ings can be savory or sweet, depending on 
preferences or region of the country.

Another custom is the wearing of a 
fragrant pouch tied with a five-color silk 
thread. These small pouches are believed to 
protect children from evil and diseases, and 
are tied to their wrists or ankles and around 
their necks. The children are not permitted 
to remove these pouches until after the first 
rain of the summer.

Although Dragon Boat Festival is cel-
ebrated on the fifth day of the fifth lunar 
month in China and most Asian countries, it 
is not necessarily so in the rest of the world. 
Much depends on surrounding water tem-
perature – imagine falling into frigid water! 
This year, the Twin Cities’ Dragon Festival 
takes place at Lake Phalen on July 13-14.  
Mark your calendar to catch the pomp and 
pageantry. 

Dragon boat racing at Lake Phalen during the Twin Cities’ Dragon Festival
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C-POP
By Ignacy Broclawski

The term “Chinese Pop” first appeared 
in China in the 1920s. In those days, it was 
used by the residents of Shanghai to describe 
many varieties of contemporary music being 
produced in China. 

With China emerging in the 21st cen-
tury as a world player in the world of the 
performing arts, the Chinese pop genre 
began to spread. Today, new subgenres have 
developed, including Cantopop or HK-pop 
in Hong Kong. There are also Hokkien pop 
and Mando pop in Taiwan. 

Cantopop has a huge multinational fan 
base including Southeast Asian countries 
such as Malaysia, Singapore, Indonesia 
and Thailand. The Guangdong province 
in mainland China and Hong Kong are the 
major centers of the genre. 

C-pop in mainland China is produced 
in simplified characters or 简体字 (jiǎn tǐ 
zì), while Taiwan and Hong Kong prefer 
traditional characters.

C-pop includes a wide variety of musical 
genres, including everything from hip-hop 

Editor’s Note: Biyang Bai, Ignacy Broclawski, Seong Min Hong, Kun Li, Tim Goetz, Bridget Pertzsch and Kenny Pham are  students at the St. Paul Preparatory 
School in St. Paul, Minnesota. These articles show the students’ perspective on Chinese business, culture and language.

China Insight staff writer, Jodi Yim James is a Chinese, French and English-Language-Learning teacher at St. Paul Preparatory School.

China’s Wealthy: Are They Fleeing?
By Tim Goetz

It’s become clear that China’s up-and-
coming economy is creating a new class of 
citizens in the Far East: wealthy and ultra-
wealthy Chinese. They are rapidly increas-
ing in numbers as the country’s massive 
economic growth, though slowing compared 
to the height of the market, continues to 
expand.

In recent reports by the Wall Street 
Journal and the Washington Post, facts and 
figures have been thrown about concerning 
this new class of citizens. Reports by China 
Merchant’s Bank and Bain & Company (an 
investment consulting firm) have also shown 
that China’s wealthy citizens either have or 
are considering a move abroad, investing 
outside of China, shifting their focus to in-
vestments and wealth management. Here’s 
what you need to know:

• China’s “wealthy” are individuals who 
have upwards of 10 million yuan, or US$1.6 
million in investable assets, according to 
China Merchant’s Bank and Bain & Com-
pany,. Those designated as “ultra-wealthy” 
have investable assets worth more than 100 
million yuan, or US$16 million.

• There are at least 700,000 “wealthy” 
individuals. Among those are at least 
100,000 who have more than 50 million 
yuan, or US$8 million. China’s “ultra-
wealthy” individuals have risen in numbers 
to around 40,000. The growth in this group 
has slowed with China’s economy, but 
their numbers are still increasing rapidly, 
compared to other regions.

• In 2009, the wealthy Chinese stated 
in reports that their main goal was “wealth 
creation.” Now the reports show a shift in 
their focus from “deriving more profits” 
to protecting their wealth – inheritance, 
insurance and investments are now their top 
priorities. How they are going about these 

goals is what has the Chinese government 
worried.

China’s surging economy has left many 
citizens and global investors worried: name-
ly, rampant inflation in most any sector has 
investors thinking twice. China’s new class 
of wealthy individuals has taken notice, and 
are taking their money overseas. According 
to British real estate consulting firm Knight 
Frank, the number of people with US$30 
million in net assets will increase by 50 
percent to around 286,000 people in the next 
10 years. This has driven up luxury housing 
prices in places all across the globe, namely 
New York City, London, Toronto, Montreal, 
Sydney and, perhaps most dramatically, 
Vancouver.

China’s wealthy aim to protect their 
wealth in investments in economically-safer 
areas. Canada has been their top choice ac-
cording to some reports, where the economy, 
government, and currency are all stable. In 
Vancouver, sales of premium properties 
priced at US$3 million dollars or more have 
risen to – and remained at – levels unthink-
able just ten years ago. In global cities popu-
lar with outside investors, such as Toronto, 
New York and London, the luxury real estate 
market has been growing steadily, putting 
“upwards pressure” on the luxury housing 
markets there, according to a March 7, 2013, 
report by The Globe and Mail. China’s new 
wealthy are a main driving force behind the 
growth in this sector.

According to the reports compiled 
by China Merchant’s Bank and Bain & 
Company, 60 percent of Chinese inves-
tors reported ‘some interest’ in investing 
abroad. Jennifer Zheng, the lead author of 
the report, has pointed out that “the pro-
portion of wealthy Chinese with overseas 
investments has doubled since 2011 to 33 

percent,” the May 7 Wall 
Street Journal reported. In 
addition, the report notes 
that “overall, investments 
outside of China make up 
20 percent of total assets 
owned by high-net-worth 
individuals in China.” Fif-
ty-six percent of respond-
ers in the report stated that 
they have already or are 
considering immigrating 
abroad and taking advan-
tage of ‘investment im-
migration’ opportunities 
presented by countries like 
the United States, Canada 
and Cyprus. Another 11 
percent say that they do 
not wish to immigrate, 
but their children have or 
are considering a move 
abroad. Forty-six percent 
of China’s high-net-wealth 
individuals are beginning 

to shift their focus to inheritances and en-
suring the financial health of their families, 
rather than wealth creation, the report by the 
Wall Street Journal states.

What does all of this mean? It means 
that China’s investors are “maturing,” ac-
cording to Zheng, and sectors all around 
the globe will begin to show the effects of 
a wealthy class venturing beyond their own 
borders and diversifying their portfolios. 
The question remains whether these ‘im-
migrant investors’ are simply doing what’s 
best for their pocketbooks, or fleeing from 
their country before the bubble bursts. 

(Facts and Figures from The Wall Street Jour-
nal’s China Real Time Report article, “A Shift 
in the Goals of China’s Rich Abroad,” by Jason 
Chow, posted on May 7, 2013;; the Associated 
Press’ “Report: Rich Chinese investing abroad, 
some expect children to emigrate” posted on May 
7, 2013, in the Washington Post;, and “Canadian 
luxury real estate set for a boost from the newly 
rich,” last updated on March 7, 2013 by The 
Globe and Mail.)

to rock and R&B to boy bands and girl 
bands. Some of the music is sappy love 
songs, like in the West. Other C-pop is 
techno-house for clubs and dancing. As the 
Chinese economy grows, C-pop will grow 
in audience and popularity.

Asian popular music are all similar, 
more or less. Recently the whole world 
heard about K-pop. K-pop, the abbreviation 
for Korean pop music, is a musical genre 
originating in South Korea. By tapping into 
social networking and the video-sharing 
platform YouTube, the K-pop industry has 
attracted a large overseas audience. This 
made possible a rise in the global prolifera-
tion of the genre. .Many people who are not 
familiar with this type of music have said 
that it’s plastic-fake. It’s true that this style 
is correlative to eating frosting without the 
muffin itself, so I guess you either love it 
or hate it. 

We can’t forget that there are many kinds 
of different bands and songs, so let’s not 
stereotype! 

Read more student articles on Page 6

Read the paper online at 
www.chinainsight.info
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有意思 (You Yi Si) means interesting 
and 没有意思 (Mei You Yi Si) means not 
interesting, or boring. 

The word 思 means think and in a dif-
ferent time, this character had different 
meanings. A long time ago in China, people 
created this character based on the meaning 
of the parts that made up the character 思. 
If we break this character out, we can see 
it was made of two characters which are 心 
(xin) and 田 (tian). The character 心 means 
heart and 田 means land or field. The Chi-
nese made up this character because a long 
time ago, people were always thinking about 
how to make money and making money was 
most interesting or significant to them at that 
time. It was interesting for them to think 
about how to make money on their land. 

Nowadays, most young people do not 
think of meaning and significance in rela-
tion to making money, and particularly on 
their land by farming. My generation feels 
that significance and what is interesting has 
to do with doing what we want to do, and 
not just making money. For example, in my 
school now, the students just think about 
what classes they like and what is interesting 

CHArACTEr STUDy 

Interesting and Boring - 
Then and Now
By Kenny Pham

to them. Significance has more to do with 
being entertaining or not boring, rather than 
making a material profit. They may choose 
classes that will not even help them when 
they get to college but they still like those 
classes and they take them. 

