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New Century Buffet, 7827 Portland Ave S.
952-888-3177
Mandarin Kitchen, 8766 Lyndale Ave S.
952-884-5356

Brooklyn Center
New King Buffet, 5927 John Martin Dr.
763-566-8300

Brooklyn Park
Panda Garden Buffet, 8089 Brooklyn Blvd
763-391-8061

Coon Rapids
New China Buffet, 105 85th Ave NW
763-780-2636

Chanhassen
Happy Garden, 2443 Highway 7 West
952-474-1990

Crystal/New Hope
Hong Kong Buffet, 4211 Winnetka Ave N,
New Hope. 763-531-9489

Eden Prairie
Eden Prairie Library, 479 Prairie Center Dr.
952-829-5460

Edina
Southdale Library, 7001 York Ave. S.
952-847-5900

Golden Valley
Golden Valley Library, 830 Winnetka Ave. N.
763-540-8290

Hopkins
Hopkins Library, 22 11th Ave. N.
952-930-2740

Maple Grove
Maple Grove Library, 8351 Elm Creek Blvd.
763-420-8377
Chin Yung Chinese Restaurant, 13704 83rd Way N.,
763-420-8940

Minneapolis
China Center, 290 Humphrey Center, 301 19th Ave.
S., 612-624-1002
Carlson School of Management Building
Humphrey Center Building
Hong Kong Noodles Restaurant, 901 Washington
Ave. SE., 612-379-9472
Lucky Dragon, 1827 Riverside Ave.
612-375-1690
My Chinese Kitchen, 304 Oak Street SE.
612-331-4061
Seafood Palace, 2523 Nicollet Ave.
612-874-7721
TCM Health Center Clinic, 6550 York Ave S, #417.,
952-926-4011
TCM Health Center Clinic, 1403 W. Lake St.
612-823-6650
TCM Health Center Clinic, 1313 5th Street SE #212.,
612-379-3583
U Garden Chinese Restaurant, 2725 University Ave.
SE., 612-378-1255
United Noodles Oriental Grocery, 2015 E. 24th
Street., 612-721-6677

Minnetonka
Ridgedale Library, 12601 Ridgedale Dr.
952-847-8800
Dragon Jade Restaurant, 14432 Excelsior Blvd.,
952-933-1129

Mounds View
Ramsey County Library Mounds View Branch,
2576 County Rd. 10, 763-717-3272

Oakdale
Jade88 Chinese Restaurant, 1811 Geneva Ave. N.,
651-7300802

Plymouth
Plymouth Library, 15700 36th Ave. N.
763-847-5825
Teahouse Restaurant, 88 Nathan Lane N.
763-544-3422
Grand Buffet, 16605 County Road 24 (24 & 55).,
763-383-0049

St. Louis Park
China Jade Restaurant, 5009 B Excelsior Blvd.
952-920-1171
St. Louis Park Library, 3240 Library Lane.
952-929-8108
Yangtze Restaurant, 5625 Wayzata Blvd.
952-541-9469

St. Paul
Children’s Home Society, 1605 Eustis St.
651-646-6393
Hayden Heights Branch Library, 1456 White Bear
Ave., 651-793-3934
International Student Center, St Paul Campus,
Multicultural Student Services, 2115 Summit Ave,
106 Murray-Herrick Campus Center
University of St. Thomas, 651-962-6460
Minnesota Trade Office, 1000 Minnesota World
Trade Center, 30 East 7th St. 651-297-4222
Minnesota State Office Building, 100 Constitution
Ave.
Peking Restaurant, 475 Etna Street #5.
651-771-7000
Ruminator Books, 1648 Grand Avenue
651-699-0587
Sun Ray Branch Library, 2105 Wilson Ave.
651-735-1050
TCM Health Center Clinic, 613 Grand Ave.
651-726-2459

Wayzata

Signature: ______________________________________________

Jade Fountain, 838 Lake St E (Wayzata Bay
Shopping Ctr), 952-473-4646

NOTICE TO READERS: The views expressed in articles are the author's and not necessarily those of China Insight. Authors may have a business relationship with the companies or businesses they discuss.
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The Shenyang Subway
Project Back on Track

China Reaches 500 Million
Phone Subscribers

The Shenyang subway project is back

The Ministry of Information Industry

on track after planning was suspended
earlier in the year due to lack of financing.
The city plans to begin construction of the
13.64 mile subway line in 2004, which will
run east to west. Line two will run north to
south along a 43.34 mile stretch and line
three will encircle the other two lines. The
entire subway system will be completed by
2010.
The city of Shenyang has submitted
documents to the State Council seeking
approval to build a USD 1.15 billion subway
system. The city is optimistic about its
prospects for approval because its current
economic conditions meet the minimum
criteria set by the Chinese government. The
government imposes the following criteria:
total population must exceed 1 million, total
revenue must reach USD 1.2 billion, and USD
must be USD 16.93 billion. Last year
Shenyang’s population was 6.8 million, total
revenue was USD 1.26 billion, and USD
reached USD 16.9 billion.
According to Shenyang government
officials, the city will invest 43 % of the
project construction costs (USD 480 million)
over the course of four years. Daemyung
Construction Inc., a company based in
South Korea will invest in the Shenyang
subway construction.

recently released a statement that at the end
of September 2003, China phone subscribers
exceeded 500 million, reaching 500,442,000
total subscribers. Fixed line subscribers
reached 250,468,000 while mobile phone
subscribers reached 249,974,000.
In
recent
years,
China’s
telecommunication sector has experienced
rapid growth. In 1978, total phone
subscribers totaled only 1.9 million. By 1998,
that total reached 100 million.
By the end of 2002, China had 6 basic
telecom enterprises and 4,400 value-added
telecommunication enterprises. China has
established a modern telecommunication
network with the ability to cover the nation,
connecting with international companies as
well as with advanced technological
business partners.

