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Bloomington
New Century Buffet, 7827 Portland Ave S.

952-888-3177
Mandarin Kitchen, 8766 Lyndale Ave S.

952-884-5356
Brooklyn Center

New King Buffet, 5927 John Martin Dr.
763-566-8300

Brooklyn Park
Panda Garden Buffet, 8089 Brooklyn Blvd

763-391-8061
Coon Rapids

New China Buffet, 105 85th Ave NW
763-780-2636

Chanhassen
Happy Garden, 2443 Highway 7 West

952-474-1990
Crystal/New Hope

Hong Kong Buffet, 4211 Winnetka Ave N,
New Hope. 763-531-9489

Eden Prairie
Eden Prairie Library, 479 Prairie Center Dr.

952-829-5460
Edina

Southdale Library, 7001 York Ave. S.
952-847-5900

Golden Valley
Golden Valley Library, 830 Winnetka Ave. N.

763-540-8290
Hopkins

Hopkins Library, 22 11th Ave. N.
952-930-2740

Maple Grove
Maple Grove Library, 8351 Elm Creek Blvd.

763-420-8377
Chin Yung Chinese Restaurant, 13704 83rd Way N.,

763-420-8940
Minneapolis

China Center, 290 Humphrey Center, 301 19th Ave.
S., 612-624-1002

Carlson School of Management Building
Humphrey Center Building

Hong Kong Noodles Restaurant, 901 Washington
Ave. SE., 612-379-9472

Lucky Dragon, 1827 Riverside Ave.
612-375-1690

My Chinese Kitchen, 304 Oak Street SE.
612-331-4061

Seafood Palace, 2523 Nicollet Ave.
612-874-7721

TCM Health Center Clinic, 6550 York Ave S, #417.,
952-926-4011

TCM Health Center Clinic, 1403 W. Lake St.
612-823-6650

TCM Health Center Clinic, 1313 5th Street SE #212.,
612-379-3583

U Garden Chinese Restaurant, 2725 University Ave.
SE., 612-378-1255

United Noodles Oriental Grocery, 2015 E. 24th

Street., 612-721-6677
Minnetonka

Ridgedale Library, 12601 Ridgedale Dr.
952-847-8800

Dragon Jade Restaurant, 14432 Excelsior Blvd.,
952-933-1129

Mounds View
Ramsey County Library Mounds View Branch,

2576 County Rd. 10, 763-717-3272
Oakdale

Jade88 Chinese Restaurant, 1811 Geneva Ave. N.,
651-7300802
Plymouth

Plymouth Library, 15700 36th Ave. N.
763-847-5825

Teahouse Restaurant, 88 Nathan Lane N.
763-544-3422

Grand Buffet, 16605 County Road 24 (24 & 55).,
763-383-0049

St. Louis Park
China Jade Restaurant, 5009 B Excelsior Blvd.

952-920-1171
St. Louis Park Library, 3240 Library Lane.

952-929-8108
Yangtze Restaurant, 5625 Wayzata Blvd.

952-541-9469
St. Paul

Children’s Home Society, 1605 Eustis St.
651-646-6393

Hayden Heights Branch Library, 1456 White Bear
Ave., 651-793-3934

International Student Center, St Paul Campus,
Multicultural Student Services, 2115 Summit Ave,

106 Murray-Herrick Campus Center
University of St. Thomas, 651-962-6460

Minnesota Trade Office, 1000 Minnesota World
Trade Center, 30 East 7th St. 651-297-4222

Minnesota State Office Building, 100 Constitution
Ave.

Peking Restaurant, 475 Etna Street #5.
651-771-7000

Ruminator Books, 1648 Grand Avenue
651-699-0587

Sun Ray Branch Library, 2105 Wilson Ave.
651-735-1050

TCM Health Center Clinic, 613 Grand Ave.
651-726-2459
Wayzata

Jade Fountain, 838 Lake St E (Wayzata Bay

Shopping Ctr), 952-473-4646
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CHINAINSIGHT
Subscription Order Form

12 issues - $18.00

Please make check payable to China
Insight, P.O. Box 1075, Minnetonka,
MN 55345

Name ______________________
Address ____________________
City/State/Zip _________________
Tel ________________________
Email ______________________
Signature____________________

Insight
Guaranteed

Yes, you could run
to the store and pick
up a copy. But did you
know you can have
China Insight
delivered directly to
your mailbox?

A subscription
costs a mere $18 and
brings a full year (12
issues) of new
understanding about
today's China, from
language to business
opportunities.

The China Calendar
A FREE E-MAIL UPDATE SERVICE

China Insight offers a free service for our
readers:  ChinaCalendar e-mail updates.

It is sent out approximately biweekly and
augments China Insight’s monthly print calendar
by providing more detail and up-to-the minute news
on local events.

Whether you have business or cultural interests
in China, ChinaCalendar keeps you apprised of the
latest local events.  Sign up online at
www.chinainsight.info by clicking on the
ChinaCalendar link.

At the same time, organizations may now submit
information on any of their events directly via the
website.  We intend to forward all such news to
registered subscribers approx. the 2nd and 4th

Wednesday of each month.
Thank you for your support.  Our goal continues

to be to provide you with the most relevant
information about U.S.-China cultural and business
harmony and we invite you to also contact us with
any suggestions as to topics you would like
featured at articles@chinainsight.info.
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Guangdong to

Invest USD2.63

Billion in

Controlling Solid

Waste Pollution

The Guangdong Provincial Environ-

ment Protection Bureau has issued a new
plan in an effort to effectively control solid
waste pollution by 2010. The new plan in-
cludes 12 projects with a projected invest-
ment of nearly USD2.63 billion. It intends to
reduce, reuse, and recycle solid wastes
through the establishment of an integrated
management control system in the province
for handling and treating solid wastes.

Guangdong is faced with serious a solid
waste pollution problem. According to gov-
ernment statistics, solid waste generated in
Guangdong amounted to 46.34 million tons
in 2000 (of which 27.68 million tons were
domestic garbage; 16.40 million tons were
ordinary industrial solid waste; 972,600 tons
were dangerous waste including 426,000 tons
of medical waste; 350,000 tons were used
electrical appliances; 940,000 tons were plas-
tics, packaging and agriculture-used films).
The province, however, only has the capac-
ity to treat about 20 million tons of solid
waste per year. About 14% of its domestic
waste and 16% of its medical waste is dis-
posed of annually. The capacity to treat haz-
ardous and industrial solid waste is also
seriously inadequate. A significant amount
of solid waste was not treated properly, caus-
ing severe secondary pollution.

Under the new plan, solid waste will be
divided into six categories: domestic waste;
industrial solid waste; hazardous waste;
deserted plastics, packaging and agriculture-
used films; used electric appliances; and
medical wastes. Under an overall plan, the
province will designate localities to estab-
lish comprehensive treatment facilities. Vari-
ous types of solid waste will then be sent to
the designated area for treatment.

Guangdong plans to restructure the pric-
ing and management systems in order to
raise funds for these projects. Enterprises
of various ownerships will be encouraged
to invest in the projects. Garbage disposal
fees will be collected. The operations of the
projects will be open to public tender and
special commission.

Source: Zhujiang Environment News, 03/
19/2003 - Translated by FCS Guangzhou.

State Council

Approves the

Construction of

New Power

Plants

The State Council of China recently ap-

proved the construction of 13 large-scale
power plant projects with a total investment
of RMB 51.2 billion (USD 6.2 billion). The
power plants, which will begin construction
in the next two to three years, will have a
total electricity generating capacity of 11.88
gigawatts.

Most of the planned power plants are
situated in areas currently experiencing elec-
tricity shortages, including northern, cen-
tral, eastern, southern and southwestern
China. According to the State Development
and Reform Commission (SDRC), upon
completion, the new power plants will help
ease the demand for electricity supply in the
next five years in China.

Since the beginning of this year, the
Chinese government has sped up the con-
struction of electricity-generating projects.
More than 30 large-scale power plant
projects have been approved, and the con-
struction work on 17 of them has already
begun. SDRC predicts that added electricity
generating capacity in China will exceed 18.49
gigawatts this year, which will play an im-
portant role in relieving electricity shortages
in the next two years.

Source: China Electric Power News, 05/
17/2003 - Translated by Michael Mei.

Beijing Invests

RMB 600 million

in Renovation of

Historic Sites

The Beijing Government recently

launched its cultural relics protection project
to renovate and repair historic sites in
Beijing. The RMB 600 million project funded
by the Beijing government is expected to be
completed in 2007, in time for the Beijing
2008 Olympic Games.

There are 3,550 cultural relics and his-
toric sites in Beijing amounting to a con-
struction area of two million square meters.
It is estimated that more than one third of
these sites is in urgent need of renovation.
A number of historic buildings are occupied
by residents, schools, or factories, which
make it difficult to protect and preserve them.

To restore the original layout of the city
of Beijing, the municipal government will
focus on the restoration and preservation
of cultural relics and historic sites along the
city's central line and Chaoyang and
Fucheng Roads. The major projects within
this area include restoring and renovating
such sites and streets as, Shi Sha Hai, Guo
Zi Jian and Liu Li Chang.

Beginning in 2008, the Beijing Govern-
ment will provide RMB 330 million in three
consecutive years to fund the repair of 98
historic sites including the Drum and Bell
Towers, Yuan Ming Yuan Park and Xian
Nong Tan (Temple of Agriculture).

Source: Market Daily, 05/17/ 2003 - Trans-
lated by Ying Bai.

Invest in China

Website

Launched

According to the Ministry of Com-

merce. The website Invest in China
www.fdi.gov.cn was officially launched on
June 1, to provide authoritative information
services to foreign investors.

This bilingual website has developed
columns for China's Economy, Rules and

Regulations, Investment Trends, Opportu-
nities, Services, Consulting, Statistic, Re-
search, State Development Zones, News and
Company Search, etc.

Based on several large-scale databases,
Invest In China provides information on
policies and laws, industry developments,
investment administration, FDI statistics,
investment institutions, investment services,
FDI invitation projects, multinational invest-
ment and related Chinese government con-
tacts.

Any questions about this website
should be directed to the Ministry of Com-
merce:
Add: No.2 Dong Changan Avenue, Beijing
China (100731)
Tel: (86-10) 67091362 (86-10) 65197303
Fax: (86-10) 67091359 (86-10) 65197322
E-mail: tangxl@mofcom.gov.cn
shenqi@mofcom.gov.cn

Source: Beijing Business Today, 06/02/
2003 - Translated by Sherry Cai.

 China Banking

Regulatory

Commission to

Revise Financial

Licensing

System

The China Banking Regulatory Com-

mission (CBRC) recently issued the Finan-
cial License Management Rules, which will
come into effect on July 1st, 2003. Accord-
ing to officials from CBRC, the Rules stream-
line the issuance, application, license
exchange, management, announcement and
public notice of financial licensing. The
Rules focus on simplifying the administra-
tive examination and approval procedures
for obtaining a financial license, improving
transparency of supervision and emphasiz-
ing servicing the public.