Back in my parents’ time, when they 
were choosing classes to take, they just 
wanted to take the classes that would help 
them to make more money in the future. 
Again, money was the main thing that was 
interesting at that time. 

The way that the Chinese created the 
character is not in sync with now. The char-
acter tells the story of what was interesting 
a long time ago.  That is why they made the 
character 思 with a combination of the two 
characters 心 for heart/value and 田 for a 
field or land that makes money. Historically, 
that was interesting, significant, and not bor-
ing, even though it may not be particularly 
entertaining. 

CHArACTEr STUDy 

Fish: 鱼 yú
By Bridget Pertzsch

The Chinese (中文 ) character for fish 
(鱼)shows a fish going into a field, which 
will then act as a fertilizer in the soil for 
the crops (Hoenig 105). While the above 
character is not presented in the simplified 
character, the traditional character contained 
the radical for fire, indicating that the people 
thought cooked fish was practical (Qui Gui 
Su).

Works Cited
Hoenig, Alan. Chinese Characters: Learn 

& Remember 2,178 Characters and Their 
Meaning : How to Retain the Meanings 
for More than 2000 of the Most Common 
Characters in Mandarin Chinese. Long 
Island, NY: EZChinesey.com, 2009. Print.

Su, Qui Gui. "Fish - Yu - Chinese Character 
Profile." About.com Mandarin Language. 
N.p., n.d. Web. 15 May 2013.

A new fun tool for studying 
Chinese
By Kun Li, Seong Min Hong and Biyang Bai

As a group of students, some of whom 
are studying the Chinese language, and 
some of whom who are native speakers from 
China, we reviewed a new book for Chinese 
language learners. Here is our evaluation. 
We surveyed our classmates, and then we 
came to some conclusions about the new 
2013 picture book, “I Know How to Ni 
Hao,” written and published by Susanne 
Aspley and illustrated by Lucas Richards.  
In addition Ian Crombie designed the book, 
and Qijun Kathy Liu did the translation.

We think this book is really appropriate 
for the non-Chinese to study and learn how 
to speak and use Chinese. 

There are several benefits in using this 
book. First of all, the Chinese characters, 
pronunciation or pinyin, and English 
translation are combined together so that it 
makes it easier for people to study Chinese. 
Secondly, the traditional way of learning 
language is always boring, therefore, the 
author of the book added pictures to explain 
the meanings of the words and for phrases. 

Visual appeal is very beneficial for people to 
memorize especially for the beginners who 
study Chinese. There is one more interesting 
fact about the pictures in the book relating to 
real Chinese culture; the pictures of Chinese 
houses, class rooms, and the Chinese city are 
a good introduction to the culture. Thirdly, 
this book presents many basic and daily-life 
words that we use very often. 

As a whole, this book is very practical 
and it enables us to connect Chinese with 
everyday life. In addition, at the end of the 
book there are many practices to help you 
deepen your impressions of the words you 
have learned in your mind. The artist also 
made the book interesting and funny. The 
glossary is helpful in navigating the material 
ourselves. The target audience of the book 
is all ages. This means either children or 
adults can read the book.

Even though there are many benefits, 
there still some flaws that we noticed. First, 
the color use in the book is too limited. 
Similar colors on all pages lead to visual 
tiredness or monotony; the graphics are 
sometimes even boring. We suggest more 
variety of color in the book. Secondly, 
for beginners the tones of pronunciation 
are hard so we'd like to have more tips on 
pronunciation. In addition, there many new 
words in the paragraphs that are not dem-
onstrated in context. Since the explanation 
for each word is necessary for people to 
understand the whole, the book should have 
more detailed items about this. Finally, the 
title of the book is a bit awkward.

In a word, this book has both advantages 
and disadvantages just as a coin as two 
sides. It's still a great and convenient tool 
for people studying Chinese. 

HOST FAMILIES NEEDED
Host a Chinese student and make a difference...
Enrich their experience and enhance your own!  

w  As a host family you share    

    American culture with a 

    student from China and 

    provide them more than they 

    could learn in a classroom.

w  Learn about their culture, 

    explore the differences and 

    develop new connections.

There will be 52 students and teachers from Loudi #1 Middle school that is the 
sister school of Eden Prairie High School, for summer camp activities at EPHS. 
We need more host families from 7/16-7/27, which must  be able to provide 
the transportation-drop the students off at EPHS approximately at 8-8:30 a.m. 
and pick them up at 4-4:30 p.m. every day except weekends when the students 
stay with the host families. 

Since we recognize that hosting a student from China may place a financial 
burden on many families, the students will pay $30/day for their stay (including 
breakfast and dinner, weekend activities and transportation). Each host family 
can host multiple students with multiple students living in the same bedroom, 
with possible 2 students per bed as needed.

To learn more about being a host family, contact Richard He at 
(612) 987-6540 or email, rhe@chinainsight.info.



When we say we appreciate  
your business, we mean it

Appreciation Advantage offer of potential discounts over $400 is based on estimated combined fee waivers and rate reduction for special offers. Please consult a banker for details on savings 
and duration for individual product and services offers. Please also refer to the Business Account Fee and Information Schedule for detail on monthly service fee waivers and other discounts. Offers 
may be modified or withdrawn at any time without notice and may not be transferable. Discounts noted above are based on standard fees applicable to selected business products. Terms and 
conditions of accounts, products, programs, and services are subject to change. All applications are subject to approval. 

© 2013 Wells Fargo Bank, N.A. All rights reserved. Member FDIC. SBS60-0105 (928705_08445) 

wellsfargo.com/appreciation

We applaud the efforts of small business owners everywhere. 
We are ready to help with banking services that can help you 
manage and grow your business.

Talk to us today about our Appreciation Advantage offer by 
calling 1-877-436-4170 or contact your local banker today.

You could   
save over

$400
with our Appreciation 
AdvantageSM offer

928705_08445

10x15

bw



PAGE 8 > JUNE 2013 www.chinainsight.info
travel

Dragon of our fathers
A trip to Northwest China offers fresh air and a connection to the roots of Chinese philosophy, Li Yang reports 
from Tianshui, Gansu province. 

By Li Yang, China Daily

My three-day trip to Tianshui in 
Gansu province is a refreshing 
getaway from Beijing's linger-

ing smoggy air - not only for my lungs but 
also my mind. With its crystal-clear blue 
sky and fresh clean air, this remote city 
seems to me more suitable for living than 
the country's capital.

Many places in Gansu are named for 
their military purposes in history, as for cen-
turies the area bordered frontier territories.

But Tianshui, which means "sky water", 
is an exception.

Located in the southeast end of Gansu, 
Tianshui has prospered for about 2,700 years 
as an agricultural center nestled in the fertile 
valley of the Weihe River, the largest branch 
of the Yellow River.

More importantly, it is one of the cradles 
of the country's civilization.

Also known as Longcheng, or Dragon 
City, Tianshui is the hometown of Fu Xi, one 
of the earliest and most important rulers in 
Chinese lore. Unearthed relics in Tianshui 
show that Fu Xi was a real-life tribal leader 
living about 7,800 years ago.

There is a big temple for Fu Xi built 
during the Ming Dynasty (1368-1644) in 
the city center. Guatai Mountain, where he 
was born and worked, is now a tourist at-
traction located near the Weihe River in the 

north of the city.
The temple is worthy of a visit. The main 

hall and the statue of Fu Xi were built more 
than 500 years ago. Local people tell me the 
temple was used as barracks in the "cultural 
revolution" (1966-76) and therefore was not 
destroyed by the Red Guards.

Most ancient temples or monasteries in 
China feature Buddhist and Taoist gods as 
well as legendary figures in folktales. But Fu 
Xi Temple has only his own statue, because 
his period was much earlier than the other 
religions.

Guatai Mountain in Tianshui is said to be the birthplace of Fu Xi, the forefather of early 
Chinese civilization. [Photos by Li Yongsheng / For China Daily]

Fu Xi is revered for his achievements 
and wisdom. During the time of his rule, 
the society was matriarchal and primitive.

Fu Xi cut hides of the sika deer into 
handkerchief-size pieces, and then divided 
each piece into two - one half for a man and 
the other half for his bride as the proof of 
their marriage, because the stripes on each 
piece of hide were unique. By doing so, he 
brought order to his society.

He recorded events by knotting ropes 
and taught his people to collect seeds, 
cultivate and irrigate land and plant grains. 
He knew how to hunt wild animals but also 
taught his people to domesticate animals for 
hides and food.

There was clear labor division in his 
tribe. Some people were assigned to do 
farm work, some to hunt and make clothes 
from leaves and furs. Some were fighters, 
to safeguard the women and children from 
hostile tribes.

To some extent, he was the forefather 
of early Chinese civilization, as many of 
his pioneering practices were spread to 
other parts of China along as he expanded 
his territory.

Many of his creations helped to form a 
stable family, society, government and State 
later in the history of China.