Source: FSC Shenyang

China Auto Market Growth
from January to August,
2003
According to the statistics revealed by
China Association of Automobile
Manufactures, China’s output of motor
vehicles totaled 2,781,800 units during the
first eight months of 2003, an increase of
36% as compared to last year.
The passenger cars accounted for the
biggest growth increase at 92 %, totaling
1,223,400 units by the end of August, 2003,
out of which 1,157,500 are domestically
made. The total output of motor vehicles
including passenger car will exceed five
million units by the end of this year.
Major automakers in China have seen
increased profits in the first eight months
of this year. China’s top 14 State-owned
automakers profits were reported at USD
2.81 billion, an increase of 77 % over last
year. However, inventory is also increasing
because of the fast growth of output over
sales and fierce market competition.
Inventory increased to USD 2.83 billion by
the end of August, 2003, up 43 % over last
year.
The top five auto sellers by the end of
August, 2003, include: The First Automotive
Works Corp., Shanghai Automotive
Industry Corp., Dongfeng Motor Co.,
Chang’an Automotive Corp., and Beijing
Automotive Industry Co.
Source: China Automotive News, 10/13/
2003 - Translated by Bai Ying

Sources: China Information World, 10/27/
2003 - Translated by Merry Cao

Chinese Increase
Overseas Travel
China will have approved 28 countries
and regions by the end of October 2003 as
Approved Destination Status (ADS)
countries and regions for Chinese to travel.
Those countries and regions include
Singapore, Malaysia, Thailand, Philippines,
Australia, New Zealand, South Korea,
Japan, Vietnam, Cambodia, Myanmar, Nepal,
India, Brunei, Egypt, Turkey, Malta,
Germany, Sri Lanka, Maldives, India, South
Africa, Croatia, Hungary, Pakistan, Cuba,
Hong Kong and Macao.
In recent years, China has seen a steady
increase of Chinese overseas travel. 16.6
million person/time travels overseas in 2002,
a 36.84% increase over 2001. From January
to August this year, the figure reached 11.8
million person/time, a 14.96% increase than
the same period of time last year. China’s
traveling citizens have recently become a
source of revenue to other countries in Asia,
according to China’s National Tourism
Administration.

Virginia Ng
• Top 1% in Nation
• Internl. President’s Elite
• Certified Res. Specialist
With her integrity, years of experience in real
estate, conscientious & professional service,
excellent command in different languages,
she provides following services:
• Buying and selling houses
• Building new houses by reputable builders
• Getting lowest interest rate
• Appraising house value for buying or
selling purposes
She also markets residential, investment
and commercial properties

Call Anytime

763-595-9975
763-593-5190 Fax

Source: Xinhua Net, 10/19/2003 Translated by Qiu Jing

BOCOG Seeks Designs
of Commemorative Coins
from Around World for
2008 Olympic Games
With BOCOG’s approval, the People’s
Bank of China started soliciting the initial
design of commemorative coins from all
around the world.
This campaign started on October 28,
2003 and will end on February 16, 2004. The
People’s Bank of China plans to issue 9
general commemorative coins (1
commemorative bank note face value of
USD 2.40, 8 general commemorative coins
with a face value of USD 0.60); 31 precious
metal commemorative coins (1 gold coin
weighing 22 lbs. and a face value of USD
1200; 2 gold coins respectively weighing
5oz. with a face value of USD 240; 8 gold
coins respectively weighing 1/3oz. with a
face value of USD 18; 2 platinum coins
respectively weighing 1/10oz. and a face
value of USD 12; 2 silver coins respectively
weighing 2.2 lbs with a face value of USD
36; 16 silver coins respectively weighing
1oz. with a face value of USD 1.2).
For detailed information, please visit
China Gold Coin Inc. (CGCI):
http://www.chinagoldcoin.net/english/
index.htm
Source: Beijing Star Daily, 10/29/2003 –
Translated by Sherry Cai

Health Food Registration
Applications and Approvals
Resumed
T he

State

Food

and

Drug

Administration (SFDA) started accepting
applications and approvals of health food
registrations on October 10, 2003. The State
Traditional Chinese Medicine Protection
Evaluation Committee has started accepting
application materials. The responsibility of
approving health food applications has
been transferred from Ministry of Health
(MOH) to the SFDA .
According to the SFDA’s requirements,
previously submitted applications that have
not been approved but officially accepted
by MOH will be evaluated by SFDA based
on the regulations and technical
requirements previously issued by
MOH. SFDA will issue a certificate and
approval numbers to those products that
meet the requirements.
New applications for registration and
applications for modifying the certificate
should be submitted temporarily to the
SFDA. SFDA will follow the previously
issued regulations and technical
requirements by MOH in giving approval
to applications for registration before a
revised version of approval management
and technical requirements is issued.
Source: China Medical Newspaper, 10/9/
2003 - Translated by Sun ShuYu