The Rules are composed of 20 articles
and an appendix, namely the Financial Li-
cense Code Scheme. It stipulates the pur-
pose of issuing the Rules, defines financial
licenses, scope of application, issuance
competence, issuance and license exchange
procedures, content, announcement and
public notice, charges and fines, and man-
agement of financial licenses.

Compared to the existing financial license
system, the Rules simplify financial license
content. It stipulates that the legal repre-
sentative, business scope and expiration
date are no longer included in the content of
the financial license. CBRC will issue finan-
cial licenses, with unified format, to all fi-
nancial institutions under its supervision.
The Rules state that licenses will no longer
be issued in duplicate, and will no longer
require inspections or establish limited terms
of validity. A financial license will only be
issued once per institutional or business
application and will be valid long term. The
Rules stipulate the issuance competence,
public service content and supervision
terms. People can search information on fi-
nancial licenses through CBRC's official
website.

Source: International Finance News, 06/
03/2003 - Translated by Ye Xu.

SARS to

Stimulate

China's Spending

on IT and

Communications

Infrastructure

SARS has put business in Beijing

on hold for at least the last two months. Fol-
lowing the World Health Organization's
(WHO) travel warning to Beijing, most in-
ternational as well as domestic travelers have
either postponed or cancelled trips to
Beijing. According to the report released by
the Beijing Statistic Bureau on May 26, 2003,
Beijing's tourism industry declined by 72%
in April compared against the same period
last year. Other businesses heavily impacted
by SARS include restaurants, retail, avia-
tion and public transportation, as well as
consulting and legal services. However, the
IT and telecom service industry saw greater
revenue increase during SARS.

SARS has brought about a surge in busi-
ness related to virtual life. Internet and
telecom service providers are among those
businesses that have seen increase in busi-
ness due to SARS. As more and more people
realized the dangers of SARS, they began
avoiding congested areas and became in-
creasingly worried about face-to-face busi-
ness meetings. Schools closed and many
businesses allowed their staff to telework.
People turned to other forms of communica-
tions such as Internet, teleconference and
video-conference to carry on their daily busi-
nesses, which resulted in a dramatic busi-
ness increase for IT and telecom service
providers. According to a report in the May
13th edition of Beijing Youth Daily, one of
the most influential newspapers in Beijing,
the revenue Beijing Telecom, the dominant
telecom service provider in Beijing, gener-
ated from local calls increased by 60% in
April while Internet service by 40% and long-
distance by 50%. From April 19 to May 11,
66 new subscribers signed up for telecon-
ference and video-conference service, rep-
resenting a three-fold increase. Business
Weekly, in mid-May, reported that custom-
ers of China Unicom sent out 1.2 million short
messages per day in late April, 500,000 more
than the pre-SARS average of 700,000 mes-
sages per day. In Guangdong, said a report
in the May 30th edition of Ren Min You Dian,
the usage of teleconference in March-April
increased by 50% over that in January-Feb-
ruary. Most of the users are government
agencies and large enterprises.

As China was forced to deal with the
unfortunate affects of SARS, the IT and
telecom service industry provided alterna-
tive and safe options for completing tasks
vital to China’s overall economy and well-
being. When business returns to normal,
Chinese customers may start purchasing
equipment and solutions, described herein,
in the first quarter of 2004. Equipment or
solutions that are economical and easier to
plug into more applications and services will
have more sales opportunities. (For full text
of the report, please contact Michael Wang
at Jianhong.Wang@mail.doc.gov)

Source: FCS Beijing, Contributed by
Michael Wang and Cameron Werker.
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Key Projects

Stimulate

Sichuan’s

Economy

This year, the Sichuan Planning Com-

mission has put greater focus on economic
tasks. In the face of SARS, the organization
has adjusted investment structuring and in-
creased investment in public health infra-
structure. The implementation of key
projects has laid a good foundation for real-
izing the year’s target.

According to Mr. Xie Hong, Deputy Di-
rector of the Sichuan Provincial Planning
Commission, at a June 10 press conference
on the progress of Sichuan’s key projects,
the 119 key projects have had a good start,
with rapid and continuously increasing in-
vestment. Furthermore, a number of major
projects have been completed and will exert
economic efficiency within the year; the pace
of engineering on a number of key projects
has quickened; and the construction of 16
large projects such as the Second Stage of
the Guangan Electric Power Plant has also
begun.

The Sichuan provincial government has
made great efforts in restructuring invest-
ment to enhance investment in public health
infrastructure.  A disease control network
between the provincial epidemic disease
control center and municipal and county
level disease control facilities will be built
up within this year.  The construction of 20
water, wastewater and solid waste projects
along the Tuo River, Minjiang River and
Jialing River with a total investment of
RMB3.6 billion (USD 435 million ) will also
see forward progress. A number of key elec-
tric projects will be launched a head of the
schedule, including 11 large and medium-
sized power projects with a total investment
of RMB 40.50 billion (USD 4.89 billion).

The introduction of foreign and domes-
tic investment maintains on track.  There are
17 foreign investment projects, each exceed-
ing a total investment of USD10 million.
Smooth progress was made on foreign gov-
ernment load projects.  The Panxi Express-
way with USD 300 million in ADB funding,
is now undergoing the bidding process, and
due to begin construction in July.  To date,
Sichuan has signed 373 project contracts
with 5 provinces in the coastal areas of
China, totaling RMB30.20 billion (USD 3.65
billion) in investment.  On May 15, the
Sichuan provincial government announced
the first group of 200 infrastructure projects
totaling RMB 20.30 billion (USD 2.45 billion)
in investment, and will soon publicize a sec-
ond group of 100 projects.

Source: Sichuan Economic Daily, 06/11/
2003 - Translated by Chen Ling.

Domestic

Demand for

Engineering

Plastics to Surge

According to a recent update from the

China Engineering Plastic Industry Asso-

ciation, both the production and demand for
engineering plastics were booming in China
during the first five months this year. Do-
mestic output rose 40% compared to the
same period in 2002.

The General Secretary of the Associa-
tion, Mr. Kai Zheng, expects that the market
demand for the five basic engineering plas-
tics will reach

800,000 tons this year as follows:
PA - 165,000 tons
PC - 405,000 tons
POM - 140,000 tons
PET and PBT - 68,000 tons
MPPO - 22,000 tons
In recent years, the domestic demand in

China for engineering plastic products
shows strong momentum, leading to in-
creased demand for engineering plastic res-
ins. From 1998 to 2002, the demand for the
five basic engineering plastics grew at an
annual rate of 30.3%. Among the five, PC
held the No. 1 position with a growth rate of
43.5% in 2002.

It is expected that market demand for
engineering plastics in China will reach 1.08
million tons in 2005 as follows:

PA - 210,000 tons
PC - 560,000 tons
POM - 180,000 tons
PET and PBT (100,000 tons)
MPPO (30,000 tons)
In 2010, the estimated total will reach 1.67

million tons as follows:
PA - 400,000 tons
PC - 780,000 tons
POM - 250,000 tons
PET and PBT -180,000 tons
MPPO - 60,000 ton

Source: China Chemical Industry Newspa-
per, 06/08/2003 – Translated by Yue Cao.

Ministry of

Culture Issues

"Provisional

Regulations on

Internet Culture"

On May 10, 2003, the Ministry of Cul-

ture released the "Provisional Regulations
on Internet Culture".  The Regulations cover
all art products, audio and video products,
online games, programs and cartoons that
are produced, broadcast and transacted via
the Internet, and governs units that special-
ize in such Internet Culture products.  The
regulation will come into effect on July 1,
2003.

According to the Provisional Regula-
tions, all “cultural” products imported via
the Internet, including computer games,
must first be reported to the Ministry of
Culture for content supervision.  The Min-
istry of Culture will respond to such super-
visory reports within 30 days.  Work units
operating under the definition of “Internet
Culture Units” are not allowed to provide
products containing content in opposition
to the Chinese Constitution, national sover-
eignty and unification, national interests,
and ethnic customs or harmony.  Products
that are of a pornographic, violent, cult/su-
perstitious or gambling nature, or those that
will be considered harmful to social values
and Chinese cultural traditions, will also be

banned.
The new rules divide the “Internet Cul-

ture Units” (a term the Ministry of Culture
will use to define an Internet Content Pro-
vider whose content includes or specializes
in any of the following covered items: art
products, audio and video products, online
games, programs and cartoons that are pro-
duced, broadcast and transacted via the
Internet) into profit-oriented or non profit-
oriented.  Establishment of the former re-
quires approval from the Ministry of Culture,
while that of the latter needs only to report
to the Ministry.  Those already in operation
without the Ministry's approval must apply
for it within 60 days after the implementa-
tion of the new rules.

Non-profit-oriented “Internet Culture
Units” that are in violation of the new regu-
lations could face a fine up to RMB 5,000
(USD 600); for profit-oriented units could
face a fine up to RMB 30,000 (USD 3,600).

Serious violations can further result in
suspension of operation or termination.

The following website contains the full
text of the Chinese language regulations.
(www.ccnt.gov.cn).

Sources: CS Beijing, Merry Cao - 06/16/
2003

Foreign Banks in

China and

Personal Foreign

Exchange

Investment

On June 4, 2003, Citibank Shanghai

Branch opened its new service, “Premium
Deposit”, and became the first foreign bank
in China to engage in personal foreign ex-
change investment.

“Premium Deposit” is a mature product
in Citibank’s overseas market that combines
foreign currency fixed deposit and foreign
currency options.  Since March 21, 2002,
foreign banks in China, such as Citibank and
HSBC, have been permitted to develop their
foreign currency business in China.  How-
ever, during the past year, although every
big foreign bank in China opened various
personal banking services, the personal for-
eign exchange service was limited to simple
deposits.

Financial experts indicated that this “pre-
mium deposit” product by Citibank, which
engages the bank in personal foreign ex-
change investment, is a signal that as the
financial market opens to foreign banks, per-
sonal financial services will become one of
the major fields of competition between Chi-
nese and foreign banks.

Source: Financial News, 06/06/2003 -
Translated by Peng Aiqun.

China to Open

Travel Agency

Market

Overseas investors will be allowed to

establish wholly-owned travel agencies in
China, two and a half years ahead of the
World Trade Organization accession com-
mitments schedule.

The China National Tourism Administra-
tion and the Ministry of Commerce issued a
Provisional Rule on June 14, lifting the ban
on establishing majority and wholly foreign-
owned travel agencies in China. Under the
new provisions, overseas investors will be
able to establish majority foreign-owned
travel agencies in five cities - Beijing, Shang-
hai, Guangzhou, Shenzhen and Xi'an, and
the State Council-approved national tour-
ism zones.  The provision becomes effec-
tive 30 days after its issuance.

Such majority foreign-owned travel agen-
cies can then be established, however, they
will not be permitted to arrange overseas
tours for Chinese mainland citizens going to
foreign countries, including the Hong Kong
and Macao Special Administrative Regions
and Taiwan Province. Their business is ex-
pected to be restricted to China-inbound
foreign tourism and domestic travel by Chi-
nese citizens.

The provisional rule further stipulates
that, in normal circumstances, each overseas
investor may be approved to establish only
one travel agency in China, in which it pos-
sesses controlling/majority or whole own-
ership.