The most popular totem for his tribe was 
the snake, and Fu Xi was often portrayed as 
a noble creature with a human head and a 
snake's body.

The Chinese character long, or dragon, 
which dates back to the early history of 
Chinese language, also refers to the snake. 
People sometimes refer to snakes as xiao 
long, or little dragons.

It is said that Fu Xi once saw a holy horse 
covered by scales with one wing on each 
side of its back coming out of the Weihe 
River. Then his people replaced the human 

Fu Xi Temple, built during the Ming Dynasty (1368-1644), is a must-see in Tianshui. 
[Photo/Provided to China Daily]

The dragon is the most prominent pattern on 
the carved window lattice in Fu Xi Temple.

head of his totem with a horse head, which 
was later adapted to a head of the mythical 
kylin. Like this prototype, the dragon would 
later swim in the water and fly in the sky, 
in legend.

Fu Xi also invented bagua or Eight Tri-
grams, which formed the basis of Chinese 
traditional philosophies like Taoism and 
Confucianism.

The Eight Trigrams represent the funda-
mental principles of reality, seen as a range 
of eight interrelated concepts, embodied by 
sky and earth, fire and water, mountain and 
lake, wind and thunder.

Legend says that Fu Xi often stood on 
Guatai Mountain, which was encircled by 
the Weihe River, pondering the flowing 
water, the mountain, the land and sky.

Fu Xi put his theory of yin-and-yang 
balance into practice in his governance and 
leadership. He told people to be generous, 
forgiving and humble.

Because he improved people's lives, 
his dragon totem has become an auspi-
cious symbol in Chinese culture. All of Fu 
Xi's wisdom, majesty and power are fused 
together as the character of the dragon, 
representing peace, not violence.

Guatai Mountain and the Weihe River 
are still here, as they were about 7,800 
years ago.

Standing on the exact spot where Fu Xi 
got his inspiration, I keenly feel a connec-
tion across time and space with this ances-
tor, through the soil under my feet and the 
sunshine embracing me. I am an offspring 
of the dragon.

To understand this nation, the hometown 
of Fu Xi is well worth a visit. 

Xue Chaohua contributed to the story.
Reprinted by permission of China Daily. 

A statue of Fu Xi is the centerpiece in the 500-year-old temple
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Asian exhibit at Hennepin County 
Government Center a result of community 
partnerships 

Ethnicity 

Asian Indian 

Hmong 

Chinese 
(excluding 
Taiwanese)

Vietnamese

Korean 

Laotian 

Filipino  

Japanese 

Cambodian 

O t h e r  A s i a n 
(respondents did 
not specify)  

All other Asian 
groups not part of 
the major groups 
mentioned (e.g. 
I n d o n e s i a n , 
M a l a y , 
Nepalese) 

Hennepin County, where diversity 
is always recognized as a source 
of community strength, is home 

to 28 percent of Minnesota’s Asian popula-
tion. Who are they? Where are they from? 

Based on Census 2010 data, the 10 larg-
est Asian communities in Hennepin County 
are as follows:

At the end of March Hennepin County 
Library’s Multicultural Services reached 
out to several local Asian organizations to 
help set up a May 2013 “Celebrating Asian 
Pacific American Heritage Month” exhibit 
at the Hennepin Gallery at the Hennepin 
County Government Center, 300 60 South 
6th St., Minneapolis. 

The exhibit’s goal was to offer a glimpse 
into the lives of Asian communities within 
the county. It included artifacts, jewelry, 

Population size 
in Hennepin 
County

17,659

17,446

11,371

9,328

7,188

4,755

4,181

2,787

2,150

3,340

3,918

traditional clothing, traditional cooking 
utensils, pottery, etc. on loan from: ABC 
Hmong Bookstore, St. Paul; the Chinese 
Heritage Foundation; the Korean Service 
Center; and the personal collection of 
Hennepin County Library–Augsburg Park 
librarian Phuoc Tran. It also featured pro-
grams and services provided by Hennepin 
County Library as well as items from its 
Asian collection. 

The Chinese Heritage Foundation was 
happy to oblige when contacted. Spear-
headed by Pearl Bergad and Greg Hugh, an 
impressive array of items representative of 
Chinese culture and tradition, ranging from 
an abacus to emperor and empress outfits to 
Chinese New Year couplets and porcelain 
table-setting and vases was quickly as-
sembled on the heels of its sixth successful 
“Passage to China” event. Bergad and Yin 
Simpson went above and beyond the call of 
duty, spending the better part of a day at the 
Government Center setting up the Chinese 
display section. For lack of a long ruler or 
tape measure, Bergad’s shoulder was called 
into service as the “level” for items that 
hung from the wall! Chinese ingenuity is 
very much alive!

Besides the Chinese Heritage Founda-
tion, volunteers from the Korean Service 
Center were also on hand to help Hennepin 
County Library’s Multicultural Services 
staff set up the display on May 1. Passers-by 
were most curious and enthusiastic, giving 
Gretchen Wronka, Multicultural Services 
manager, two-thumbs-up approvals all day!  
“This exhibit extends the Library’s tradition 
of creative programming such as ‘Asian 
New Year’ and ‘Spice & Slice of Asia,’ and 
services such as the Hmong early literacy 
workshop for parents and caregivers that 
fosters cultural awareness and cohesiveness 
within our community,” says Wronka. 

The exhibit will be on display until June 
12.  Hennepin Gallery hours are Monday — 
Friday, 7:30 a.m. - 6 p.m., and free to the 
public.  For those unable to make it to the 
Hennepin County Government Center, you 
may see the exhibit online: www.hennepin.
us, keyword search “Hennepin Gallery 
Exhibits.” 

Photos by Pearl Bergad
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For 81 days in 2011, the Chinese 
government detained Ai Weiwei, 
the prominent artist and activist 

who helped design the iconic Bird’s Nest 
stadium for the Beijing Olympics. After 
Ai’s detention and a subsequent investiga-
tion, the government accused Ai Weiwei’s 
company, Beijing Fake Design Cultural 
Development Company, of tax evasion and 
levied a fine amounting to over US$2.4 
million. Ai and his lawyers, maintaining 
that the investigation was a government 
attempt to harass and detain a high-profile 
political activist, brought a lawsuit against 
the tax authority, alleging a litany of legal 
shortcomings and procedural errors. Ai lost 
in the district court and the appellate court; 
the penalty stood.

On April 23 and 24, 2013, however, this 
case made its way to the Courtroom of Min-
nesota Supreme Court, where Justice Paul 
Anderson and other justices presided over an 
appeal before the “Constitutional Court of 
the People’s Republic of China.” No strange 
procedural wrinkle brought the case from 
Beijing to St. Paul; the proceedings were 
a moot court exercise, serving as the final 
exam for Professor Chang Wang’s Chinese 
law courses at the University of Minnesota 
Law School and William Mitchell College 
of Law. 

“All Rise! All persons having business 
before the Honorable, the Constitutional 
Court of the People’s Republic of China, 
are admonished to draw near and give their 
attention, for the Court is now sitting. The 
honorable Chief Justice Paul Anderson is 
now presiding over the oral arguments.” 
As the gavel hit the judge’s desk, court was 
called into session. 

In the two days of moot court competi-
tion, eight teams of 47 law students from 
both schools representing the artist Ai 
Weiwei, appellant, and Beijing Tax Bureau, 
respondent, conducted four mock appeals. 
Each team authored a legal brief and pre-
sented oral arguments to the imaginary 
“Chinese Constitutional Court.” On the first 
day, two teams from the University of Min-
nesota represented Ai Weiwei against two 
William Mitchell teams presenting the tax 
bureau’s argument. On the second day, two 
other William Mitchell teams represented 
Ai, and two other University of Minnesota 
teams represented the government. 

In addition to Justice Anderson, a leg-

endary Minnesota Supreme Court justice 
who has lectured at Supreme People’s Court 
of China and top Chinese law schools in 
recent years, other distinguished justices 
on the “Imaginary Constitutional Court” 
included: 

• Alexander Morawa, expert in com-
parative constitutional law and Associate 
Dean for Internationalization and Chair in 
Comparative and Anglo-American Law at 
the University of Lucerne School of Law 
in Switzerland

• Rick King, Chief Operating Officer 
for Technology at Thomson Reuters and a 
leader in national technology community

• Joan Howland, Roger F. Noreen Pro-
fessor of Law and Associate Dean for Infor-
mation and Technology at the University of 
Minnesota Law School

• Tom Leighton, Vice President of Con-
tent Acquisition and Government Relations 
at Thomson Reuters 

• Jay Erstling, professor of international 
and comparative intellectual property law at 
William Mitchell College of Law

• Jim Hilbert, Executive Director of 
the Center for Negotiation and Justice and 
adjunct professor at William Mitchell

• Alan Miller, host of the television 
program Access to Democracy

• Nathan Madson, an attorney at Find-
law, a Thomson Reuters business

• Chang Wang, Chief Research and 
Academic Officer at Thomson Reuters and 
adjunct professor at both the University of 
Minnesota Law School and William Mitch-
ell College of Law.