Call for Articles
Tired of misconceptions about China?
China Insight is a local newspaper fostering U.S.-China cultural and business
harmony.
We are interested in publishing articles that will engage an audience in America.
Potential topics range from understanding daily life in China (or for Chinese in America)
to discussion of business markets, including but not limited on:
 Local Chinese stores
 Coming Chinese movies
 Recommended books
 Recommended videos, movies
 Old Minnesota-China ties
 Recommended Chinese restaurants
 Information channels: satellite set-up, short-wave radio, Internet
 Chinese calligraphy
 Chinese painting
 Chinese musical instruments
 Historical - short articles about influential Chinese, e.g. Sun Yot-Sen
 Travelers' tales
 Chinese impressions of America
 Chinese plants, flowers
 Getting good Chinese-language software
 Cartoons
 Questions about China
 American businessmen in China
 Chinese immigrants who have succeeded in America
 Americans who are studying Chinese - why are you learning Chinese?
 Tea
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From Counterfeiter to
Franchisee
F or many years, famous cartoon
characters and popular branded consumer
products have been widely counterfeited
in China. Some counterfeiters have even
invented their own series of products using
these internationally recognized names.
Many consumers are duped into buying
these fake products. However, in Shanghai’s
Commodity Fair held on October 21, 2003,
the cartoon character segment of the
franchising industry was surprisingly active.
Chinese companies were in heated
competition with each other to obtain the
legitimate franchising rights to the muchsought-after Atomic Kid, Spider-Man and
Smiley characters. Many of these same
Chinese companies had originally been
counterfeiters of those products. According
to some experts at the fair, some Chinese
companies were engaged in counterfeiting
because it could save them money; others
simply had no idea about the concept of
intellectual property rights and saw no harm
in copying a popular cartoon product or
product brand name. Now, these companies
are realizing through franchising how to
make money while supporting the protection
of intellectual property rights.
Source: Jiefang Daily, October 22, 2003 –
Translated by FCS Shanghai

Beijing Urgently Looking
for Environmentally
Friendly Ice-Thawing
Agents
Beijing Municipal Administration
Commission (BMAC) is currently seeking
public
assistance
to
identify
environmentally friendly ice-thawing agents
that minimize pollution, damage to trees,
greenbelts, urban infrastructures and
vehicles. Salt continues to be the main
ingredient in Beijing’s ice-thawing agents,
and therefore cannot be considered an
environmentally friendly product. Before
the new agent is introduced in Beijing, the
plan is to limit the amount of salt based icethawing agents used this winter, thus
mitigating any adverse effects to the
environment.
Source: China Environmental News, 06/
2003 -Translated by Wang Yi
FCS Beijing Note: U.S. companies that
have environmentally friendly ice-thawing
agents, expertise and technology interested
in exploring the Chinese market with
Beijing as a starting point, should contact
BMAC: Ms. Pan Fang, Science and
Technology Section of BMAC email:
panfang@bjmac.gov.cn, Tel: 66012618,
Fax: 66026627, or call Foreign
Commercial Service of U.S. Embassy in
Beijing, Ms. Wang Yi, Tel: 85296655 x 837,
Fax:
85296559.
Email:
yi.wang@mail.doc.gov for assistance.
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China’s Ethylene IndustryIts Present Situation and
Prospects for the
Development
China actually produced 5.41 million
tons of ethylene in 2002, but rated its selfsufficiency level at only 41.9 percent. At
the end of 2002, China had an ethylene
production capability of 5.56 million tons
per year, ranking fourth highest in the world.
China’s demand for ethylene will further rise
over the next few years with the rapid and
sustainable economic development of the
country. According to some insiders, the
domestic ethylene demand is expected to
reach 20.32 million tons by 2010.
Currently, there are a number of
weaknesses in the country’s ethylene
industry, such as: small scale facilities; low
comprehensive utilization rates; heavy raw
materials; inefficiently high consumption of
energy and materials; low degree of
localization; lack of self-development and
innovation; unreasonable product
structure; and a low proportion of
specialized products. Therefore, the
following are some suggestions to get rid
of those above mentioned weaknesses:
China’s ethylene industry should focus on
expansion of productivity and the
renovation of existing facilities, while at the
same time working on plans for the
construction of large-scale ethylene
production facilities. Great efforts need to
be made to refine chemical integration
processes and to develop technologies for
the comprehensive utilization of byproducts.
As it develops, China’s ethylene
industry is likely to face a shortage of raw
materials. It is necessary for the Chinese to
study this issue as soon as possible. It will
be costly in the long run to relieve the
shortage simply by importing needed
materials. The country’s ethylene industry
should utilize domestic resources and
formulate plans for expansion and
renovation of refineries to ensure an
adequate supply of raw materials for
ethylene production. Meanwhile, it is
necessary to make effective use of light
natural gas hydrocarbon resources and to
continue lightening raw materials.
Source: China Chemical News, Vol. 10,
2003 -Translated Cindy Wang