The requirements for overseas investors
to establish foreign-controlled travel agen-
cies are as follows: they must be travel agen-
cies or entities related to travel business with
annual travel revenues exceeding $40 mil-
lion; they must be a member of a local travel
association, have a good international repu-
tation and advanced travel management ex-
perience.  For overseas investors who want
to establish a wholly foreign-owned travel
agency, in addition to the above require-
ments, the annual travel revenue must reach
$500 million (rather than $40 million).

Source: International Financial News, 06/
17/2003 - Translated by Qiu Jing.

SARS Cases

Down,

Emergency Need

for Equipment

Eased

China’s reported SARS cases have de-

creased dramatically in recent days and there
is no longer an emergency need for the equip-
ment to treat and prevent the spread of
SARS. China’s battle to contain SARS was
aided by the exceptional response of U.S.
companies that provided much of the
needed equipment and supplies to deal with
this crisis.

During the SARS epidemic, U.S. compa-
nies supplied remote temperature sensing
equipment, which was installed at airports,
train stations, hospitals, and other public
areas to identify individuals with fever and
prevent the potential spread of SARS. U.S.
companies also supplied critically needed
hospital equipment such as ventilators,

NEWS continues on page 5
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"Summer

in Minnesota"

U of M China Center
hosts a picnic for Chi-

nese students, scholars,
their families and

friends

On Sunday, June 15, a picnic was held

for Chinese students, scholars, their fami-
lies and friends at the Como Park East Picnic
Pavilion in St. Paul.

The U of M China Center organized this
event knowing that many of these scholars

News

World Health

Organization

Changes Last

Remaining Travel

Recommendation

- for Beijing,

China

Effective June 24, the World Health Or-

ganization (WHO) is removing its recommen-
dation that people should postpone all but
essential travel to Beijing, China. Beijing was
the last area in the world to which this ad-
vice still applied.

The recommendation to consider post-
poning all but essential travel to Beijing was
issued on 23 April in order to minimize the
international spread of severe acute respira- NEWS continues on page 12

chest x-ray equipment, specialized ambu-
lances, protective garments and masks, an-
tiviral cleaning supplies, medical waste
treatment equipment and hygiene products.
Chinese organizations, both private and
public, have expressed appreciation for the
numerous responses from U.S. companies
and the equipment they supplied to help in
the fight against SARS.

Although immediate demand for SARS
related equipment has diminished, the nor-
mal market for U.S. medical products remains
strong in China. Please review our website
for a list of services we provide. We hope
that we will be able to assist you in export-
ing U.S. medical equipment to the Chinese
market.

Source: U.S. Commercial Services, Beijing,
China

China’s Fixed

Asset

Investment

Keeps Growing

According to figures released by the

National Bureau of Statistics, China’s fixed
asset investment rose by almost one third
during the first five months of this year.

Fixed asset investment totaled RMB
1,057.8 billion during the January-May pe-
riod, a year-on-year increase of 31.7%, ac-
cording to the bureau.

The growth rate was 1.2 percentage
points higher than for the first four months
of 2002. Of total investment, RMB 535.3 bil-
lion was spent on infrastructure projects, a
year-on-year increase of 28.7%.

Spending on industrial renovations and
upgrades rose a year-on-year 37.0% to RMB
199.4 billion, while investment in real estate
development rose a year-on-year 32.9% to
RMB 280.1 billion.

Source: Beijing Daily, 06/18/2003 - Trans-
lated by Shen Yan.

NEWS from page 4

tory syndrome (SARS). WHO is changing
this recommendation as the situation in the
Chinese capital has now improved signifi-
cantly. The last new case in Beijing was iso-
lated on May 29, since when a number of
suspect cases have been considered but
ruled out as SARS. No cases have recently
been exported from Beijing and all recent
cases have been traced to known chains of
transmission.

“We are changing the travel advice for
Beijing effective Tuesday, June 24,” said Dr
Gro Harlem Brundtland, Director-General of
the WHO. “Beijing is the last area to which
WHO recommended that people should
postpone all but essential travel. This is very
good news and shows the great progress
the world has made against SARS."

Beijing, with a cumulative total of 2521
probable cases and 191 deaths, has had the
largest outbreak of SARS anywhere in the
world, followed by Hong Kong, with 1755
cumulative cases and 296 deaths, and
Guangdong Province, China, with 1511 cu-
mulative cases and 57 deaths.

For reasons that are not yet fully under-
stood, areas of mainland China have experi-
enced a lower case fatality ratio than seen in
most other outbreaks.

China began daily reporting of SARS
cases in early April, when Beijing reported
29 cases and 4 deaths. At the peak of the
outbreak, towards the end of April, Beijing
was reporting more than 100 new cases each
day. Containment of an outbreak of such

dimensions is a tribute to the effectiveness
of centuries-old control measures, includ-
ing isolation, contact tracing, and quaran-
tine, supported by government commitment
at the highest levels.

Recommendations to postpone travel
have been issued following consideration
of several factors, including the magnitude
of probable SARS cases, the pattern of re-
cent local transmission, and the last dates
of export of cases.

On 27 March, WHO recommended that
all areas with recent local transmission
should screen all international departing
passengers to ensure that those who are
showing symptoms of SARS or have had
recent contact with a SARS patient do not
travel. Since then, a number of recommen-
dations have been made that people should
postpone all but essential travel to areas
with large outbreaks of SARS which posed
a potential threat to travellers.

More than 20 days have now passed
since the last new case was isolated in
Beijing. Therefore, Beijing has also been re-
moved from the list of areas with recent lo-
cal transmission.

Source: World Health Organization, 06/24/
2003.

had to cancel or delay their normal summer
travel plans due to the SARS outbreak in
Asia. The aim was to show these students,
scholars, their families and friends that even
if they can't return home for the summer,
Minnesota can still be their home away from
home.

Over 200 people attended this success-
ful event, which featured a fusion of West-
ern and Chinese dishes, including: BBQ pork
sandwiches, potato salad, fried rice, cream
cheese won tons, spicy chicken salad and
watermelon. After filling up on all the deli-
cious food adults and children alike had the
opportunity to participate in a variety of
games such as: volleyball, kite flying, a wa-
ter balloon toss, the three-legged race and
various other relay races. "The SARS out-
break has disrupted a lot of students' plans
to travel home and has separated families
this summer," said Hong Yang, director of
the China Center. "This picnic will be a day
of sharing American and Chinese culture and
a chance to show the Chinese students and
scholars that we're happy to be spending
the summer with them."

This picnic was sponsored by the fol-
lowing organizations:
China Center;
Chinese Consulate-General in Chicago;
Friendship Association of Chinese Students
and Scholars; Minnesota Chinese Student
Association;
Hong Kong Economic and Trade Office;
U.S.-China Peoples' Friendship Association
of Minnesota;
University of Minnesota's College of Agri-
cultural, Food and Environmental Sci-
ences, College of Education & Human
Development, Graduate School, Institute of
Technology, Office of International Pro-
grams, and School of Public Health

The following area restaurants also do-
nated food for this event: U Garden Chinese
Restaurant, Camdi Restaurant, Village Wok,
China Crown Restaurant and My Chinese
Kitchen.

Source: University News Service, Univer-
sity Relations
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Call for Articles
Tired of misconceptions about China?

China Insight is a local newspaper fostering U.S.-China cultural and business
harmony.

We are interested in publishing articles that will engage an audience in America.
Potential topics range from understanding daily life in China (or for Chinese in America)
to discussion of business markets, including but not limited on:

� Local Chinese stores

� Coming Chinese movies

� Recommended books

� Recommended videos, movies

� Old Minnesota-China ties

� Recommended Chinese restaurants

� Information channels: satellite set-up, short-wave radio, Internet

� Chinese calligraphy

� Chinese painting

� Chinese musical instruments

� Historical - short articles about influential Chinese, e.g. Sun Yot-Sen

� Travelers' tales

� Chinese impressions of America

� Chinese plants, flowers

� Getting good Chinese-language software

� Cartoons

� Questions about China

� American businessmen in China

� Chinese immigrants who have succeeded in America

� Americans who are studying Chinese - why are you learning Chinese?

� Tea

Dragon Boat Arrives!
July 19-20 at Lake Phalen, Saint Paul, Minnesota

he Dragon Festival -- an
Asian Pacific Heritage Fes-
tival, Parade and Dragon
Boat Race will be held at
Lake Phalen, Saint Paul,

Minnesota, on 19-20 July 2003. This is the
7th year of celebrations around Minnesota
in an event formerly known as the “Asian
Pacific Heritage Festival”. The Festival will
bring together 3-5000 participants in approxi-
mately 15 stage performances by various
Asian Arts organizations, 25 Asian vendors
(food, merchandise and community organi-
zations) plus 30-35 groups marching in a
grand Festival Parade.

The Dragon Boat Race is a new event,
to be presented on both days of the festival.
Genuine Dragon Boats will be rented from
the American Dragon Boat Association
(ADBA) in Iowa, with all required safety and
team equipment and who will also provide
training and “a steersman” for each boat.
On Saturday the pre-registered teams will
receive a period of instruction from the
ADBA staff and an opportunity to practice.
On Sunday, the official race will feature a
series of eliminating heats beginning at
10AM and running continuously through-
out the day. The event concludes with race
finals. Teams are composed of 20 individu-
als (18 paddlers, 1 drummer and a “fly-
catcher”. This promises to one of the most
exciting must-see events of the Festival.

Looking for a smart way to spend a week-
end while having fun and meeting new
people? Dragon Festival has tons of volun-
teer openings available… short or long shifts
are available now on Saturday and Sunday
and a volunteer tent will be available with
your own place to have refreshments and
rest in the shade. Volunteer one day or two
days.  Volunteer with a friend. Become part
of the adventure.  The Festival needs your
help!

For complete details on the Dragon Fes-
tival visit their website at
www.dragonfestival.org. or contact Karen
Lucas at (952) 431-1740.  Only days remain
before this festival kicks off and you’ll re-
gret not having participating so we strongly

encourage you to get involved.

DRAGON

FESTIVAL
GETS NEW LOGO

The new

Dragon Festival
logo is unique,
instantly recog-
nizable 'brand'
and unmistak-
ably Asian. The
light-colored
lines against a
darker back-
ground like
flowing brush
stokes resemble
classical calli-
graphic writing.
Much great
Asian prose, poetry and spiritual literature
have come down through the ages in classi-
cal writing such as this, a cornerstone of
shared Asian heritage.

Our designer is Bob W. Schmitt (http://
www.designrws.com/), whose work is well
known in the Asian community. He is a stu-
dent of Chinese painting and calligraphy.
Bob has studied more than three years with
Master Hong Zhang from Minnesota and
Masters Lok Tok and Yi Tong Lok from
Toronto.

Most people will immediately recognize
the left-most figure in the new logo has a
remarkable resemblance to a dragon. Actu-
ally the figures are joined in a casual brush-
stroke style of writing to form the ancient
Chinese cryptograph for dragon! Virtually
all Asian cultures embody the Dragon in
representation of strength, wisdom, and
prosperity. We wish the same for the new
Dragon Festival of St. Paul

DRECTIONS

Lake Phalen is a beautiful suburban St.