The tax ruling that Ai Weiwei was ap-
pealing did not actually begin as a tax case. 
Rather, it began as a criminal investigation, 
based on suspicion of Ai Weiwei’s political 
activities. Ai had been detained at Beijing 
International Airport on April 3, 2011, as he 
was about to board a plane to Hong Kong. 
For the next 81 days, he was held in state 
custody and interrogated as to whether he 
had been involved in “inciting to subvert 
the state power.” Partly as a result of inter-
national pressure, Ai was finally released in 
June. By then, the criminal element of the 
case had faded, and the case had morphed 
into a charge tax evasion, an administrative-
law case.  After his losses in the adminis-
trative hearing, district court, and appellate 
court, Ai Weiwei’s case fully run its course 
in Chinese judicial system, with no avenue 
of appeal remaining. But the moot court 
assignment imagined a “Chinese Consti-
tutional Court” that could review the case 
under the Chinese Constitution. 

The complexities of the case forced the 
students to master Chinese constitutional, 
criminal, administrative, and evidentiary 
law, and to consider China’s obligations 
under international human-rights treaties 
–  topics they had studied during a semester-
long course Chinese law course taught by 
Professor Chang Wang. The legal teams 
had to wrestle over such issues as whether 
Ai’s detention violated criminal-law proce-
dure, whether evidence gathered by the tax 
bureau was valid and sufficient to convict 
Ai’s company, and whether the tax-penalty 
hearing violated administrative and eviden-
tiary procedure. Another issue confronting 
the teams was whether it had been proper 

to detain Ai— whose role with Fake was 
limited to that of minority shareholder and 
“consultant”—during what was ostensibly 
an investigation of the company itself. The 
implication of International Covenant on 
Civil and Political Rights (ICCPR), to which 
China is a signatory, in this case was also 
debated.  

The justices challenged all eight teams 
with incisive questions. During a discussion 
of profit margins, a discussion stemming 
from the tax bureau’s factual findings, 
Justice Anderson honed in on the standard 
of review, asking the teams to articulate 
the level of deference with which the court 
was required to treat the factual findings of 
the tax bureau and the district court. Justice 
Morawa persistently reminded the teams 
that they were before a constitutional court, 
and required students to find constitutional 
justification for their statutory arguments. 

The student counselors made their 
arguments by fielding difficult questions 
from the bench. The Justices constantly 
challenged the counselors to articulate a 
particular point of law or to respond to a 
hypothesis that contained slightly twisted 
fact patterns. Indeed the justices and the 
counselors acted together to explore the 
nuances of complex legal issues.  The 
courtroom was filled with almost palpable 
tension: zealous advocacy, probing ques-
tions and constant wrestling with fine legal 
points.  The student counselors appreciated 
and benefited from this unique opportunity 
to make cases in front of a high profile team 
of senior judges, top business executives, 
and learned law professors. 

The students largely withstood the 
onslaught of questions from the justices. 
Despite the talent of the justices for picking 
apart arguments, the students were over-
whelmingly able to cite to the relevant pro-
visions of Chinese and international law. At 
the conclusion of the arguments, the justices 
offered feedback to the students, who were 
honored to receive praise and constructive 
criticism from a distinguished panel. 

At the end of the second day of argu-
ments, the moot court participants were 
treated to a special moment when Rick 
King and Tom Leighton of Thomson Re-
uters commemorated Justice Anderson’s 
judicial career by presenting him with nine 
bound volumes that contained more than 
600 of the opinions Justice Anderson had 

Law students from the U of M and William Mitchell 
presented oral arguments to the 
“Chinese Constitutional Court” in St. Paul 
By Andrew Hart

authored during his tenure on the bench. 
Justice Anderson [retired] from Minnesota 
Supreme Court at the end of May, when he 
[reached] 70, the mandatory retirement age 
by state law. 

Thomson Reuters, known as West by 
most Minnesotans, is a leading intelligent 
information provider, specializing in legal 
and other professional information. West 
was established in 1872 in St. Paul and be-
came the nation’s most respected publisher 
of judicial opinions and annotated statutes.  

“You are so lucky to witness history 
today, as Justice Anderson receives these 
volumes compiled by West,” Justice Jim 
Hilbert told the students.” “And you also 
participated in history by arguing before 
him in the Minnesota Supreme Court shortly 
before his retirement.”

This Chinese law moot court competi-
tion is the first ever inter-collegiate moot 
court competition in the United States on 
Chinese law. It provides a unique opportu-
nity for American law students who have 
studied Chinese law to develop a better 
understanding of the legal system of China 
from a comparative perspective, and learn 
to predict legal actions and outcomes across 
cultures from a practical point of view.

Dean Morawa’s law school in Switzer-
land and a top Chinese law school in Beijing 
have expressed strong interests in participat-
ing in next year’s competition.   

After the moot court concluded, Pro-
fessor Chang Wang praised the students 
for their arguments and poise before the 
court. “This was a complex and difficult 
set of facts, but the students researched and 
performed very well,” Professor Chang 
stated. “Ai Weiwei and Beijing Tax Bureau 
might be amused to hear your arguments on 
behalf of them at this imaginary ‘Chinese 
Constitutional Court’.” 

Editor’s Note: Andrew Hart is a third year 
law student at the University of Minnesota Law 
School. Hart is enrolled in the Chinese law 
class taught by Chang Wang, and he presented 
oral arguments to the imaginary Constitution-
al Court of China at the Minnesota Supreme 
Court.

This article was edited by Chang Wang, 
Chief Research and Academic Officer at Thom-
son Reuters and adjunct professor at both the 
University of Minnesota Law School and Wil-
liam Mitchell College of Law.

Rick King (3rd from the right) and Tom Leighton (2nd from the right) from Thomson Reuters 
presented 9 bound volumes of Justice Paul Anderson’s judicial opinions to Justice Paul 
Anderson (3rd from the left)
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family could only afford to send one child 
to school, An-Wei’s older brother was se-
lected to attend. On the first day home from 
class, An-Wei’s older brother expressed his 
disapproval of going to school and his wish 
to remain home. An-Wei’s reaction to the 
now discarded textbook was different, and 
his father gave his approval for An-Wei to 
attend class instead. From then on, An-Wei’s 
simple life would change. He would leave 
An Shang Village to attend college, learn 
English, and later serve as a delegate of the 
Shaanxi (Province) Foreign Affairs Office 
to the United States. During his term with 
the Shaanxi Foreign Office, he crossed paths 
with many famous U.S. figures, including 
Jimmy Carter and Henry Kissinger.

An-Wei’s family became actively 
involved with local organizations and 
helped volunteers travel from the United 
States to assist with various projects in 
China. An-Wei’s daughter, An Lin, served 
as a consultant for St. Paul-based Global 
Volunteers. She often acted as a guide for 
visitors to China and she had a jovial and 
pleasant personality. In 1999, An Lin passed 
away in an auto accident while studying in 
the United States. The tragic event affected 
many volunteers and travelers who knew 

her. Soon donations flooded into Global Vol-
unteers in her honor. After consulting with 
An-Wei, Global Volunteers decided that 
the donations, approximately US$250,000, 
would go to An Shang Village for a school 
to be built in An Lin’s name.

Building a school seemed like a simple 
task. An Shang Village’s current school, 
much like the thousands of preschool-12th 
grade academies in similar farming villages, 
was in dire need of an upgrade and had 
inadequate classroom sizes. With so many 
villages in need of better schools, An-Wei 
wasn’t even privy to put one his hometown 
either, but pressure from the locals to bring 
the generous funding from the United States 
to An Shang Village was the only option 
that was agreeable to the local government. 
Even though An-Wei’s idea addressed a 
well-defined problem in the area, he found 
that many obstacles threatened to destroy 
his dream.

The culture of the Chinese farming 
communities were a large factor. Finding 
land to build a school represented taking 
away a valuable resource for the farmers. 
Land could not be appropriated without a 
negative impact on farming families’ way of 
life. Apart from the farm culture itself, the 

rural Chinese community was still largely 
affected by the old traditions. Clan rivalries 
and family feuds pushed against any sort of 
desire for change, even if everyone agreed 
that it would be beneficial for the village. 
Family leaders did not want to see rival 
clans benefit from their own loss as grudges 
last generations. An-Wei, who had entered 
this forum after years of working interna-
tionally, saw that there would frustrations 
ahead; little did he know how much worse 
it could get.

An Shang Village’s governance con-
sisted of local officials (heads) who were 
elected by the county heads. Without the 
support of the An Shang Village council, 
An-Wei found his only option to push for 
his school was to get into politics.  With the 
support of the county government, An-Wei 
acquired a city magistrate seat, much to 
the dismay of the local family heads. As he 
reviewed the village records, An-Wei could 
see that many of the village leaders were 
taking money for themselves and not using 
the funds to improve the village. Even if 
An-Wei brought in the donated funds from 
the United States, including a large number 
of new computers, much would end up in 
the hands of the village leadership instead 
of going to the children.