Further Opening RMB
Business to Foreign Banks
C hina

Banking

Regulatory

Commission (CBRC) recently announced
that Jinan, Fuzhou, Chengdu and
Chongqing are new locations in China
where after December 1, 2003, non-Chinese
banks will be allowed to provide RMB
services to Chinese enterprises previously
only available to Chinese financial
institutions. These banks will be able to
apply for permission to provide RMB
services to Chinese enterprises both in

existing approved locations as well as these
four new locations.
The non-Chinese financial institutions,
already authorized to operate RMB
businesses, may apply for permission to
provide RMB services in these new
locations, subject to the following
conditions:
A. Being profitable for two consecutive
years prior to the application;
B. Meeting other requirements of the CBRC,
including:
1.Good corporate governance
2. Sound risk management and internal
controls
3. Effective management information
systems
4.Good business performance
5.Compliance with applicable laws and
regulations
6. Efficient anti-money laundering
measures.
The foreign financial institutions having
met these conditions may apply to the CBRC
local offices, which will then submit the
application to the CBRC head-office in
Beijing for approval. Further, foreign banks
already approved to provide non-RMB
services in one of the approved cities, may
concurrently apply for permission to
provide RMB services in that approved
location to both foreign and Chinese
enterprises in a single application to the
CBRC. CBRC stated that it will adhere to its
WTO promises regarding the opening of
the financial services sector and will
gradually remove the client and area barriers
for foreign banks to conduct RMB
business; and at the same time, CBRC will
strengthen the supervision of foreign banks
in China and promote the cooperation
between Chinese banks and foreign banks
to ensure a healthy development of financial
services in China.
Source: Financial News, November 7,
2003, Financial News, November 10, 2003
CBRC Announcement No.2, 2003Translated by Peng Aiqun

Golden Week Brings Big
Income for Retailers
According to China’s Ministry of
Commerce (MOFCOM), major Chinese
retailers saw a big sales jump during October
1-7, 2003, the week-long holiday for China’s
National Day. During that period, about 118
key retailers in 36 large and medium-sized
cities sold a combined USD 350 million. As
compared to the same holiday period last
year, Beijing realized a retail sales increase
of 28 percent, Shanghai’s 3,000 plus outlets
consisting of 261 large and medium-sized
retailers realized an 18.3 percent increase,
and Tianjin grew by 14.8 percent.
Bestsellers over the holiday period
included sporting goods, electronics,
decorations, jewelry, apparel, auto products,
books and food. During the first half of this
year as compared to the same period last
year, retail sales in China rose by 8 percent
to USD 259.7 billion. This growth rate was
slightly slower than the targeted 9 percent
annual growth rate.
Source: Beijing Business Today, 10/10/03,
Translated by Shen Yan

South-to-North Water
Transfer Project
Investments to Peak in
2005 and 2006
According to the overall plan of Southto-North Water Transfer Project, the
investment for the entire East Route along
with investment for the first phase of Middle
Route will reach USD 15 billion. The average
annual investment from 2003 to
2010 for the overall South-to-North
project will be USD 1.67 billion. These annual
investments will peak in 2005 and 2006,
reaching USD 3 billion). The precondition
and main target for the planning and
implementation of South-to-North Water
Transfer Project is to transfer clean water
from Southern China to the North without
adversely affecting the environment along
the water routes.
Waste water treatment projects will line
the East Route and cover six provinces, 23
cities and a combined 105 county level cities,
counties and districts. To ensure the water
quality of the entire project reaches the
National Surface Water Environment
Quality Standard, priority will be given to
pollution controls, recycling of polluted
water, river basin comprehensive
management, integrated pollution control
engineering systems, interception and
diversion of rivers, wastewater reuse and
implementation of local and Central
Government regulations.
Source: China Economic Times: November
6, 2003 -Translated by Wan Xiaolei

The China
Calendar
A FREE E-MAIL UPDATE SERVICE

China Insight offers a free service
for our readers: ChinaCalendar e-mail
updates.
It is sent out approximately
biweekly and augments China
Insight’s monthly print calendar by
providing more detail and up-to-the
minute news on local events.
Whether you have business or
cultural interests in China,
ChinaCalendar keeps you apprised of
the latest local events. Sign up online
at www.chinainsight.info by clicking
on the ChinaCalendar link.
At the same time, organizations
may now submit information on any
of their events directly via the
website. We intend to forward all
such news to registered subscribers
approx. the 2nd and 4th Wednesday of
each month.
Thank you for your support. Our
goal continues to be to provide you
with the most relevant information
about U.S.-China cultural and
business harmony and we invite you
to also contact us with any
suggestions as to topics you would
like
featured
at
articles@chinainsight.info.
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Chinese Lion
Performs
in the Schools
Two Chinese Educational Programs Made Especially for
Minnesota Schools

Taste of AAJA
he Minnesota Chapter of the Asian
American Journalists Association
(AAJA) proudly presents the 2nd
annual “Taste of AAJA.” Please
join them on Wednesday, December 10, 2003 from 6:00 to 9:00 p.m. at the
Frederick R. Weisman Art Museum, 333 East
River Road on the U of M East Bank.
The event will feature pan-Asian art, entertainment and cuisine, with appearances
by Lawj Xeeb Hmoob Youth martial arts performers, the Southeast Asian Dancers and
Chang Mi Korean Dancers. Also featured, a
calligrapher and Sri Lankan artist, plus MC
Mai Neng Moua, editor of the first Hmong
literary work Bamboo Among the Oaks. This
book marked the emergence of Hmong
American literature.
Restaurants offering their specialties will
be Village Wok, U Garden, Jasmine's Coffee
and Teahouse and Sawatdee. Featured items
include vegetable fried rice, vegetable lo
mein, sweet and sour chicken, sesame
chicken and Thai noodle salad.
A Silent Auction will be held including
Minnesota Wild and Timberwolves suite
tickets!
The minimum donation is $15 in advance
and $20 at the door. For advance tickets contact Nancy Ngo at nngo@pioneerpress.com
or 651-228-2149.
This event, in its second year, is the main
fundraiser for AAJA's Minnesota chapter.
Proceeds will go toward the AAJA professional development fund, which offers educational opportunities for local Asian American journalists and journalism students to
develop their skills. AAJA is a national organization aimed at supporting Asian journalists in their careers in an effort to recruit
and retain diverse members of the media.
The group also serves as watchdogs in how
Asians are portrayed in the media.
The Taste of AAJA is open to the public
with a minimum donation. Based on attendance at last year's event, we expect University of Minnesota staff and students. News
directors, editors and reporters from local
newspapers, television and radio stations
will also be among the attendees.
More than 200 people attended last
year’s event, also held at the Weisman Museum, and raised over $1,500 for AAJA
scholarships. Among the attendees at the
1st Annual “Taste of AAJA,” were Amelia
Santaniello, anchor for WCCO-4, Roshini
Rajkumar, reporter for KMSP-29, Vineeta
Sawkar, reporter and anchor for KSTP-5, editors and reporters from both the St. Paul Pio-