Paul park and lake just minutes north of the
city. It is easily reached via Interstate 94,
Interstate 35E and via the cross-town high-
ways Larpenteur Ave. E. or Highway 61.

Driving Directions

From St. Paul; drive about 4 miles or 7 min-
utes from downtown:

1 Turn Right to take the I-35E NORTH/US-
   10 NORTH ramp [0.2]
2 Merge on I-35E NORTH [2.3]
3 Take the WHEELOCK PKY/LARPENTEUR

"Between Cultures:  Facts and Faces of Immigration," an exhibit of photos of immi-
grants, refugees, and asylees, plus narratives describing their journey to the U.S., will be on
display July 1-Aug. 29 at the Oxboro Library, 8801 Portland Ave. S., Bloomington.  Admis-
sion is free.  The exhibit tells why the immigrants came to Hennepin County, how they got
here, and the struggles they faced arriving in a new culture.  It also highlights some of the
myths and facts about immigration commonly debated in our society, such as the myth that
immigrants take jobs away from Americans, when, in reality, immigrants are more likely than
Americans to be self-employed, start a new business, and actually create jobs with their
purchasing power.  Also included in the exhibit are charts detailing recent immigration and
refugee trends, and definitions of terms related to immigration.  The exhibit is sponsored by
the Hennepin County Office of Multi-Cultural Services.

Information:  952-847-5775.  For information about other upcoming activities and cur-
rent services as well as access to the library's catalog, electronic data bases, and other
resources, see suburban Hennepin County libraries' Web site:  www.hclib.org.  In 2002,
users accessed HCL's Web site more than 3.7 million times.

Events

Between Cultures:

Facts and Faces of Immigration

    AVE exit, exit #110A [0.3]
4 Continue on I-35E [0.1]
5 Turn Right on LARPENTEUR AVE E [1.1]

From Minneapolis; drive about 12 miles or
22 minutes east:

1 Make your way to an exit ramp on I-35W
   NORTH; there are several available from
   downtown
2 Merge on I-35W NORTH [2.1]
3 Take the I-94 exit towards ST PAUL, exit
   #16B [0.2]
4 Merge on I-94 EAST [8.0]
5 Continue on I-35E NORTH/I-94 EAST [0.3]
6 Continue on I-35E NORTH, exit #242B [2.4]
7 Take the WHEELOCK PKY/LARPENTEUR
   AVE exit, exit #110A [0.3]
8 Continue on I-35E [0.1]
9 Turn Right on LARPENTEUR AVE E [1.1]

TTTTT



CHINAINSIGHT > PAGE 7www.chinainsight.info

T

Food in Chinese Culture
Adapted from K.C. Chang, Food in Chinese Culture: Anthropological and Historical Perspectives, New Haven, CT: Yale University Press, 1977. 

o say that the consumption of
food is a vital part of the chemi-
cal process of life is to state the
obvious, but sometimes we fail
to realize that food is more than

just vital. The only other activity that we
engage in that is of comparable importance
to our lives and to the life of our species is
sex. As Kao Tzu, a Warring States-period
philosopher and keen observer of human
nature, said, "Appetite for food and sex is
nature."1 But these two activities are quite

different. We are, I believe, much closer to
our animal base in our sexual endeavors than
we are in our eating habits. Too, the range of
variations is infinitely wider in food than in
sex. In fact, the importance of food in under-
standing human culture lies precisely in its
infinite variability -variability that is not es-
sential for species survival. For survival
needs, all men everywhere could eat the same
food, to be measured only in calories, fats,
carbohydrates, proteins, and vitamins. But
no, people of different backgrounds eat very
differently. The basic stuffs from which food
is prepared; the ways in which it is preserved,
cut up, cooked (if at all); the amount and
variety at each meal; the tastes that are liked
and disliked; the customs of serving food;
the utensils; the beliefs about the food's
properties -these all vary. The number of such
"food variables" is great.

An anthropological approach to the
study of food would be to isolate and iden-
tify the food variables, arrange these vari-
ables systematically, and explain why some
of these variables go together or do not go
together.

For convenience, we may use culture as
a divider in relating food variables' hierar-
chically. I am using the word culture here in
a classificatory sense implying the pattern
or style of behavior of a group of people
who share it. Food habits may be used as an
important, or even determining, criterion in
this connection. People who have the same
culture share the same food habits, that is,
they share the same assemblage of food
variables. Peoples of different cultures share
different assemblages of food variables. We

might say that different cultures have differ-
ent food choices. (The word choices is used
here not necessarily in an active sense,
granting the possibility that some choices
could be imposed rather than selected.)
Why these choices? What determines
them? These are among the first questions
in any study of food habits.

Within the same culture, the food habits
are not at all necessarily homogeneous. In
fact, as a rule they are not. Within the same
general food style, there are different mani-

festations of food variables of a smaller
range, for different social situations. People
of different social classes or occupations
eat differently. People on festive occasions,
in mourning, or on a daily routine eat again
differently. Different religious sects have
different eating codes. Men and women, in
various stages of their lives, eat differently.
Different individuals have different tastes.
Some of these differences are ones of pref-
erence, but others may be downright pre-
scribed. Identifying these differences,
explaining them, and relating them to other
facets of social life are again among the tasks
of a serious scholar of food.

Finally, systematically articulated food
variables can be laid out in a time perspec-
tive, as in historical periods of varying
lengths. We see how food habits change
and seek to explore the reasons and conse-
quences. . .

My own generalizations pertain above
all to the question: What characterizes Chi-
nese food? . . . I see the following common
themes:

1. The food style of a culture is certainly
first of all determined by the natural re-
sources that are available for its use. . . . It is
thus not surprising that Chinese food is
above all characterized by an assemblage of
plants and animals that grew prosperously
in the Chinese land for a long time. A de-
tailed list would be out of place here, and
quantitative data are not available. The fol-
lowing enumeration is highly impressionis-
tic:

Starch Staples: millet, rice, kao-liang,
wheat, maize, buckwheat, yam, sweet potato.

Legumes: soybean, broad bean, pea-
nut, mung bean.

Vegetables: malva, amaranth, Chi- nese
cabbage, mustard green, turnip, radish,
mushroom.

Fruits: peach, apricot, plum, apple, ju-
jube date, pear, crab apple, mountain haw,
longan, litchi, orange.

Meats: pork, dog, beef, mutton, venison,
chicken, duck, goose, pheasant, many
fishes.

Spices: red pepper, ginger, garlic, spring
onion, cinnamon.

Chinese cooking is, in this sense, the
manipulation of these foodstuffs as basic
ingredients. Since ingredients are not the
same everywhere, Chinese food begins to
assume a local character simply by virtue of
the ingredients it uses. Obviously ingredi-
ents are not sufficient for characterization,
but they are a good beginning. Compare, for
example, the above list with one in which
dairy products occupy a prominent place,
and one immediately comes upon a signifi-
cant contrast between the two food tradi-
tions.

One important point about the distinc-
tive assemblage of ingredients is its change
through history. Concerning food, the Chi-
nese are not nationalistic to the point of re-
sisting imports. In fact, foreign foodstuffs
have been readily adopted since the dawn
of history. Wheat and sheep and goats were
possibly introduced from western Asia in
prehistoric times, many fruits and vegetables
came in from central Asia during the Han
and the T'ang periods, and peanuts and
sweet potatoes from coastal traders during
the Ming period. These all became integral
ingredients of Chinese food. At the same
time,. . . milk and dairy products, to this date,
have not taken a prominent place in Chinese
cuisine. . . .

2. In the Chinese culture, the whole pro-
cess of preparing food from raw ingredients
to morsels ready for the mouth involves a
complex of interrelated variables that is
highly distinctive when compared with other
food traditions of major magnitude. At the
base of this complex is the division between
fan, grains and other starch foods, and ts'ai,
vegetable and meat dishes. To prepare a
balanced meal, it must have an appropriate
amount of both fan and ts'ai, and ingredi-
ents are readied along both tracks. Grains
are cooked whole or as flour, making up the
fan half of the meal in various forms: fan (in
the narrow sense, "cooked rice"), steamed
wheat-, millet-, or corn-flour bread, ping
("pancakes"), and noodles. Vegetables and
meats are cut up and mixed in various ways
into individual dishes to constitute the ts'ai
half. Even in meals in which the staple starch
portion and the meat-and-vegetable portion
are apparently joined together, such as in . .
. "wonton" . . . they are in fact put together
but not mixed up, and each still retains its
due proportion and own distinction. . . .

For the preparation of ts'ai, the use of

multiple ingredients and the mixing of fla-
vors are the rules, which above all means
that ingredients are usually cut up and not
done whole, and that they are variously com-
bined into individual dishes of vastly differ-
ing flavors. Pork for example, may be diced,
slice shredded, or ground, and when com-
bined with other meats and with various
vegetable ingredients and spice produces
dishes of utterly diverge, shapes, flavors,
colors, tastes, and aromas.

The parallelism of fan and ts'ai an the
above-described principles of ts'ai' prepara-
tion account for a number ( other features of
the Chinese food culture, especially in the
area of utensil To begin with, there are fan
utensils and ts'ai utensils, both for cooking
an for serving. In the modem kitchen, fan
kuo ("rice cooker") and Ts'ai kuo ("wok")
are very different and as a rule not inter-
changeable utensils. . . . To prepare the kind
of ts'ai that we have characterized, the chop-
ping knife or cleaver and the chopping anvil
are standard equipment in every Chines
kitchen, ancient and modem. To sweep the
cooked grains into the mouth, and to serve
the cut-up morsel of the meat-and-vegetable
dishes chopsticks have proved more ser-
vice able than hands or other instrument
(such as spoons and forks, the former being
used in China alongside the chopsticks).

This complex of interrelated features of
Chinese food may be described, for the pur-
pose of shorthand reference, as the Chinese
fan-ts'ai principle. Send a Chinese cook into
an American kitchen, given Chinese or Ameri-
can ingredients, and he or she will (a) pre-
pare an adequate amount of fan, (b) cut up
the ingredients and mix them up in various
combinations, and (c) cook the ingredients
into several dishes and, perhaps, a soup.
Given the right ingredients, the
"Chineseness" of the meal would increase,
but even with entirely native American in-
gredients and cooked in American utensils,
it is still a Chinese meal.

3. The above example shows that the
Chinese way of eating is characterized by a
notable flexibility and adaptability. Since a
ts'ai dish is made of a mixture of ingredients,
its distinctive appearance, taste, and flavor
do not depend on the exact number of ingre-
dients, nor, in most cases, on any single item.
The same is true for a meal, made up of a
combination of dishes. In times of affluence,
a few more expensive items may be added,
but if the times are hard they may be omitted
without doing irreparable damage. If the sea-
son is not quite right, substitutes may be
used. With the basic principles, a Chinese
cook can prepare "Chinese" dishes for the
poor as well as the rich, in times of scarcity
as well as abundance, and even in a foreign
country without many familiar ingredients.
The Chinese way of cooking must have
helped the Chinese people through some
hard times throughout their history. And, of
course, one may also say that the Chinese
cook the way they do because of their need

FOOD continues on page 11

Arts & Culture
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Chang Jiang

he five buildings that make up the
main campus of Manufacturing
Technology, Inc. (MTI) actually
resemble military barracks, com-
plete with American flags, radar
and missile technology, tank
simulation chambers, and all the

seriousness and sterility that one would ex-
pect at a military facility. Against this back-
drop, the unexpected exists. Chairman and
CEO, Paul S. Hsu, exudes an excitement that
overshadows the obligatory stiffness ex-
pected of a man with top-secret clearance.
He will not miss an opportunity to make
someone laugh, he is animated when he re-
lays the extraordinary experiences he’s had,
and he takes sheer delight in the company
he created, never appearing to take for
granted one moment of his good fortune.