For An-Wei, the future appeared bleak.  
There was no way his fellow officials would 
let his vision come to fruition. For many it 
seemed an insurmountable task that An-Wei 
could bring the village committee to his 
side; but An-Wei’s prowess in politics and 
law proved them wrong. After a slow and 
steady debate in the late ‘90s, the National 
People’s Congress put into law that local 
governments could hold democratic voting 
on a small scale so as to  advance policies 
for their villages. Armed with these poli-
cies, An-Wei hosted a local folk festival and 
released documentation of how local funds 
were being spent. This did not bode well for 
An-Wei or his opposition. Before the village 
could vote, families of An-Wei and those of 

Grassroots democracy continues from Page 1

his opponents were assaulted, abused and 
threatened. But even in enduring hostility, 
An-Wei believed that most villagers in An 
Shang Village were good people who be-
lieved in his project. Soon his belief would 
be affirmed when the first An Shang Village 
congress was elected and new policies voted 
on by the villagers were enacted , without 
intervention by the national party. With the 
new efficient process in place, the villagers 
were able to work on cleaning the village, 
constructing new roads, and approving the 
building of An-Wei’s school. 

An-Wei’s rocky path  to building his 
school reveals China’s hidden battlefield  
-- the  tremendous undercurrent of issues 
affecting a majority of Chinese that is rarely 
seen outside of the country.  In major cities, 
China is overflowing with progress and de-
velopment; at the most local level, the cries 
for change is stifled by corruption, poverty 
and gigantic achievement gaps. For many 
who live in rural villages, the ability to leave 
village life in order to earn a college degree 
or pursue other endeavors is slippery and 
steep climb compared to the rest of China’s 
middle class. While An Shang Village’s 
school is only a speck within the mass of 
villages in need of strong progressive leader-
ship, An-Wei’s accomplishment of bringing 
democracy and cooperation is enough to 
demand attention. With the new legislation 
from party leaders that will enable those 
farthest away from Beijing to enact change 
within their homeland, farmers and families 
will feel they are part of the system that can 
come together instead of tearing each other 
apart. An-Wei noted that during the school’s 
first day of construction, around 10 villagers 
arrived to help. The next day, 50; and the 
next day, 100. For him, this was a testament 
that even though the process of breaking 
through countless barriers brought pain and 
a toll on everyone in An Shang Village, in 
the end, the most sacred tradition prevailed: 
teamwork. 

An-Wei, retired but not 
resting
By Greg Hugh, Staff Writer

Recently I attended a luncheon hosted 
by Ming Tchou, founder of the Chinese 
Heritage Foundation, in honor of An-Wei, 
who was visiting from An Shang Village in 
Shaanxi Province, China.  As reported else-
where in this issue of China Insight.  An-Wei 
was visiting Minnesota to attend the debut 
of the documentary film:  China’s Hidden 
Battlefield followed by a presentation and 
Q & A session about his story of his efforts 
in An Shang Village, his rural hometown 
in Shaanxi Province.  In spite of many ob-
stacles, An-Wei was able to successfully get 
a school built in An Shang Village.

Although most of us would be quite 
satisfied with achieving such an accom-
plishment under quite adverse conditions, 
I learned that An-Wei was much more a 
renaissance man.  While he held a good 
government position, he was not content 
with his situation and asked to be retired 10 
years earlier than permitted and he had to 
wait five years before this wish was granted.

During his remarks, An-Wei disclosed 
that Tui-xiu is a two-character Chinese 
word. The first character [tui] means retreat, 
and the second [xiu] means rest. The word 
tui-xiu is retire or retirement in Chinese. “I 
am a tui-xiu man. But my friends described 
me as a man who “has retired but is not 
resting."  He readily admitted that they were 
not wrong.

An-Wei went on to comment that dur-
ing his life he has worn many hats such as 
president, chairman, director, translator, 

writer and professor. “But none of them is 
true to what I have been doing. I am actu-
ally a bridge builder. I keep building bridges 
of understanding and friendship between 
different people and cultures, between the 
well educated and illiterates, and between 
the rich and the poor.”

As former government official in the 
Shaanxi (Province) Foreign Affairs Office, 
An-Wei has been active in the “sister-state” 
relationship between Shaanxi and Min-
nesota since its establishment in 1982. He 
is president of the Shaanxi Translators As-
sociation and has served as an interpreter 
for a number of American dignitaries.  He 
was also involved with Global Volunteers 
for many years.

The Shaanxi Translators Association 
(STA) was founded in 1980 as a non-
government organization and currently has 
about 3,000 members which is restricted 
to professional linguistic specialists that 
must meet strict membership criteria that 
includes approval by an applicant’s immedi-
ate supervisor.

According to An-Wei, STA’s mission 
is to promote language translation skills, 
promote culture and serve as a bridge 
among all people.  Several of its ongoing 
projects are the Shaanxi Literature Overseas 
Project which is to translate contemporary 
Chinese short stories into English and the 
Helen Snow Translation Award.  Additional 
information about STA can be found at 
www.chsta.org.  

An-Wei also disclosed that another rea-
son for his Minnesota visit was to finalize 
plans for STA to send several delegations to 
Minnesota in the summer of 2014 as part of 
their cultural bridges initiative.  Although 
STA has hosted delegations to China over 
the years, this would be the first time STA 
would be sending delegations from China to 
visit the United States.  If you are interested 
in serving as a host for an event when they 
visit, please contact An-Wei at 
anwei99@gmail.com.

An-Wei (center) shares his experiences 
during a luncheon in his honor.
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Minnesota’s exports – includ-
ing agricultural, mining and 
manufactured products – grew 

to US$20.6 billion in 2012. 
 The state’s exports increased US$246 

million (or 1.2 percent) between 2011 and 
2012. Despite the slow growth rate, state 
exports are at a record high. 
 Minnesota ranked 20th largest among 

all states. 
 U.S. exports increased a modest 4.5 

percent. While most states experienced ex-
port growth, 15 states had decreased exports. 

Six of Minnesota’s top eight industries 
(with exports exceeding US$500 million) 
increased exports between 2011 and 2012. 
 Leading exported products were 

machinery (US$4.0 billion, up 2 percent), 
optics and medical instruments (US$3.1 
billion, up 10 percent), electrical machin-
ery (US$2.5 billion, down 9 percent) and 
vehicles (US$1.9 billion, up 10 percent). 

Exports increased to 13 of the state’s 20 
largest country markets in 2012. 
 Minnesota’s top five export markets 

were Canada (US$6 billion), China (US$2.5 
billion), Mexico (US$1.3 billion), Japan 
(US$1.2 billion) and Germany (US$728 
million). 

Slightly more than 8,500 businesses 
throughout Minnesota exported goods and 
services in 2011, according to the U.S. De-
partment of Commerce – representing an 
increase of almost 200 exporters since 2010. 

These exporters have an important im-
pact on our economy and their success on 
a global scale can become a source of new 
jobs in the state. According to the Inter-
national Trade Administration at the U.S. 
Department of Commerce 
 Every US$1 billion in U.S. exports of 

goods and services supported 4,926 jobs 
in 2012. 
 Manufactured exports generated about 

114,900 jobs in Minnesota, ranking the 
state 15th largest among all states (based on 
2009 data). About 57,100 of these jobs are 
in manufacturing, while 57,800 jobs are in 
other industries such as marketing and sales, 
transportation, and logistics fields – key sec-
tors in delivering goods to export markets. 

The following sections provide more de-
tails on exports by industry, country markets 
and products.

REGiONAL EXPORT 
MARKETS 
 Minnesota’s three main regional mar-

MN Exports 
continues on Page 13

Minnesota exports at 
US$20.6 billion in 2012

Note: Reports based on 2012 data 
cover export data based on the Harmo-
nized System, which covers manufac-
tured and non-manufactured exports, 
such as agriculture and mining, but 
not services.

kets in 2012 were North America, Asia and 
the European Union. 
 Minnesota exporters sell a greater share 

of goods to Asia (32 percent vs. 25 percent) 
but a smaller share to Central and South 
America (5 percent vs. 12 percent) than do 
U.S. exporters. 

North America: 
 Minnesota’s largest regional market 

was valued at US$7.3 billion in exports and 
accounted for 36 percent of state exports. 
 The state’s exports to North America 

were up 3 percent between 2011 and 2012, 
compared to U.S. growth to this region of 
6 percent. 
 Largest gains: Canada (up US$158 

million to US$6 billion), Mexico (up US$81 
million to US$1.3 billion). 

Asia: 
 Minnesota exports were valued at 

US$6.7 billion and accounted for 32 percent 
of state exports. 
 The state’s exports to Asia were down 

3 percent between 2011 and 2012, compared 
to U.S. growth of 2 percent. 
 Major markets (all among the state’s 

top 10): China, Japan, Korea, Philippines, 
Taiwan 
 Largest gains: China (up US$163 mil-

lion to US$2.5 billion), South Korea (up 
US$5 million to US$707 million), Indonesia 
(up US$5 million to US$84 million).