T

neer Press and the Minneapolis Star Tribune,
AAJA National President and New York
Newsday reporter Mae Cheng and Brad
Woodard of KARE-11.
BACKGROUND
The Asian American Journalists Association (AAJA) was founded in 1981 by a
few Asian American journalists who felt a
need to support one another and to encourage more Asian Americans to pursue journalism at a time when there were few Asian
American faces in the media. AAJA owes its
founding to the vision of a small group of
Los Angeles journalist. They included
KCBS-TV News Anchor, Tritia Toyota; Los
Angeles Times Business Editor, Bill Sing;
and Los Angeles Times Fashion Editor,
Nancy Yoshihara. AAJA’s expansion into a
truly national organization took off in 1985
with the formation of additional chapters.
As a non-profit membership organization with over 1900 members in 19 chapters
across the U.S. and Asia, AAJA’s largest
membership bases are generally concentrated in metropolitan areas on the West
Coast (Los Angeles, San Francisco and Seattle), East Coast (New York City and Washington, D.C.) and Mid-West (Chicago). Members are also organized in other areas
throughout the U.S. (Arizona, Atlanta,
Florida, Hawaii, Michigan, Minnesota, New
England, Philadelphia, Portland, Sacramento,
Texas and San Diego).
In addition, AAJA has a growing number of members working throughout Asia –
Tokyo, Singapore, Hong Kong and
Bangladesh, which underscores the rapid
growth of media properties in Asia and
points the way to future expansions of the
organization. Close to one-third of AAJA’s
members are students, attesting to the
organization’s emphasis on bringing young
people into the news business. AAJA has
also relied on leadership in the community
and Asian-Language media.
AAJA is proud to include among its
members some to the top journalists in the
country, from network news anchors and
reporters to Pulitzer Prize-winning writers,
editors and photographers, to national radio show producers and major magazine
editors.
In 1995, AAJA was honored with the
Medal for Distinguished Service in Journalism by the University of Missouri for its contributions to the industry.

ST. PAUL, MN—CAAM Chinese
Dance Theater proudly announces a new
educational program in school outreach.
“Lucky Lion & Red Ribbons,” created by
Artistic Director Shen Pei and Managing
Director Marcus Young, is a show especially
designed to teach aspects of Chinese
history, geography, and ethnic diversity
through dance. This program in Chinese
dance, which tours to schools throughout
the region, is the first of its kind in
Minnesota. The show is currently available
for booking and is already scheduled for
many appearances this fall. It offers
traditional, colorful dances like the Lion
Dance and the Red Ribbon Dance, as well
as ethnic dances from Southwest China and
a classical Tang dynasty dance. “Our work
has always focused on cultural education.
We are thrilled to start a program that will
reach thousands of new audiences each
year,” said Young.
This outreach program is CAAM
Chinese Dance Theater’s second major
educational program for schools. In 1997,
the Dance Theater began celebrating each
year the most important Chinese holiday
with a field trip performance, the Chinese
New Year School Show. This next
performance on January 20, 2004, will begin
the Year of the Monkey, and an expected
4000 students will attend, making it the
largest Chinese New Year celebration in
Minnesota. Already, more than 3000 tickets
have been sold at the affordable price of $4
per ticket.
This year’s theme “The 12 Animals of
the Chinese Zodiac” will be a fun way to
teach the traditional ideas the Chinese have
about animals and human personality.
Rabbits are ambitious; Pigs are honest; and
Monkeys are clever problem-solvers. The

program features work danced by many
youth performers.
Teachers have
commented on the importance of their
students seeing kids their own age on stage.
The works are choreographed by Shen Pei
and newly-appointed Associate Artistic
Director, Yang Qiang. Artistic Director Shen
says, “Chinese New Year is always a fun
and colorful time. This year our audiences
will get to see everything from the Mouse
to the great Dragon!”
The Dance Theater will celebrate
Chinese New Year with the general public
on Sunday, January 18, 2004 with Chinese
New Year Family Day, a daylong cultural
event with family activities and performance
that teach about the traditions of Chinese
New Year. In addition to these programs,
CAAM Chinese Dance Theater holds
workshops and residencies in a variety of
Chinese dance, arts and crafts; runs a dance
school for all ages; and produces formal
public concerts. For more information, visit
www.caam.org or call 651-312-0648.
CAAM Background. Since 1992,
CAAM Chinese Dance Theater has served
families and delighted audiences with some
of the best locally-produced Chinese dance
in the country. We are a community-based
organization under the artistic direction of
a world-renowned choreographer and
teacher. A division of Chinese American
Association of Minnesota, the oldest
Chinese American community organization
in Minnesota, we perform to 17,000 live
audience members annually and have
become the largest Chinese dance
organization in the Midwest.
Contact: Marcus Young
CAAM Chinese Dance Theater
Tele: 651-312-0648, x2
E-mail: marcusyoung@yahoo.com
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SIGNING CEREMONY FORMALIZES
AGREEMENT WITH UNIVERSITY’S
CHINA CENTER
By Greg Hugh,
China Insight Staff Writer