As a little boy, Hsu’s future was inexpli-
cably tangible to him. “The word for general
manager of a plant, in Chinese, we say ‘chang
jiang.’ Chang means ‘factory’ and jiang
means ‘head.’ This just really had a special
meaning for me. I always wanted to be chang
jiang. For any crazy reason—I wish I could
explain it. People want to be president,
people want to be scientists, people want to
be engineers, but me, wow, the chang jiang.
To be general manager sounded just perfect
to me.” The sense of accomplishment that
comes with designing, creating, and manu-
facturing needed materials was something
he could not articulate as a child, but it was
something he was nonetheless driven to
achieve.

Today, after almost 20 years in business,
Hsu feels a justifiable sense of pride when
he walks through his factory. MTI’s rev-
enues have increased each year by 10 to 15
percent, resulting in current annual revenues
that are close to $42 million. In addition, the
company employs 470 people, has expanded
to over 130,000 square feet of facility in nine
locations across the country, and is respon-
sible for at least one piece of hardware or
software on any military aircraft in the sky
today.

To remain high in the value chain, Hsu
has made sure that MTI’s services are di-
verse. What began as a small-scale manu-
facturing company has grown to provide
total product life cycle support that includes,
among many other things, high-tech elec-
tronics design and assembly, avionics de-
sign and redesign, precision machining and
metal work, systems engineering and inte-
gration, automated test equipment design,
and product testing.

Hsu’s drive to provide more of what his
customers need has resulted in steady
growth and long-term contracts for MTI.
Working directly for the Department of De-
fense (DoD), and contracting with commer-
cial clients like The Boeing Company,
Raytheon, and Northrop Grumman, MTI has
designed or redesigned the electronics sys-
tems on military aircraft too numerous to list.
The company recently won a contract with
Lockheed Martin to work on the Joint Strike
Fighter (JSF), which will potentially provide
MTI with 20 years of work.

In spite of its many successes, it is MTI’s
obsolescence management database tools
that Hsu believes will fuel the company’s
growth for the next 10 years or more. The
first, AVCOM, was created to track obsolete
technology for the DoD and was recently
selected by the Air Force to be its standard
diminishing manufacturing sources tool
suite. AVCOM has been of critical assistance
to the DoD in the design and redesign of
electronics components on high-tech sys-
tems, like airplanes, that have life spans that
far exceed the life of their technological parts.
Recognizing the importance of tracking ob-
solete parts and materials for companies in
all industries that utilize high-tech materials,
Hsu then created Total Parts Plus (TPP), a
subsidiary of MTI. The subsidiary, which
was created three years ago, provides its
commercial clients with access to a commer-
cial version of the DoD’s obsolescence man-
agement database. Hsu says the commercial
database, TPP, is updated every three min-
utes, and has been operating at 100 percent
accuracy since January of this year, provid-
ing a significant and invaluable resource to
many companies that depend on technol-
ogy.

As successful as his company has be-
come, this didn’t happen overnight. Hsu’s
move from Taipei, Taiwan, to America was a
calculated risk based on a feeling he had
that success would be more likely in the
United States. After completing his under-
graduate studies and serving a required two
years as an officer in the military, Hsu came
to the U.S. and spent two years in school at
Central Missouri State University, to obtain
a Master’s degree in Industrial Management
and System Engineering.

While Hsu knew that moving to America
was the right thing to do for his career, he’d
left an important part of his life behind. After
his first year, Hsu skipped the summer term
and went with friends to San Francisco. He
worked all summer, saving his money to buy
a ring for his girlfriend, who was back home
in Taipei. “After all the time I spent in the

military, and even though I’d come to the
United States, she was still committed to
marry me. So I saved enough money to buy
her a little diamond ring, and then I flew back
to Taipei, married her, and brought her back
to Missouri.”

The years in Missouri motivated Hsu
and his wife Maggie to move to a warmer
climate, and his education afforded him a
job opportunity with Harris Corporation in
Florida, where he became Chief Engineer, a
job he held and enjoyed for many years. Hsu
was part of the Government Systems Sup-
port Division at Harris, which was based in
Fort Walton Beach, a small town in the pan-
handle, bordered on one side by the green

waters of the Gulf of Mexico and on the other
by a sea of steel airplanes that line the pe-
rimeter of nearby Eglin Air Force Base. When
a decision was made to move Hsu’s divi-
sion to New York, he was reluctant to relo-
cate. “I didn’t really want to go to New York,
my kids were young, I bought a house here,
and I didn’t think it was economically fea-
sible for me to move my family. I had a big
decision to make about the rest of my life,
and I decided I was going to start my own
business.”

At age 36, Hsu’s experience, training and
circumstance converged. He took the op-
portunity to become chang jiang—the head
of his own factory. While he made this deci-

Dr. Paul S. Hsu merges his childhood dream with the American Dream.

By Christen Liebenberg

CHANG JIANG continues on page 9
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CHANG JIANG continues on page 10

China Insight is pleased to

announce that it has made

special arrangements with the

China Council for the Promotion

of International Trade (CCPIT) to

make available the 2002/2003

edition of The Directory of China’s

Foreign Trade (DCFT). This latest

version contains a number of

updates from earlier editions.

The Directory has been edited 100%
by CCPIT and contains a list of its
members that are interested in

international trade with an emphasis on export. This is an
important tool for economic exchange between businesses
from foreign countries and Chinese enterprises. The DCFT
contains over 700 pages and includes important contact
information, products, trading and marketing.

Also included is a listing of industrial classifications and codes as
published by the Statistic Bureau of China, foreign trade
organizations and information web sites within China.

Now you can obtain this valuable resource directory that is usually
available only to foreign trade offices of countries throughout the
world. Act now and you can receive the Directory of China’s Foreign
Trade for $100.00 (U.S.) delivered to your address in the U.S..
There are no additional charges.

Simply complete the coupon below and mail your corporate check
for $100.00 to China Insight, P.O. Box 1075, Minnetonka, MN 55345

Name________________________ Position___________________
Company_______________________________________________
Address________________________________________________
City_______________________ State __________ Zip_________
Telephone__________________ Email_______________________

SPECIAL OFFER

People

sion in 1984, it would be a 2 ½-year struggle
before MTI landed its first contract in 1987.
During that time, Hsu worked as a consult-
ant for several engineering companies. He
borrowed money against his house, he
maxed out his credit cards, and he tried to
remember why he left Harris, as he constantly
questioned the choice he’d made. “The first
few years were really tough. I’ll never forget
that my wife had to work nights at Pizza Hut
to support my American Dream. That was a
very low point in my life. I kept wondering
why I was doing this. I had to remind myself
that this is what I do best. I know the market,
I know the industry, and I understand the
government contracting process.”

His familiarity with that process led him
to utilize the Commerce Business Daily
(CBD), the government procurement tool
that lists available contracts for all agencies
of the government. In the CBD, Hsu saw a
request for bid from the Navy for a device
that he believed he could easily create, es-
pecially with some help from his friends. “I
do have an advantage: I know a lot of engi-
neers—I used to be the Chief Engineer, right?
So, I called them up and said, this is the deal:
I’m asking you to come over to my house,
sit down with me at the kitchen table, and
work with me. If I get the contract, then I’ll
pay you. If I don’t get the contract, then
obviously, I can’t pay you. But in the mean-
time, my wife will fix some Chinese food—
and they all love it. So every night I had

anywhere from 3 to 5 guys working with me.”
A month and a half later, when Hsu ar-

rived at the bidder’s conference for this con-
tract, he brought top-level designs with him.

“Military drawings have 3 levels. Level 1 is
very basic, level 2 is a little more compli-
cated, a little more detailed, and level 3 is the
top. I brought level 3. I showed them exactly

how far from the screw to the edge of the
metal, how many screws, the size of the
screws, and how much load these things
can handle. They were not only impressed,
they were surprised. They said, who are
you? And I said, I’m the President of MTI.”
He smiles mischievously. “They had no idea
how big MTI was.”

For Hsu, winning the huge $220,000 con-
tract was an obstacle in itself. “That’s when
the problems really started. I thought, Wow!
I finally got a contract! I was very happy.
But, after you get a contract, you need work-
ing capital. You need to buy materials. So I
tried every bank. I walked in there, and the
first thing I would tell the banker was, Hey,
guess what, I got a contract! Soon I realized
you cannot use the contract as collateral,
because nobody knows if you’re going to
perform or not. That was just really a shock
for me. I went to so many banks, but I didn’t
really have any collateral.”

Hsu was on the verge of giving up when
he ran into a friend who worked for First
National Bank. “He introduced me to an SBA
Guaranty Loan. The government, the United
States Small Business Administration, guar-
antees 85% of the bank loan. That automati-
cally lowers the bank’s risk from 100% to
15%, and they’re much more willing to do
this.” Hsu was grateful for the helping hand

Chang Jiang from page 8
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from the government. “I honestly feel very
obligated to the SBA. Whatever the SBA
wants me to do, I’ll do it. I don’t think I could
come this far without that kind of help. And,
of course, I am really grateful to First Na-
tional Bank.”

After becoming involved with the SBA,
Hsu learned of the 8(a) program, and real-
ized that, as a Chinese entrepreneur, he could
take advantage of the program to obtain
government contracts more easily. “Any
help that I could get, I definitely pursued.
The 8(a) program helped us a great deal to
grow the company.” More significantly, Hsu
recognized that following the regulations of
the program would help him to remain suc-
cessful after he graduated. He looked to the
program to give him a leg up, but believed in
his management strategy to survive. “If 8(a)
companies become too reliant on 8(a) con-
tracts, it can make it very difficult to survive
after 8(a). The SBA really designed the sys-
tem pretty well. While you are in the 8(a)
program, you have to have a certain mix of
8(a) contracts versus non-8(a) contracts. I
think it’s a pretty good program if you fol-
low it. If you take the rules and regulations
to heart, you’re going to be okay.”

Hsu considers himself fortunate to have
looked at the 8(a) program itself as a busi-
ness assistance program that lends a help-
ing hand. “I’m going to take it, and as soon
as I feel like I’m okay, I’m going to help some-
body else. That’s how I feel. I just don’t feel
like anybody owes me anything. If you’re
not a good businessman to start with, you’re

going to fail, it doesn’t matter—8(a), 8(b) or
8(c). You are going to fail. You have to run
your business well, and you cannot rely on
the government to teach you that.”