European Union (EU): 
 Minnesota exports were valued at 

US$4 billion and accounted for 20 percent 
of state exports. 
 The state’s exports to the EU were up 

slightly less than 1 percent between 2011 
and 2012, while U.S. exports to the EU were 
down slightly more than 1 percent. 
 Major markets: Germany, Belgium, 

United Kingdom, the Netherlands. 
 Largest gains: Luxembourg (up US$52 

million to US$79 million), Netherlands (up 
US$51 million to US$444 million), France 
(up US$20 million to US$353 million). 
 Largest declines: United Kingdom 

(down US$46 million to US$511 million), 
Spain (down US$41 million to US$61 mil-
lion). 
 The state’s export growth to Luxem-

bourg was driven by sales of civilian aircraft 
and parts, which increased by 252 percent 
to US$76 million. 
 The export declines in Spain were 

largely due to weaker demand for ores, 
slag and ash (down US$20 million), cereals 
(down almost US$9 million) and machinery 
(down almost US$8 million). 

Central and South America: 
 Minnesota exports were valued at 

US$971 million and accounted for 5 percent 
of state exports. 

 The state’s exports to this region were 
up 9 percent between 2011 and 2012, match-
ing U.S. growth in this region. This region 
had the state’s second-strongest regional 
export growth rate during this period. 
 Major markets: Brazil (up US$32 mil-

lion to US$341 million), Chile (up US$19 
million to US$105 million), Colombia (up 
US$3 million to US$83 million). 

Other Markets in Europe 
 Minnesota exports were valued at 

US$453 million. 
 The state’s exports to this region were 

up 20 percent between 2011 and 2012. 
Non-EU markets in Europe had the state’s 
strongest regional export growth rate during 
this period. 
 Major markets: Switzerland (up US$14 

million to US$159 million), Finland (up 
US$14 million to US$130 million), Russia 
(up US$43 million to US$114 million). 

TOP COUNTRY MARKETS 
 Exports increased to 15 of the state’s 

top 25 markets between 2011 and 2012. 
There were minor changes in rank among 

top 25 markets. 
 Largest gain in rank: Brazil (up to 

15th from 17th), Switzerland (up to 20th 
from 22nd). 
 Largest drop in rank: Singapore (down 

to 11th from 9th), Ireland (down to 16th 
from 14th). 
 Minnesota has a relatively large share 

of U.S. exports to the Philippines (6.2 per-
cent), Finland (5.1 percent), Ireland (4.5 per-
cent) and Sweden (2.7 percent), compared 
to the state’s overall share of U.S. exports 
(1.3 percent). 

Canada (Rank: 1): 
 Export value, 2012: US$6.0 billion. 
 State trend, 2011-2012: up 3 percent. 
 U.S. trend, 2011-2012: up 4 percent. 
 Top three industries: vehicles (US$1.1 

billion), machinery (US$853 million), min-
eral oil, fuel (US$493 million). 
 Largest gains: mineral oil, fuel (up 
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US$66 million), fertilizers (up US$39 mil-
lion to US$69 million), ores, slag, ash (up 
US$36 million to US$375 million). 
 Largest declines: beverages (down 

US$145 million to US$199 million), ma-
chinery (down US$19 million), electrical 
machinery (down US$10 million to US$401 
million). 
 Minnesota is the second largest U.S. 

source for iron ores and concentrates (HS 
2601) to Canada, selling US$375 million 
in 2012. 

China (including Hong Kong) 
(2): 
 Export value, 2012: US$2.5 billion. 
 State trend, 2011-2012: up 7 percent. 
 U.S. trend, 2011-2012: up 5 percent. 
 Top three industries: machinery 

(US$538 million), optic, medical instru-
ments (US$431 million), ores, slag, ash 
(US$293 million). 
 Largest gains: ores, slag, ash (US$256 

million), optic, medical instruments (US$62 
million), copper (up US$9 million to US$72 
million). 
 Largest declines: electrical machinery 

(down US$105 million to US$233 million), 
machinery (down US$25 million). 
 Minnesota’s sales of iron ores and 

concentrates (HS 2601) were split between 
Canada (56 percent) and China (44 percent). 
 Minnesota was the fifth-largest state 

exporter of optic and medical products (HS 
90) to China. 

Mexico (3): 
 Export value, 2012: US$1.3 billion. 
 State trend, 2011-2012: up 7 percent. 
 U.S. trend, 2011-2012: up 9 percent. 
 Top three industries: machinery 

(US$212 million), vehicles (US$165 mil-
lion), electrical machinery (US$153 mil-
lion). 
 Largest gains: vehicles (up US$100 

million), electrical machinery (up US$55 
million), hides and skins (up US$24 million 
to US$34 million). 
 Largest decline: miscellaneous grains 

(down US$59 million to US$38 million), 
fats and oils (down US$23 million to US$27 
million). 
 A 163 percent gain in vehicle parts 

(HS 8708: radiators, axles, etc.) drove state 
export growth in vehicles, while a 68 percent 
drop in soybeans (HS 1201) drove down 
miscellaneous grains. 

Japan (4): 
 Export value, 2012: US$1.2 billion. 
 State trend, 2011-2012: down 10 

percent. 
 U.S. trend, 2011-2012: up 7 percent. 
 Top three industries: optic, medical 

instruments (US$366 million), machinery 
(US$137 million), electrical machinery 
(US$134 million). 
 Largest gains: optic, medical instru-

ments (up US$52 million), machinery (up 
US$18 million), preserved food (up US$16 
million to US$20 million). 
 Largest declines: cereals (down 

US$188 million to US$56 million – primar-

ily due to corn which was down 77 percent 
to US$54 million). 

Germany (5): 
 Export value, 2012: US$728 million. 
 State trend, 2011-2012: down 1 per-

cent. 
 U.S. trend, 2011-2012: down 1 percent. 
 Top three industries: machinery 

(US$209 million), optic, medical instru-
ments (US$203 million), electrical machin-
ery (US$120 million). 
 Largest gains: machinery (up US$36 

million), plastic (up US$7 million to US$51 
million). 
 Largest declines: electrical machinery 

(down US$16 million), pharmaceuticals 
(down US$13 million to US$13 million), 
optic, medical instruments (down US$8 
million). 
 Minnesota was the third-largest ex-

porting state of computers and components 
(HS 8471) to Germany, at US$100 million 
in 2012. The state’s exports of HS 8471 
increased 157 percent since 2011, and ac-
counted for 48 percent of machinery (HS 
84) exports to Germany. 

South Korea (6): 
 Export value, 2012: US$707 million. 
 State trend, 2011-2012: up 1 percent. 
 U.S. trend, 2011-2012: down 3 percent. 
 Top three industries: optic, medical 

instruments (US$169 million), machinery 
(US$131 million), meat (US$78 million). 
 Largest gains: machinery (up US$25 

million), optic, medical instruments (up 
US$16 million), aircraft, spacecraft (up 
US$13 million to US$18 million). 
 Largest declines: meat (down US$26 

million), electrical machinery (down US$22 
million to US$51 million). 
 Minnesota was the second-largest U.S. 

source of optic and medical instruments (HS 
90) to South Korea. 

Belgium (7): 
 Export value, 2012: US$640 million. 
 State trend, 2011-2012: up 3 percent. 
 U.S. trend, 2011-2012: down 2 percent. 
 Top three industries: optic, medical 

instruments (US$315 million), machinery 
(US$170 million), vehicles (US$72 mil-
lion). 
 Largest gains: optic, medical instru-

ments (up US$86 million), vehicles (up 
US$31 million). 
 Largest declines: aircraft, spacecraft 

(down US$47 million to US$70,000), ma-
chinery (down US$29 million) 
 Growth in medical products to Belgium 

was driven by orthopedic and artificial body 
parts (HS 9021, up 365 percent to US$91 
million), of which Minnesota was the 
second-largest exporter to Belgium. 
 Minnesota was the largest state ex-

porter of spraying machinery (HS 8424) to 
Belgium (US$62 million), and the second-
largest to all countries. 

The United Kingdom (8): 
 Export value, 2012: US$511 million. 
 State trend, 2011-2012: down 8 per-

cent. 
 U.S. trend, 2011-2012: down 2 percent. 
 Top three industries: machinery 

(US$129 million), electrical machinery 
(US$102 million), optic, medical instru-
ments (US$83 million). 
 Largest gains: machinery (up US$8 

million), vegetables (up US$7 million to 
US$19 million). 
 Largest declines: aircraft, spacecraft 

(down US$30 million to US$12 million), 
pharmaceutical (down US$8 million to 
US$4 million).

Philippines (9): 
 Export value, 2012: US$497 million. 
 State trend, 2011-2012: down 5 per-

cent. 
 U.S. trend, 2011-2012: up 5 percent. 
 Top three industries: electrical ma-

chinery (US$396 million), miscellaneous 
grains (US$28 million), machinery (US$14 
million). 
 Largest decline: Electrical machinery 

(down US$35 million) mainly consisted 
of electronic integrated circuits (HS 8542; 
US$354 million, down 10 percent), fol-
lowed by printed circuits (HS 8534; US$30 
million, up 6 percent). Minnesota was 
among the top two exporting states of these 
products to the Philippines. 
 For U.S. markets, the Philippines 

ranked 32nd. 