T

he University of Minnesota
(U of M) and the Beijing Fazheng
Group held a signing ceremony on
Tuesday, November 18, 2003 to sign
a collaborative education
agreement: the Fazheng Gunangfa
Education Development Fund. This
agreement provides for an initial 3-year
donation of $150,000 to the University’s
China Center to explore potential
partnerships with the University’s Law
School and the Department of Computer
Science and Engineering.
In attendance were over 100 invited
guests that were welcomed by Dr. Hong
Yang, Director of the China Center. Prior to
the signing, remarks were presented by Mr.
Wang Guangfa, Chairman of the Board &
CEO of Beijing Fazheng Group; Dr. Christine
Mazier, Executive Vice President & Provost
of the U of M; Mr. Jerry Fischer, President
& CEO of the U of M Foundation; Mr. Larry

Above: Mr. Jerry Fisher, University Foundation President and CEO, Mr. Wang and Dr. Hong Yang Sign Agreements to
Establish the Fazheng Guangfa Educational Fellowship Fund.

CHINA CENTER SERVES AS CONNECTION FOR
CAREER PLACEMENT IN CHINA
The University of Minnesota’s China Center has announced a new initiative called
Career Connectons: Career Placement Opportunities in China.
Career Connections links recent college graduates with China-based companies through
six to twelve month, paid, entry level work opportunities in China. Such opportunities
enable recent graduates to apply their Chinese and professional skills while at the same
time gaining valuable work experience.
The work experience gained can help recent graduates stand out in the crowd of job
applicants as they transition between their undergraduate studies and professional careers. At the same time, companies can select from pre-screened applicants to ensure that
they choose from qualified candidates who meet their needs and have the potential to add
immediate value to their operations in China.
Students and recent graduates must apply now, as the December 15 deadline is fast
approaching.
More information on Career Connections can be found on the English version of the
China Center website - www.chinacenter.umn.edu. - under the “Resources” tab or call Mr.
Joab Meyer, 612-624-5337 or by email, meyers250@umn.edu. Student and company brochures are also available.

STUDENTS CELEBRATE THANKSGIVING
The threat of the Twin Cities’ first snowstorm didn’t discourage a group of University
of Minnesota (U of M) students and friends from their early Thanksgiving celebration. A
traditional American Thanksgiving dinner was sponsored by The Friendship Association
of Chinese Students and Scholars (FACSS) and was held as scheduled on Saturday, November 22, 2003 at the St. Paul Student Center. In addition to turkey and all the trimmings,
the group could participate in karaoke, some Chinese games and companionship throughout the evening.
The dinner is one of the many events that FACSS sponsors throughout the year for its
members and the general public. FACSS is a student organization that seeks to provide
opportunities for students of the U of M to explore the Chinese culture through building
friendship with the students and scholars from China.
To learn more about FACSS, you can contact them at facss@umn.edu.

Pogemiller, MN Senator and Mr. Zhu
ShanLu, Vice Mayor of Beijing.
Some interesting facts and comments
were presented during these remarks. This
agreement may be the first of this type
between the University and a private
education group. In the future, don’t be
surprised if we have a Mandarin-speaking
politician holding an elected office in the
U.S. This may have been the first official
visit to Minnesota by a presiding
government official from the city of Beijing.
Although it is customary in China to
exchange gifts, the invited guests may have
been unprepared to reciprocate when they
were given a very nice commemorative gift
from the

Beijing Fazheng Group. However, a
number of recognition awards and
certificates were duly exchanged between
the various groups and organizations
represented at the function.
The Vice Mayor of Beijing also extended
an invitation to President Bruininks and the
Provost of the U of M to visit and attend an
International Education Conference to be
held next year in Beijing.
After the official signing ceremony took
place, the gathering celebrated by enjoying
a buffet dinner, and yes, it was a Chinese
menu, that was punctuated with the requisite
round of appropriate toasting that you
would expect at a Chinese ceremony.