How Hsu runs his business is based
largely on four key princi-ples: integrity, cus-
tomer orientation, innovation, and commit-
ment. Integrity and doing the right thing are
synonymous to Hsu, and he believes this is
the most important factor in ensuring lon-
gevity. The closest thing Hsu has to a busi-
ness plan is his emphasis on customer
orientation. Because the high-tech world is
constantly changing, he believes that it is
more important to identify what his custom-
ers need and then tailor his capabilities and
solutions to those needs, rather than spend-
ing time and energy creating a business plan
that is obsolete as soon as it’s finished. Be-
ing innovative and always coming up with a
better idea is essential if MTI is to continue
to move up the value chain; and Hsu’s final
principle is commitment—not only to his
customers, but to his people. He believes
that a good manager has a heart big enough
to recognize that good people who share
the pain are entitled to share in the gain.

Hsu credits his mother with influencing
him the most. While many things changed
and defined him, including military service
in Taipei, his mother’s lessons had the great-
est effect. He recalls testing boundaries as a
7-year-old child, when he did something he
knew he shouldn’t have done, and he mar-
vels at the way his mother handled the situ-
ation. “She could have yelled and screamed,

but if she’d done that, it wouldn’t have had
the same impact. Instead she chose to be
silent, and I had to live with knowing what
I’d done. Even though we never talked about
it anymore, that little incident affected me
more than anything. I would never break that
kind of trust again. At that point I knew—
integrity is important.”

Hsu, the youngest of four children, was
raised mainly by his mother because his fa-
ther, a business owner, was constantly work-
ing. He describes his mother as a very strong
woman who has always played a pivotal role
in his life. She even moved to the United
States 15 years ago, when he and Maggie
needed help with their three young children.
Hsu says he is fortunate to have a family
that has supported him and worked with him
toward accomplishing his goals. He repeat-
edly credits them with his success, saying
he would never have made it this far without
their help.

Today, two of his three children are en-
gineers, but he does not want them to work
for MTI. He believes that he has given them
everything they need, they have finished
college, and it is their turn to make it on their
own. Hsu wants his children to appreciate
things without taking them for granted. “I
argued with my wife about this, but this is
what I believe is right. They have what it
takes to make it on their own. They need to
live their own dreams.”

Certainly, realizing his dreams has been
a rewarding experience for Hsu. One of his
greatest accomplishments to date is bring-
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By Greg Hugh

n our lead article this month, Chang Jiang (pages 8 to 11), Dr. Paul S. Hsu attributed a great deal of his success to a program referred to as Section 8(a).  Although
many of the readers of Minority Business Entrepreneurs Magazine may be familiar with this code since the article was originally written for them, we felt that this
item warranted more than a simple Editor’s footnote at the end of the article.  Especially when a struggling, hardworking, Chinese-American entrepreneur credits
it as part of the reason for attaining the success he has thus far.

So, just exactly what is 8(a)?  The program, authorized by Section 8(a) of the Small Business Act is designed to provide small minority-owned companies with the
opportunity to participate in the federal contracting process.  This program gives agencies the ability to award contracts with restricted bidding or no competition to
participating companies.

In essence, this provision authorizes the Small Business Administration (SBA) to enter into a prime contract with another government agency.  The SBA then
subcontracts actual performance of the work to a small socially and economically disadvantaged business eligible to participate in the program.  SBA must ensure
procurement agencies that the 8(a) contractor can deliver quality products and services in a timely manner, at prices which are fair and reasonable to the government.

The SBA itself feels the program is intended for business development purposes to help socially and economically disadvantaged business owners.  SBA assists these
firms in gaining equal access to the resources necessary to develop their business and, thereby, improve their ability to compete on an equal basis in the mainstream of the
American economy.

In addition to providing training assistance in the management of their business, the program can provide information on the process of meeting both financial and
bonding needs.

To participate in the 8(a) grogram, a business must be at least 51 percent unconditionally owned and operated by an individual who is socially and economically
disadvantaged citizen of the United States.

Social disadvantage is defined as individuals who have been subjected to racial or ethnic prejudice or cultural bias because of their identity as a member of a group
without regard to their individual capabilities.  Without evidence to the contrary, the following individuals are presumed to be socially disadvantaged:  African Americans,
Native Americans, Hispanic Americans, Asian Pacific Islanders and Subcontinent Asian Americans.

Economic Disadvantage is defined as individuals who are socially disadvantaged and whose ability to compete in the free enterprise system has been impaired due to
diminished capital and credit opportunities, as compared to others in the same or similar line of business and competitive market area who are not socially disadvantaged.
The disadvantaged individual upon whom eligibility is based must control management and daily business operations

Although Dr. Paul S. Hsu was able to merge his childhood dream with the American Dream, Section 8(a) is no guarantee of success.  As in any business opportunity,
we recommend that you research and learn more about such programs.  You can learn more about this and other programs in publications like Minority Business
Entrepreneur Magazine from which we reprinted the Chang Jiang article.  Subscription info can be found at www.mbemag.com or calling (310) 540.9398.

You should also contact the local Minneapolis SBA office and speak with Randy Czaia at (612) 370-2314.  A Section 8(a) orientation is held the first Tuesday of every
month.

It would also be helpful to hear from you to learn whether or not you feel articles of this nature are informative or of any use.  Please feel free to contact this writer
with your thoughts on this matter or any other topics you would like to have us consider at ghugh@chinainsight.info.

ing MTI to such an efficient level that it is
recognized by The Boeing Company as a
gold supplier. Boeing identifies approxi-
mately 400 of its 28,000 suppliers worldwide
as preferred. Of those preferred suppliers,
the majority are considered bronze, between
50 and 70 are silver, and only 19 are cur-
rently identified as gold. MTI was a bronze
supplier in 1992, by 1993 it was silver, and it
has been gold since 1996. “You have to work
yourself to get upgraded. If you’re silver
you have to maintain quality 99 percent of
the time, if you’re bronze you can be 98 per-
cent, but if you’re gold, you must have 100
percent quality, 100 percent delivery, 100 per-
cent of the time.” He continues, “You have
to have quality if you want to survive in the
high-tech aerospace world. We deliver over
25,000 pieces of flight-critical hardware ev-
ery year. If the device that we built malfunc-
tions, it will jeopardize the pilot and the
airplane.”

MTI has won numerous awards and
been recognized not only for its superior
work, but for its work with other small busi-
nesses, proving to Hsu that his principles
are working. Among MTI’s many awards are
the National Small Business Prime Contrac-
tor of the Year (1991); SBA Administrator’s
Award for Excellence (1991); the Ernst &
Young Entrepreneur of the Year Award for
the state of Florida in the technology/com-
munication category (2001); and, while all of
these awards are significant, MTI is the only

SECTION 8 (a) PROGRAM
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company in the nation to win the DoD’s pres-
tigious Nunn-Perry Award both as protégé
(of The Boeing Company in 2000) and as
mentor (to General Precision Manufactur-
ing, Inc. in 2003).

Hsu’s work as a mentor is important to
him, and is something he refers to as the
right thing to do. Just as Hsu has always
been willing to take a helping hand, he was
equally willing to return the favor by help-
ing other small businesses as soon as he
was in the position to do so. MTI’s role in
mentoring General Precision Manufacturing
(GPM), an African American-owned metal
fabrication and services company, proved
to be vital to GPM, and not only when GPM
received the Nunn-Perry Award for its out-
standing performance as a protégé of MTI.

A crisis hit GPM when its owner and
founder, Robert Williams, died suddenly in
October 2002. Immediately, MTI took over
operations to keep the company running. “I
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really wanted the company to survive for at
least 6 months, until Mrs. Williams decided
what she wanted to do. If she decided it was
too much, if she wanted to give up, then
that’s fine, that’s her decision. We brought
their production and employees over to MTI
so they could have our supervision or as-
sistance if they needed it.It was a big help-
ing hand, and it was the right thing to do.”
Myra Williams, who accepted the Nunn-
Perry Award for GPM, has decided to take
over her late husband’s company and she
says that MTI has been an integral part of
GPM’s success.

n addition to mentoring GPM, MTI men-
tors Epoch Software, an Asian Ameri-
can woman-owned software

development company, and works with
Muskogee Metalworks, a tribal-owned com-
pany of the Poarch Band of Creek Indians,

forming the Muskogee Technology Joint
Venture. “Our goal,” says Hsu, “is to create
100 technology-based jobs on the reserva-
tion. I tell my staff, obviously we’re not go-
ing to be here forever, but think about the
impact we can have. We could create 120
jobs. That can give you a tremendous sense
of accomplishment. That’s something impor-
tant that you can be proud of.”

Hsu is delighted to share his strategies
with other entrepreneurs who are reaching
for their own American Dream. “I hate to
sound too ‘motherhood and apple pie,’ but,
I want you to think about the power of free-
dom and this country. Anyone can be an
American.” Hsu’s pattern of speech intensi-
fies as he paraphrases Ronald Reagan, “You
can go to France, but you can not be a
Frenchman; if you go to Japan, you’d have
a hard time becoming Japanese; but anyone
can come to America and become an Ameri-

can.” He continues softly, his eyes shining
with tears, “Imagine. A country that would
trust a foreigner, a guy from Taipei, with its
greatest military secrets. I’m a first-genera-
tion immigrant doing all of this. This is what
separates us from other countries. This is
true opportunity. We should not take it for
granted.”

Originally published in Minority Business
Entrepreneur (MBE), May/June 2003. Re-
printed with the permission of MBE, 3528
Torrance Blvd., Suite 101, Torrance, CA
90503

MBE Magazine is a national magazine for
and about minority and women business
owners. Subscription information can be
found at www.mbemag.com or calling
(310)540-9398.

and desire for adaptability.
This adaptability is shown in at least two

other features. The first is the amazing knowl-
edge the Chinese have acquired about their
wild plant resources. . . . The Chinese peas-
ants apparently know every edible plant in
their environment, and plants there are many.
Most do not ordinarily belong on the dinner
table, but they may be easily adapted for
consumption in time of famine. . . . Here again
is this flexibility: A smaller number of familiar
foodstuffs are used ordinarily, but, if needed,
a greater variety of wild plants would be
made use of. The knowledge of these "fam-
ine plants" was carefully handed down as a
living culture -apparently this knowledge
was not placed in dead storage too long or
too often.

Another feature of Chinese food habits
that contributed to their notable adaptabil-
ity is the large number and great variety of
preserved foods. . . . Food is preserved by
smoking, salting, sugaring, steeping, pick-
ling, drying, soaking in many kinds of soy
sauces, and so forth, and the whole range of
foodstuffs is involved-grains, meat, fruit,
eggs, vegetables, and everything else.
Again, with preserved food, the Chinese
people were ever ready in the event of hard-
ship or scarcity.

4. The Chinese way of eating is fur-
ther characterized by the ideas and beliefs
about food, which actively affect the ways .
. .. in which food is prepared and taken. The
overriding idea about food in China -in all
likelihood an idea with solid, but as yet
unrevealed, scientific backing-is that the
kind and the amount of food one takes is
intimately relevant to one's health. Food not
only affects health as a matter of general
principle, the selection of the right food at
any particular time must also be dependent
upon one's health condition at that time.
Food, therefore, is also medicine.