Taiwan (10): 
 Export value, 2012: US$489 million. 
 State trend, 2011-2012: no change. 
 U.S. trend, 2011-2012: down 6 percent. 
 Top three industries: optic, medical 

instruments (US$118 million), electrical 
machinery (US$112 million), machinery 
(US$78 million), 
 Largest gains: electrical machinery 

(up US$43 million), machinery (up US$14 
million). 
 Largest decline: plastics (down US$30 

million to US$48 million). 

FASTEST-GROWiNG 
MARKETS
 Luxembourg (35): jumped in rank, 

up from 48th in 2011, based on stronger 
demand for aircraft (up 252 percent to 

US$76 million). 
 Russia (25): Machinery (up 102 per-

cent to US$53 million) was the strongest 
driver of growth. The largest gains were in 
agricultural machinery product segments. 
 Poland (40): Sales of machinery (up 

100 percent to US$21 million) – especially 
specialized machinery products – fueled 
export growth. 
 New Zealand (27): Civilian aircraft 

(up 118 percent to US$45 million) was Min-
nesota’s main export to New Zealand, and 
the main driver of export growth. 
 Chile (26): Food waste (up 147 percent 

to US$27 million) and cereals (up from 
US$3,275 in 2011, to US$11 million) offset 
decreased machinery (down 21 percent) 
and electrical machinery (down 34 percent) 
exports. 
 Israel (30): Increased demand for 

the state’s top exported product to Israel, 
machinery (US$33 million, up 101 percent; 
especially for centrifuges and filters) ac-
counted for most of the export gains. 
 Finland (24): Since 2010, Finland 

has remained among Minnesota’s 10 fast-
est growing export markets. Exports of 
vehicles (up 14 percent to US$101 million) 
have been driving growth. Sales of products 
such as snowmobiles (HS 870310, US$62 
million) accounted for almost half of Min-
nesota exports to Finland; Minnesota is the 
top state exporter of HS 870310 to Finland, 
as well as overall, to all countries. Overall 
products, Minnesota sells 5 percent of U.S. 
exports to Finland. 

OTHER NOTABLE 
EMERGiNG MARKETS 
 Brazil (17): State exports to Brazil 

increased 10 percent to US$341 million in 
2012. Major export areas were machinery 
(US$123 million), optic, medical instru-
ments (US$69 million), electrical machinery 
(US$32 million) and aircraft, spacecraft 
(US$30 million). Brazil ranks seventh 
among the nation’s largest export markets. 

 Venezuela (43): The state’s exports 
increased by 26 percent to US$48 million. 
The top exported products were machinery 
(US$11 million) and electrical machinery 
(US$11 million). A variety of product seg-
ments contributed to overall export growth.

 
 Ukraine (46): Minnesota exports 

increased 68 percent to US$38 million. 
Increased demand for the top two exported 

products, vehicles (up 75 per-
cent to US$17 million; espe-
cially special purpose vehicles 
and tractors) and machinery (up 
81 percent to US$16 million; es-
pecially soil-related agricultural 
machinery), contributed most of 
the export gains. 

TOP PRODUCT 
MARKETS 

Growth was mixed among 
Minnesota’s top 20 major prod-
ucts (2-digit Harmonized Se-
ries), which accounted for 85 
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percent of the state’s exports of goods in 
2012.

Minnesota ranked among the top 15 ex-
porting states in some of its major products: 
 Ores, Slag and Ash (fourth) 
 Food waste, Animal feed (fourth) 
 Optic, Medical instruments (seventh) 
 Dairy, Eggs and Honey (seventh) 
 Beverages (ninth) 
 Cereals (incl. wheat) (13th)* 
 Miscellaneous grains (incl. soybeans) 

(13th)* 
 Meat (15th) 

*Note that for bulky agricultural com-
modities in particular, this data source may 
attribute exports to the U.S. port of exit 
which often may be in a different state 
than the state of production. For these two 
products, Louisiana is ranked first. Using 
different methodology, the U.S. Department 
of Agriculture (USDA) ranked Minnesota as 
the third-largest exporter of soybeans and 
related products and the eighth-largest ex-
porter of wheat and related products, among 
all states in (fiscal year) 2011. See page 12 
of this report for more detail on export data 
published by the USDA.

84 Machinery (Rank: 1) 
 Export value, 2012: US$4.0 billion. 
 State trend, 2011-2012: up 2 percent. 

 U.S. trend, 2011-2012: up 5 percent. 
 Major country markets: Canada 

(US$853 million), China (US$538 million), 
Mexico (US$212 million). 
 Largest gains: Germany (up US$36 

million to US$209 million), France (up 
US$32 million to US$108 million), Korea 
(up US$25 million to US$131 million). 
 Largest declines: Malaysia (down 

US$61 million to US$35 million), Belgium 
(down US$29 million to US$170 million). 

90 Optic, Medical instruments 
(2) 
 Export value, 2012: US$3.1 billion. 
 State trend, 2011-2012: up 10 percent. 
 U.S. trend, 2011-2012: up 5 percent. 

 Major country markets: China (US$431 
million), Japan (US$366 million), Belgium 
(US$315 million). 
 Largest gains: Belgium (up US$86 

million), China (up US$62 million), the 
Netherlands (up US$61 million to US$196 
million). 
 The state’s exports for a subgroup of 

HS90, representing a proxy for only medical 
goods (subgroup of HS9018-HS9033), ac-
counts for 88 percent of HS 90 and increased 
12 percent. 
 For the first time since 2005, Minnesota 

exports of HS 90 had positive growth. 

85 Electrical Machinery (3) 
 Export value, 2012: US$2.5 billion. 
 State trend, 2011-2012: down 9 per-

cent. 
 U.S. trend, 2011-2012: up 2 percent. 
 Major country markets: Canada 

(US$401 million), Philippines (US$396 
million), China (US$233 million). 
 Largest gains: Mexico (up US$55 mil-

lion to US$153 million), Taiwan (up US$43 
million to US$112 million). 
 Largest declines: China (down US$105 

million, mainly due to the 90 percent drop 
in sales of industrial electrical furnaces), 
Malaysia (down US$62 million to US$39 
million). 

87 Vehicles (4) 
 Export value, 2012: US$1.9 billion 
 State trend, 2011-2012: up 10 percent. 
 U.S. trend, 2011-2012: up 11 percent. 
 Major country markets: Canada 

(US$1.1 billion), Mexico (US$165 million), 
Finland (US$101 million). 
 Largest gains: Mexico (up US$100 

million), Belgium (up US$31 million to 
US$72 million), Australia (up US$28 mil-
lion to US$73 million). 
 Largest declines: Italy (down US$21 

million to US$45 million). 

39 Plastic (5) 
 Export value, 2012: US$1.0 billion. 

 State trend, 2011-2012: down 7 per-
cent. 
 U.S. trend, 2011-2012: no change. 
 Major country markets: China (US$244 

million), Canada (US$116 million), Singa-
pore (US$81 million). 
 Largest gains: Germany (up US$7 

million to US$51 million). 
 Largest declines: Taiwan (down US$30 

million to US$48 million), Singapore (down 
US$26 million) –mainly due to fewer ex-
ports of self-adhesive materials and plastic 
in plates or sheets for both countries. 

26 Ores, Slag, Ash (6) 
 Export value, 2012: US$668 million. 
 State trend, 2011-2012: up 68 percent. 
 U.S. trend, 2011-2012: down 9 percent. 
 Major country markets: Canada 

(US$375 million) and China (US$293 
million) account for 99.9 percent of these 
exports. 
 Largest gains: China (up US$256 mil-

lion), Canada (up US$36 million). 
 Iron ores and concentrates (HS 2601) 

accounted for 99.9 percent of HS 26 ex-
ported by Minnesota. Minnesota was the 
top exporter of HS 2601 among all states, 
accounting for almost half of U.S. exports 
of these goods. 

23 Food Waste, Animal Feed (7) 
 Export value, 2012: US$516 million. 
 State trend, 2011-2012: up 7 percent. 
 U.S. trend, 2011-2012: up 14 percent. 
 Major country markets: Canada 

(US$242 million), Mexico (US$53 million), 
Japan (US$38 million). 
 Largest gains: Canada (up US$20 mil-

lion), Chile (up US$16 million to US$27 
million). 
 Largest declines: Mexico (down US$13 

million). 

27 Mineral Fuel, Oil (8) 
 Export value, 2012: US$502 million 
 State trend, 2011-2012: up 16 percent. 
 U.S. trend, 2011-2012: up 6 percent. 
 Major country markets: Canada 

(US$493 million) 
 Largest gains: Canada (up US$66 

million) 
 Canada purchased 98 percent of Min-

nesota’s exports of these products. 