Below: Mr. Wang and Executive Vice President and Provost Christine Maziar
Shake Hands After Signing an Agreement to Establish Further Collaboration
Between the University and the Fazheng Group
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YAO MING
RETURNS AS

Timberwolves Host Rockets

By Greg Hugh, China Insight Staff Writer

M

On December 16, 2003, the
Minnesota Timberwolves
will host the Houston Rockets for their first game of the
2003-04 National Basketball
Association (NBA) season at the Target
Center.
This will be Yao Ming’s third
appearance here since his selection last year
as the NBA’s #1 draft choice by the Houston
Rockets. As the NBA’s number one draft
choice in 2002, Yao, a 7-foot- 6-inch center
from China, became the first ever number
one draft pick to come from an international
league. That distinction did not come
without some concern as to whether or not
Yao would be able to perform up to the
standards of the NBA. Well, as you may

already know, Yao exceeded all expectations
and had a fantastic rookie year that included
his being selected to play in the NBA All
Star Game. He finished the season averaging
13.5 points and 8.2 rebounds per game –
not eye-popping numbers, but not bad for
a first-year center.
Not only has Yao proven all the pundits
wrong, he has demonstrated his maturity
by not overreacting to the actions of some
of the NBA players that may have resented
the amount of attention he was getting.
Even the greatest center of all, Shaquille
O’Neil, the L.A.Lakers’ superstar, could not
goad Yao into a confrontation when he
mocked the Chinese language on a TV talk
show. Fortunately, this incident did not
develop into anything but a
misunderstanding and, to their credit, were
both able to handle this situation as expected
by professional athletics.
Recognizing the popularity of Yao, the
NBA recently dropped its first Chineselanguage print supplement to highlight the
achievements of Yao and two other Chinese
players. A 12-page glossy insert was placed
in newsstand editions of The World Journal
and Singtao Daily newspapers. These
Chinese-language publications are most
popular in New York, Chicago, Houston,
Dallas, San Francisco and New Jersey.
The insert salutes Yao Ming of the
Houston Rockets, Mengke Bateer of the
Toronto Raptors and Wang Zhizhi of the
Los Angeles Clippers. Content also
included information on the NBA’s rising
popularity in China, a peek at the NBA China
Games 2004 between the Rockets and
Sacramento Kings in Beijing and Shanghai,
news and the league’s 2003-04 TV schedule.
The United States has more than 24
million Chinese residents, with a median
household income of $51,444. The NBA
supplement is estimated to reach 70 percent
of that population.
According to an article in Times Asia,
perhaps the most remarkable thing about
China’s tallest ambassador is that he is
possibly even more popular in the U.S. than
he is at home.
Americans find the well-mannered
player a refreshing change from U.S.
athletes and their spoiled, sociopathic
escapades. Across North America, Yao’s
clean-cut, tattooless visage sells everything
from Visa cards and Apple computers.
As if Yao didn’t accomplish enough
during his first year in the NBA, on and off
the basketball court, a book of his
“Yaoisms” has been published by North
Atlantic Books. Written by Oliver Chin, it
is titled The Tao Yao.
Recognizing his immense responsibility
as a cultural ambassador, Yao said, “I hope
I am a good textbook. It seems to me I am
here to do more than play basketball.”
Growing to be as popular as actors Jackie
Chan and Jet Li, Yao’s social impact elevates

him far beyond these entertainers. Game
by game, this shooting star inspired
audiences everywhere as he has shattered
the stereotypes of all sorts.
Challenging the West’s views of him and
“foreigners” in general, he is also redefining
how Asians could view themselves as well
as the image of the athlete in modern society.
Praised by famed players and coaches,
Yao taps into a wellspring of wisdom that
yields insights far beyond his own
experience. Though Yao may not have
intended it, he has become an authentic
teacher of Taoist values to an awe-struck
yet accepting world. From East to West
and back again, Yao has become a 21st
century role model not only for basketball,
but also for life.
As these events occur, it is obvious that
Yao Ming has had a tremendous impact on
NBA basketball and the Chinese American
community. Last season more than 15 NBA
teams incorporated Asian American
marketing efforts into their overall marketing

plans,” NBA international senior vice
president Andrew Messick said in a
statement.
With the emergence and growing
popularity of Asian players and the everchanging demographics of the U.S., the
NBA’s marketing efforts to reach the Asian
American community will grow,” he said.
According to Jason LaFrenz, Minnesota
Timberwolves’ Director of Marketing, “The
Timberwolves organization is taking a very
proactive approach to reach out to the Asian
American community in the Twin Cities. As
he says, “We will be creating a number of
marketing programs that will be devoted to
them, and we invite them to become fans of
the Timberwolves and the NBA.”
In the meantime, you can catch Yao Ming
in action on December 16, when the
Timberwolves host the Houston Rockets.
Take advantage of the special
Timberwolves-Asian American Night
package that is presented on page 9 in this
paper.

Home Mortgage Consultants Inc.
A Nation Wide Mortgage Broker

Peter S. Meimaridis, President

1-800-488-4663
Minnesota: 763-595-1883
Let us show you how to save THOUSANDS of
dollars on your mortgage
Here at Home Mortgage Consultants we pride ourselves on having the
most unique and cost effective mortgages in the industry. We have
competitive rates and creative ways to structure your mortgage to
your individual needs. As a client of Home Mortgage Consultants you
will be automatically enrolled in our Mortgage Management Program
which will inform you when interest rates drop allowing you to save
even more money.