The regulation of diet as a disease pre-
ventive or cure is certainly as Western as it
is Chinese. Common Western examples are
the diet for arthritics and the recent organic
food craze. But the Chinese case is distinc-
tive for its underlying principles. The bodily
functions, in the Chinese view, follow the
basic yin-yang principles. Many foods are
also classifiable into those that possess the
yin quality and those of the yang quality.

When yin and yang forces in the body are
not balanced, problems result. Proper
amounts of food of one kind or the other
may then be administered (i.e., eaten) to
counterbalance the yin and yang disequi-
librium. If the body is normal, overeating of
one kind of food would result in an excess
of that force in the body, causing diseases. .
. .

At least two other concepts belong to
the native Chinese food tradition. One is
that, in consuming a meal, appropriate
amounts of both fan and ts'ai should be
taken. In fact, of the two, fan is the more
fundamental and indispensable. . . . The other
concept is frugality. Overindulgence in food
and drink is a sin of such proportions that
dynasties could fall on its account. . . . Al-
though both the fants'ai and the frugality
considerations are health based, at least in
part they are related to China's traditional
poverty in food resources.

5. Finally, perhaps the most important
aspect of the Chinese food culture is the
importance of food itself in Chinese culture.
That Chinese cuisine is the greatest in the
world is highly debatable and is essentially
irrelevant. But few can take exception to the
statement that few other cultures are as food
oriented as the Chinese. And this orienta-
tion appears to be as ancient as Chinese
culture itself. According to Lun yu (Confu-
cian Analects, chap. "Wei Ling Kung"),
when the duke Ling of Wei asked Confucius
(551-479 B.C.) about military tactics,
Confucius replied, "I have indeed heard
about matters pertaining to tsu (meat stand)
and tou (meat platter), but I have not learned
military matters." Indeed, perhaps one of the
most important qualifications of a Chinese
gentleman was his knowledge and skill per-
taining to food and drink. . . .

The importance of the kitchen in the
king's palace is amply shown in the person-
nel roster recorded in Chou li. Out of the
almost four thousand persons who had the
responsibility of running the king's residen-
tial quarters, 2,271, or almost 60 percent, of
them handled food and wine.

What these specialists tended to were
not just the king's palate pleasures: eating
was also very serious business. In I li, the
book that describes various ceremonies,
food cannot be separated from ritual. . . . [In]

Chou texts [12th century B.C.-221 B.C.] ref-
erences were made of the use of the ting
cauldron, a cooking vessel, as the prime sym-
bol of the state. I cannot feel more confident
to say that the ancient Chinese were among
the peoples of the world who have been
particularly preoccupied with food and eat-
ing. Furthermore, as Jacques Gernet has
stated, "there is no doubt that in this sphere
China has shown a greater inventiveness
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than any other civilization."2

1.Lau, D.C., trans. Mencius
(Harmondworth, Middlesex, England: Pen-
guin Books. 1970), p, 161.

2.Jacques Gernet, Daily Life in China
on the Eve of the Mongol Invasion 1250-76
(Stanford: Stanford University Press, 1962),
p. 135.



U of M President

Affirms

Commitment to

Diversity,

Praises Court

Decision

MINNEAPOLIS / ST. PAUL (6/23/

2003) -- University of Minnesota.  President
Robert Bruininks praised today's U.S. Su-
preme Court ruling in a challenge to the Uni-
versity of Michigan's use of race-conscious
admissions policies.

"This is a very important decision that
appears to affirm a compelling state interest
in creating a diverse student body and en-
dorse the use of race as a factor among many
in admissions decisions to be constitu-
tional." said Bruininks. "The University of
Minnesota has always been committed to
diversity and to creating learning and living
environments that incorporate a rich com-
posite of experiences and perspectives."

In its admissions, the University of Min-
nesota reviews each applicant individually,
considering academic qualifications first and
factors such as leadership experiences, mu-
sical or athletic ability and race secondarily.

"Our goal is to admit students who are
able to succeed academically at the univer-
sity and who would enhance the intellec-
tual, social and cultural life of our
community," said Bruininks.

While university officials said it appears
the decision supports current admissions
practices and procedures, a thorough legal
analysis of the decision will be conducted
and admissions policies and procedures will
be reviewed to ensure they conform to the
law.

"We always have complied with the law
and will fully evaluate the implications of
this decision on our current use of race in
admissions decisions," Bruininks said.

For fall 2003, the University of Minne-
sota Twin Cities campus had over 16,000
applications for approximately 5,000 fresh-
man slots. Systemwide, the university en-
rolls about 39,000 undergraduates and 23,000
graduate and professional students.

Source: University News Service, Univer-
sity Relations
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By Jennifer Nordin

ister city relationships allow citi-
zens of both communities to
become involved in interna-
tional relations on a more per-
sonal level.  The community,

government and business ties created in a
sister city partnership facilitate the exchange
of ideas, cultural understanding and aware-
ness of a global community.  Although the
sister city relationship works on many lev-
els, it begins with one initiative.  In the case
of the connection between Changsha in the
Hunan province in China and St. Paul, it was
begun by a visit to St. Paul by Changsha
officials in 1987.  The connection was en-
forced the following year when St. Paul mayor
George Latimer led a delegation to Changsha
and Changsha mayor Wang Keying led a
delegation to St. Paul.

While the connections between
Changsha and St. Paul are created and main-
tained through the interactions among the
members of their communities, there are simi-
larities and parallels in certain aspects of their
histories that add another dimension to the
connection between the two cities.  Before
modern modes of transportation, rivers were
vital trade routes and necessary to fuel agri-
culture and support growing communities.
Thus it is no surprise that both St. Paul and
Changsha grew up around rivers (the Mis-
sissippi and Xiangjiang Rivers respectively).

St. Paul and Changsha both have a rich
history before the unification of their coun-
tries.  In Changsha, the excavation of
Mawangdui, three 2,100-year-old tombs from
the Western Han Dynasty, gave clues to
ancient Hunan culture.  Pottery, a make-up
box containing a comb, a mirror, powder and
lipstick, musical instruments and cooking
recipes written on bamboo strips that were
excavated from the site are on display in the
provincial museum.  In St. Paul’s Indian
Mounds Park, burial mounds of Native
American groups gave insight to the cul-
ture of the area before settlement by whites.
Discoveries in the mounds included human
bones, shards of pottery, mussel shells and
arrowheads.  Unfortunately, due to the rough
excavation and the demand for land for con-

struction of roads and houses, only a hand-
ful of mounds remain.

Changsha is the capital of Hunan prov-
ince and is best known for its most famous
resident, Mao Zedong, founder of the
People’s Republic of China.  Chairman Mao
was born in a mud-brick farm house in
Shaoshan on December 26, 1893.  He lived,
studied and worked in Changsha until 1921.
It was in the Water-Dropping Cave that Mao
hid for 11 days while he planned the Cul-
tural Revolution.

Like Changsha, St. Paul is the capital city
and also has connections to important na-
tional historical figures.  Zachary Taylor was
a military commander at Fort Snelling from
1828-1829, after which he became President
of the United States.  But perhaps the most
significant historical figure connected to St.
Paul was Dred Scott.  Scott was a slave
brought to Fort Snelling by Dr. John Emerson
from Missouri in 1836.  Once they returned
to Missouri, Scott sued for his freedom
based on the fact that he had lived in a free
state.  The Supreme Court ruled that Dred
Scott was not a citizen and therefore he could
not sue for his freedom.  In effect it ruled
that despite the laws prohibiting slavery in
the northern states and territories, owner-
ship of slaves, or classification as a slave,
was not affected by moving across the
boundaries and therefore slavery was legal
in the entire country, not just the south.  This
court decision was an important factor lead-
ing to the Civil War.

In Changsha and St. Paul, many of the
attractions are places significant to their
unique histories.  Changsha’s Yueyang
Tower is one of the most famous structures
in China, renowned for its ancient literary
associations.  At the height of China’s liter-
ary glory during the Tang Dynasty, the
tower was a meeting place for famous poets
including Li Bai, Du Fu, and Bai Juyu.  The
tower is three stories and 20m (66 ft.) high,
constructed without cross-beams or nails.
It includes four main halls and 24 outer and
12 inner rooms. Three upward-curving roofs
covered with glazed yellow tiles are sup-

ported by huge red pillars. The top of the
Tower offers broad vistas of Lake Dongting.
Originally built in 716, the present tower was
rebuilt in 1045 on another site, and restored
in the early Qing and again as recently as
1983.

While not nearly as ancient as impor-
tant landmarks in Changsha such as
Mawangdui and Yueyang Tower, major land-
marks in St. Paul likewise serve to preserve
and celebrate the history and culture of the
area.  Fort Snelling is located at the junction
of the Minnesota and Mississippi Rivers
and for a time during the first half of the
nineteenth century, was the northwestern-
most military outpost.  Home to Minnesota’s
oldest buildings (the Round Tower and the
Hexagonal Tower), Fort Snelling extended
the reach of American authority by blocking
the British use of key waterways after the
War of 1812 and paved the way for white
settlers.  It was the site of many “firsts” in
Minnesota including the first hospital, the
first school and the first circulating library.

Another St. Paul attraction that is part
of Minnesota history is the Landmark Cen-
ter which was formerly a federal courts build-
ing then a post office, and now serves as a
cultural center for music, dance, public fo-
rums, and other community events.  Simi-
larly, the James J. Hill House preserves, in a
tangible way, the contributions and influ-
ence of railroad baron James J. Hill on the
community.

A final parallel between Changsha and
St. Paul is in the inventions that have come
from the areas that have had a significant
impact on a broader community.  St. Paul
was where the Better Business Bureau was
formed in 1911 to fight against deceptive
advertising and where University of Minne-
sota scientists built the world’s first heart
lung machine in 1955.  Yuan Longping, the
inventor of hybrid rice based his experiments
in paddies around Changsha.  His research
led to a twenty percent increase in rice pro-
duction and currently half of China’s rice
fields are growing the hybrid.

The sister city relationship between
Changsha and St. Paul gives us an opportu-

ST. PAUL & CHANGSHA:

Sister Cities with Much in Common

S

Below: Martyrs Park in Changsha

Below: Modern Chinese House in
European Style

nity to examine our place in the global com-
munity.  By working together on many dif-
ferent levels, we can build ties by finding
our similarities and embracing our differ-
ences.  We can create a culture of mutual
respect and understanding.