88 Aircraft, Spacecraft (9) 
 Export value, 2012: US$457 million. 
 State trend, 2011-2012: down 9 per-

cent. 
 U.S. trend, 2011-2012: up 19 percent. 
 Major country markets: France (US$99 

million), Canada (US$42 million), Brazil 
(US$30 million). 
 Largest gains: Canada (up US$14 mil-

lion), Korea (up US$13 million to US$18 
million. 
 Largest declines: Belgium (down 

US$47 million to US$72,000), United 
Kingdom (down US$30 million to US$12 
million), Singapore (down US$28 million 
to US$23 million). 

02 Meat (10) 
 Export value, 2012: US$334 million. 
 State trend, 2011-2012: down 14 

percent. 
 U.S. trend, 2011-2012: up 5 percent. 
 Major country markets: China (US$99 

million), Korea (US$78 million), Mexico 
(US$40 million). 
 Largest gains: Australia (up US$5 mil-

lion to US$19 million). 
 Largest declines: Korea (down US$26 

million), China (down US$13 million). 
 Increased exports of fresh or frozen 

pork (up 8 percent to US$163 million) and 
edible animal offal (up 17 percent to US$88 
million) helped mitigate decreased exports 
of fresh or frozen beef (down 75 percent to 
US$22 million). 
 Fresh or frozen pork performed well in 

Korea, Japan and Australia, helping to offset 
the US$17 million decline in sales to China. 
 Frozen beef sales plunged US$55 

million, to a mere US$3 million, due to par-
ticularly weak demand in Korea and Japan. 

Fastest-Growing Export 
Products 

Products such as harvesting machinery, 
special purpose vehicles, tractors and iron 
ores were among the 4-digit products with 
the highest state export growth rates be-
tween 2011 and 2012.

(See Table 5 on Page 15)

EXPORT LOGiSTiCS 
Exports are shipped via multiple trans-

port modes.

 Air shipments were valued at US$7.7 
billion. Optic, medical instruments (US$2.6 
billion), electrical machinery (US$1.8 
billion) and machinery (US$1.7 billion) 
accounted for 79 percent of air shipments. 
 Shipments sent via other (land-based) 

modes were valued at US$7.6 billion. Ve-
hicles (US$1.5 billion), machinery (US$1.3 
billion) and electrical machinery (US$509 
million) were leading products sent by land. 
Food products such as beverages, fats and 
oils, baked goods, and food waste are pri-
marily shipped by these other modes. 
 Ships carried US$5.3 billion of goods 

overseas. The five largest products sent 
by ship were machinery (US$1.1 billion), 
ores, slag, ash (US$665 million), plastics 
(US$500 million) and vehicles (US$385 
million). 

PEER PERFORMANCE 
In 2012, Minnesota ranked 20th among 

all states, down one spot compared to 2011. 
Seven of the top 10 states were among 

the states contributing the 10 largest export 
gains, and gained a combined US$47 billion 
in exports between 2011 and 2012. Texas 
and Washington (first- and fourth-largest 
exports, respectively) had the largest gains 
in value among all states. 

Minnesota generated US$3,823 in ex-
ports per person in 2012, compared to the 
U.S. average of US$4,926.
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State-level Export Estimates of Agricultural 
Commodities by the USDA 

The U.S. Department of Agriculture (USDA) uses different methodology 
to estimate agricultural commodities and related food exports. Actual produc-
tion and harvest yields are used in pro-rating overall U.S. exports back to 
producing states. 

The state-level estimates published by the USDA include commodity-
level information (such as soybeans, beef, wheat, etc.) but no country-level 
information. These estimates also combine the commodities with their related 
manufactured food products, for example, swine (commodity) and sausages 
(manufactured product). 

Based on USDA estimates, Minnesota exported US$5.2 billion of agri-
cultural commodities in 2011, excluding manufactured food exports (US$1.6 
billion). This is a much higher value than that attributed to non-manufactured 
goods by the Harmonized Series of export data (less than US$2 billion, even 
for 2011). 

State-level data for 2012 will not be available from the USDA until August 
2013.

Minnesota Annual Export Statistics and Minnesota Quarterly Export Statistics are the most current resources available for 
tracking the state’s manufactured export trends and are prepared by the Department of Employment and Economic Development’s 
Analysis and Evaluation Office. 

Past issues are available at the Department’s web site (www.PositivelyMinnesota.com, go to Data, then Export and Trade 
Statistics). Export data are collected by the U.S. Department of Commerce (USDOC) and distributed by Global Trade Information 
Services (Harmonized Tariff System (Schedule B). The Origin of Movement export series show where goods originate and where 
the most economic impact occurs.

Read the paper online at 

www.chinainsight.info

Six states had export growth rates that 
exceeded 25 percent, led by Washington 
D.C. (94 percent).

THE BiG PiCTURE iN 
MiNNESOTA EXPORTS 

Minnesota’s exports from manufactur-
ing, services and agricultural industries are 
estimated at US$32 billion for 2012. 
 Manufactured exports (US$18.6 bil-

lion) accounted for 58 percent of the state’s 
total exports. 

 Based on the Harmonized export data 
series in this report, non-manufactured 
goods (agriculture, forestry, mining, etc.) ac-
counted for about US$1.9 billion in exports. 
(See below for another source of agricultural 
export estimates.) 
 Exports of services cover transporta-

tion-related services, royalties and licenses, 
and other private services. No official 
comprehensive state-level export data for 
services are available. DEED estimated 
Minnesota exports of services at US$11.4 
billion in 2012. 
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NACBA Invitational Tournament produces 
winners on and off the court
By Greg Hugh, Staff Writer

Although the weather was not very 
inviting, attendees at the 33rd 
Annual North American Chinese 

Basketball Association Invitational Tourna-
ment were nonetheless warmly greeted by 
the Twin Cities community. 

This is the first time the NACBA Invita-
tion Tournament has been held in the Twin 
Cities and the community wanted to make 
a good impression for the 1,000 plus visi-
tors from throughout the United States and 
Canada.  There were 64 teams registered in 
the tournament. Games were played at Con-
cordia University in St. Paul and Kennedy 
High School in Bloomington. Guests stayed 
at the Radisson Hotel and Hilton Hotel in 
Bloomington.

Planning of this tournament began over 
a year and a half ago, but serious local fun-
draising started fewer than three months ago 
when the local NACBA representative, Don 
Fong, enlisted the aid of the patriarch of the 
Fong clan, David Fong. The fundraising ef-

forts resulted in generous support by the lo-
cal Chinese community that will likely avoid 
any red ink for the tournament. The actual 
work began the evening of May 23 when a 
group of local volunteers lead by Don Fong 
met to assemble the materials that would be 
distributed to the players upon their arrival.  
The NACBA also met that evening to go 
over final preparations.

As the host, it was important that there 
be a team representing Minnesota in the 
tournament. Tommy Ng and Junius Ho, 
members of a local team called the Fob 
Five, met with Don and David Fong to make 
this happen. Through their efforts and the 
generous support of local sponsors, Min-
nesota United was formed and entered the 
tournament complete with custom uniforms 
and warm-up shirts.

Tournament players and guests began 
arriving on Friday, May 24 and attended a 
NACBA welcome party at the Water Park 
of America at the Radisson Hotel before 

heading to the Hilton Hotel (which served 
as NACBA headquarters) to check-in, 
complete registration and pick up their 
tournament material.  The Bloomington 
Convention & Visitors Bureau was on site 
to provide information and answer questions 
to ensure that when they weren’t competing 
on the court, players would be aware of the 
many attractions the Twin Cities has to offer.

On Saturday, May 25, the tournament 
began at 9 a.m. and concluded at 7 p.m. with 
games taking place at the Kennedy Activity 
Center and Concordia University. Although 
there wasn’t much time to take in many of 
the local attractions, the players made the 
most of their free time and squeezed in as 
much as they could.  Several hundred guests 
attended an optional dinner at David Fongs 
Restaurant Saturday evening.

Tournament play resumed at 8 a.m. 
Sunday morning and concluded at 5 p.m.  
All players and guests were then invited to 
join in the pre-celebration party at Nickel-

odeon Universe at Mall of America prior 
to attending the tournament banquet at any 
one of three restaurants at Mall of America 
to be able to accommodate the more than 
one thousand people.

Following dinner, everyone gathered 
at the Great Room at Mall of America for 
the awards ceremony during which Cocoa 
Beach, Florida, was announced as the site 
of the 34th Annual NACBA Invitational 
Tournament.  The evening concluded with 
a Jammy Jam Party at the Sky Deck Sports 
Grille where everyone was able to enjoy un-
limited games and camaraderie until 1 a.m.

The tournament concluded on Mon-
day, May 27, Memorial Day, with final 
championship games played at Concordia 
University from 8:30 a.m. to 4 p.m. for the 
Women’s Final Four, Men’s Open Final 
Four and Men’s Final Four.

For complete coverage of the tourna-
ment, visit www.nacbait.com.  