NEWS from page 5
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Minnesota Missions to China
1983     Governor Rudy Perpich
1988     Former Vice President Walter Mondale
1990     Department of Trade and Economic Development (DTED) Commissioner Speer
1993     Governor Arne Carlson (personal trip)
1998     Governor Arne Carlson
1998     Commissioner Gene Hugoson
2002     Governor Jesse Ventura

Sister-City/State Relationships
State of Minnesota Shaanxi Provinice
Minneapolis Harbin, Heilongjiang Province
St. Paul Changsha, Hunan Province
Rochester Xianyang, Shaanxi Province
Coon Rapids Zhaoqing, Guangdong Province
Red Wing Quzhou, Zhejiang Province
Mankato Tamsui Township (Taiwan)
Dakota County Chengde, Hebei Province

Academic Connections
University of Minnesota (with alumni associations in Beijing, Xi’an, and Tianjin)
University of St. Thomas
Macalaster College
Concordia University
Concordia-Moorhead College
Carleton College
Bemidji State University
College of St. Benedict/St. John’s University
St. Olaf College

Organizations with Connections to or Activities in China
Global Volunteers
Children's HeartLink
Minneapolis Institute of Arts
U.S.-China People's Friendship Association
Chinese American Association of Minnesota
Chinese American Business Association of Minnesota (CABAM)

Current Chinese Leaders Who Have Visited Minnesota
Premier ZHU Rongji - 1990 (as Mayor of Shanghai)
Vice Minister of Foreign Affairs LI Zhaoxing  - 1998 & 2000 (as Chinese Ambassador to the
U.S.)
Vice Minister of Agriculture BAI Zhijian - 1998
CCPIT Chairman YU Xiaosong - 1998
Shaanxi Provincial Governor CHENG Andong - 1999
Mr. JIANG Zhenhua, Vice Chairman of the Standing Committee of China’s National People’s
Congress
Madame WU Yi, State Counselor (as Vice Mayor of Beijing)

Chronology of Significant Events

1883 Minnesota tycoon James J. Hill completed his railway link from Minnesota to the
west coast, which he described as the “connecting link between China and St.
Paul.”   The rail line enabled the exchange of Midwestern raw materials for Chinese
finished goods.  In honor of the event, he built a pagoda near what is now the
Minnesota World Trade Center.

1903 Carleton College began developing its relationship with China.

1914 The first Chinese students arrived at the University of Minnesota

1982 Minnesota and China’s Shaanxi Province became sister-states.  The agreement
was signed by Minnesota Governor Albert Quie and Shaanxi Governor Yu Mingtao
in St. Paul, Minnesota.

1983 Governor Rudy Perpich visited China.

1985 Governor Li Qingwei of Shaanxi Province visited Minnesota.

1986 A six-year Chinese language and culture course was introduced at Highland Park
senior and junior high schools in St. Paul.  The program is the only one in the
Midwest and one of only three in the country.

1988 Former Vice President Walter Mondale was the honorary head of the Minnesota
trade delegation to China.  The Minnesota trade delegation was received by
China's Premier.

1988 China’s Vice Premier Tian Jiyun of China visited Minnesota with a delegation of
Chinese officials and economic advisers to expand trade.  Vice Premier Tian was
the guest of Vice President George Bush and came to Minnesota via Air Force
Two.

1988 China’s Vice Minister Zhang Yanning led 45 Chinese business leaders on a trade
mission to St. Paul, Seattle, and New York City.

1988 Governor Rudy Perpich declared May 1988 as People's Republic of China Month
and initiated Minnesota's China Bound Trade Program.

1988 Jia Shi, Chairman of the China Council for the Promotion of International Trade
(CCPIT), visited Minnesota.

1988 Rong Yiren, Chairman of the China International Trust and Investment Corp.
(CITIC), visited Minnesota.   Mr. Rong later became the Vice President of China.

1989 In commemoration of the 10th anniversary of the normalization of diplomatic
relations between the U.S. and China, Governor Rudy Perpich signed a
proclamation making 1989 the Year of the People's Republic of China.

1990 Shanghai Mayor Zhu Rongji led a delegation of Chinese Mayors to Minnesota.
Mayor Zhu visited Medtronic during the visit. (Mr. Zhu was the Premier of China.)

1990 Bemidji State University began a sister-university relationship with Liaoning Uni
versity and initiated an exchange program.

1990 DTED Commissioner Speer led a Minnesota trade delegation visiting Shanghai at
the invitation of Mayor Zhu Rongji.

1991 Vice Governor Liu Chunmao of Shaanxi Province visited Minnesota.

1992 Chinese Ambassador Zhu Qizhen visited Minnesota.

1993 Governor Arne Carlson visited China on a personal trip.

Minnesota-China Connections
SOURCE: Minnesota Trade Office

he following information highlights selected events and relationships
that exist between Minnesota and China up to 2002.  It is not in-
tended to be an all-encompassing report and does not reflect the full
depth of the ties between Minnesota and China.T

CONNECTIONS continues on page 14
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1993 Chinese Ambassdaor Li Daoyu visited Minnesota and met with Governor Carlson.

1993 The Mayor of Harbin, China visited Minnesota at the invitation of  Minneapolis
Mayor Donald Fraser.  Minneapolis and Harbin are sister-cities.

1995 The president of the University of Minnesota, Nils Hasselmo, visited China to
help organize alumni chapters in China.

1995 Legislators from the National People's Congress of the People's Republic of China
visited Minnesota.

1996 The Director of Shaanxi Provincial Foreign Affairs Office, Minnesota's sister-
state, led a delegation to Minnesota.

1996 Northwest Airlines inaugurated the first non-stop service offered by any
domestic airline between the continental United States and China.  (Northwest
flights link Detroit and Beijing.)

1996 Xu Dayou, Vice Chairman of the CCPIT led a 90-person trade delegation to
Minnesota to attend a trade symposium.

1996 Chinese Ambassador Li Daoyu conducted his second visit to Minnesota to speak
at trade seminar on conducting business with China.

1996 Medtronic performed the first human implants of its pacemaker designed
exclusively for China and other developing nations.

1996 University of Minnesota President, Nils Hasselmo, conducted his second visit to
China.

1997 Governor Arne Carlson kicked off the Minnesota-China Initiative, a trade
promotion and education program managed by the Minnesota Trade Office.

1998 Governor Carlson led a mission to China and met Chinese President Jiang Zemin
and Vice Premier Li Lanqing.

1998 Vice Minister Bai Zhijian of the Chinese Ministry of Agriculture led a major
Chinese delegation to Minnesota to study Minnesota agriculture.

1998 Mr. Yu Xiaosong, Chairman of the China Council for the Promotion of
International Trade (CCPIT) led a 30-plus Chinese delegation to Minnesota.

1998 The Minnesota Department of Trade & Economic Development and the China
Council for the Promotion of International Trade (CCPIT) signed an agreement to
open a CCPIT at the Minnesota Trade Office.  (There are only 3 CCPIT offices in
the United States.)

1998 Chinese Ambassador Li Zhaoxing visited Minnesota.  (Mr. Li is now the Vice
Minister of Foreign Affairs.)

1998 Commissioner Gene Hugoson, Minnesota Department of Agriculture, led a China
Bound Study Tour to promote Minnesota agricultural connections with China.
The delegation visited Beijing, Shanghai, Xian and Hangzhou.

1998 Minnesota was featured in the first issue of the Thomas Register's U.S. Business
Directories in China, which was sponsored by the Chinese Ministry of Foreign
Trade and Economic Cooperation (MOFTEC).
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1999 Governor Cheng Andong of Shaanxi Province visited Minnesota and invited
Governor Ventura to visit China.

2000 Chinese Ambassador Li Zhaoxing visited Minnesota for the second time and met
with Governor Ventura.  (Mr. Li is now the Vice Minister of Foreign Affairs.)

2000 Governor Ventura testified before the U.S. Congress in support of permanent
normal trade relations (PNTR) for China and endorsed China’s entry into the
World Trade Organization.

2000 University of Minnesota President Mark Yudof visited China.

2000 Mr. David Laird, President and CEO of Minnesota Private College Council Fund
and Research Foundation, led a delegation of Minnesota Private University and
College Presidents to China and made a broad spectrum of contacts with Chinese
educational leaders.

2000 St. Paul’s sister-city, Changsha, sent a trade delegation Minnesota.

2002 Governor Ventura met Mr. Jiang Zhenhua, Vice Chairman of the Standing
Committee of China's National People's Congress.

2002 Governor Ventura met Chinese Ambassador Yang Jiechi in Washingon, D.C. to
discuss the governor’s upcoming mission to China.

2002 Governor Ventura met Hong Kong Trade Commissioner Jacqueline Willis, Hong
Kong’s most senior government representative in the United States.

2002 Governor Ventura led the largest trade mission to China ever organized by a state
from the United States.  Over 100 Minnesotans traveled to Beijing and Shanghai
for a week-long trade mission.

2003 Professor Jiang Zhenghua, Vice Chairman of the National People’s Congress vis
its Minnesota as a guest of the China Center at the University of Minnesota.
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J.B. from Savage, Minnesota asks,

“My pronunciation is generally
good, but why do I have trouble say-
ing words like ‘around’ or ‘down-
town’?

Dear J. B.,

English has 3 na-
sal consonants, / n,
m, ng/.  The word “na-
sal” refers to a sound
where the air is
pushed out through
the nose (or the na-
sal cavity).  If you
touch the side of
your nose when you
hum with your lips
closed, you can feel
vibrations.  This
shows evidence of

the air passing through the nose to create
this sound feature.

In English, we do not usually have na-
sality on vowels, only on consonants.  Cer-
tainly, in some parts of the southern United
States, there is a more “nasal twang” in some
people's regional dialect.  If you listen to
some country-western music you may de-
tect this in the cultural voice of the singer.

Many Chinese speakers of English cre-

By Marlene Schoenberg, Ethnic Communication Arts

ate nasality on the vowels instead of asso-
ciating it with the nasal consonants. In ad-
dition, the tongue placement tends to be
further back and there is less mouth open-
ing for the vowel which creates a more
muffled sound.  To counterbalance that, it is
important to open the mouth more and cre-
ate a more forward tone center for vowels.
After the vowel is created orally, then the
soft palate is relaxed for the nasal conso-
nants,  / m,n or ng./

Try these nonsense  phrases:

King Kong Bing Bong!
Sing song ding dong!

Feel the nasal vibration and also feel the
relaxation of your soft palate (a muscle at
the back of the hard palate).  You can feel
this muscle move when you say /k/k/k/k/
rapidly.

Now say:

run fun sun

You should be feeling the nasality only
at the end of the word.

Try the phrases:

So go now.
see you.
(There should be no nasality in these

phrases.)

Over the past 16 years, accent expert
Marlene Schoenberg has provided
speech coaching for professionals in the
Twin Cities' Chinese community. She will
share her experience and knowledge
about accent issues at work on a regu-
lar basis in China Insight.
Please e- mail your questions to
Marlene at ethcom@winternet.com.

Some of the challenging sound combi-
nations include words ending in “oun” or
“ound” such as town, frown, sound, around,
brown, down, and downtown.  There are 2
phonological aspects occurring which make
this co-articulation more difficult.  First, the
vowel combination is a diphthong (2 vow-
els blended together).  Some non-native
English speakers condense these into one
vowel by substituting /ah/ for /au-oo/.  In
addition, they create nasality on the vowel
and omit the final nasal consonant.

Students who want to practice these
words must move their mouths more for the
vowels and concentrate the nasality on the
final consonant.  With taped recorded prac-
tice, their awareness will increase and they
can begin to control the nasality on the con-
sonants.

Practice these sentences:

I heard some sounds downtown.
The clown did not frown when I was

around.
Now we will go down the street.
How now brown cow?

I have additional word lists for extra prac-
tice if you would like to focus more on this
tricky combination.  Have fun practicing!

Sincerely,

Marlene Schoenberg, Ed.M.
The Accent Expert
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