** Free investment seminars to show you how to
grow your wealth through real estate investing**
**Free Pre-Approvals for Purchases and Refinances**

Ask about our free float down feature
that guarantees you the lowest rate
available!!
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DRAGON TO PERFORM FOR YAO
MING AND TIMBERWOLVES
ON
DECEMBER 16
ST. PAUL, MN—CAAM Chinese Dance
Theater’s dragon has been invited to perform the halftime entertainment when 7’-6”
Yao Ming and the Houston Rockets visit
Minnesota’s Timberwolves. At 50 feet in
length, the dragon is Yao Ming-sized! The
dragon is a larger-than-life puppet operated
by ten people and will emerge from clouds
to perform a majestic dance. The work is
choreographed by newly appointed Associate Artistic Director Qiang Yang.
Date & Time:
Tuesday, December 16,
2003, 7:00 p.m. game time, 7:45 p.m. halftime
Venue: Target Center, Minneapolis
CAAM Chinese Dance Theater’s dragon
hails from China. It arrived in the Twin Cities in 2000, the Year of the Dragon, when it
was awakened by then St. Paul Mayor Norm
Coleman and CAAM Chinese Dance Theater Artistic Director Shen Pei to begin residence here in Minnesota. Like Yao Ming,
the dragon also has star status. Since its
arrival, the dragon has performed throughout the Midwest region. Most recently it
won the Mayor R.T. Rybak Mosaic Award
and the Vice Commodore’s Award at the Min-

neapolis Aquatennial Grande Day Parade.
With antler’s of a deer, belly of a crocodile, paws of a tiger, and talons of a hawk,
the iconic dragon is the result of thousands
of years of evolution of various individual
tribal totems and today is the traditional symbol of the Chinese people.
CAAM Background. Since 1992, CAAM
Chinese Dance Theater has served families
and delighted audiences with some of the
best locally-produced Chinese dance in the
country. We are a community-based organization under the artistic direction of a
world-renowned choreographers and teachers. A division of Chinese American Association of Minnesota, the oldest Chinese
American community organization in Minnesota, we perform to 17,000 live audience
members annually and have become the largest Chinese dance organization in the Midwest.
Contact: Marcus Young
CAAM Chinese Dance Theater
Tel: 651-312-0648
E-mail: marcusyoung@yahoo.com
For More Information, visit www.caam.org/
cdt
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Looking Ahead, and Over Your Shoulder
International competition in manufacturing is intense
and growing, but the search for international bogeymen overlooks U.S. competitiveness.
By Ronald A. Wirtz
Editor, fedgazette
Talk with most anyone about manufacturing (China), it doesn't take long (China) for
the conversation to turn to a certain topic
(China). And it ain't the dish kind of China,
either.
To many, China is both Public Enemy #1
and the biggest opportunity for growth.
With a fast-growing economy, many see
China as a great new market opportunity.
But with growing sophistication and the biggest labor supply under one roof, China has
become a manufacturing dynamo and that
has a lot of U.S. manufacturers looking over
their shoulders.
In a member survey this year by the National Association of Manufacturers (NAM),
nearly half of respondents cited China as
the major source of import competition, easily ahead of any other country. A 2003 survey of manufacturing firms by Minnesota
Technology found that the number of firms
that view China as a benefit to their business were outnumbered by a margin of four
to one.
The nervousness and anger over China
comes from different sources—from piracy
to labor supply to environmental regulations—but all of them have to do with the
United States' competitive position on the
global manufacturing totem pole. For example, China's seemingly boundless, lowcost labor force—average Chinese wages
are about 5 percent of U.S. wages—has long
been feared as a sleeping giant. That giant
is now rousing as the country undergoes
the rural-to-urban population shift that the
United States underwent many decades ago
as farmers seek better-paying jobs in the
country's burgeoning cities. Even Mexico is
feeling China's heat, having relinquished its
niche as the low-cost leader and reportedly
losing more than 200,000 jobs since late 2000.
As China's manufacturing sector feeds
off of and propels the Chinese economy—it
has averaged annual growth of about 7 percent for the last decade—it has displaced
both U.S. firms and employees, though some
evidence suggests that widespread fear over
job flight might be misplaced.
And as job losses mount in U.S. manufacturing, a new villain has appeared in the
form of a reportedly undervalued yuan, the
Chinese currency, which is pegged to the
dollar. But as more manufacturing advocates
blame the vagaries of currency exchange for
compounding the China problem for U.S.
firms, there is little proof that their solution—
a flexible or “floating” dollar-yuan exchange
rate—would be an improvement.

800 lb. gorilla, speaks Chinese
For every ship loaded with containers
of Chinese goods that arrives in the United

States, it could be sent back full of anecdotes of lost orders and job flight overseas.
Steve Holland, director of the Montana
Manufacturing Extension Center (MEC),
sees the China affair firsthand from his clients, who are looking to become more competitive.
Firms that seek Holland's counsel “generally complain about loss of markets” induced by the combination of high costs in
the United States and low costs and poor
protection of intellectual property in China.
“We've seen a lot of jobs go overseas for a
lot of reasons,” Holland says, adding there
are “easily a half-dozen to a dozen” firms
that have left Montana in the last year. Those
that have moved tended to be more of the
mom-and-pop variety rather than large cor-

and third quarter 2002. Only two employers
attributed the mass layoffs to a relocation of
jobs to another state or country.
The Dislocated Worker Program in Minnesota also tracks mass layoffs and provides
assistance to workers displaced by so-called
job adjustments stemming from certain free
trade pacts. (Countries that trigger the assistance include Canada, Mexico and other
countries mostly from the Caribbean, Latin
America, South America and Africa.) In 2002,
about 8,900 manufacturing jobs were lost
through mass layoffs, but only 680 qualified
for the trade-related assistance, or less than
8 percent of mass layoffs in manufacturing.
But make no mistake, a broad-angle view
of manufacturing shows a slow migration to
lower-cost locations has long been under
way, even within the country and district.
Whatever the rate of overseas job flight, it
is likely just the next phase of cost-cutting
hopscotch for some firms—a phenomenon
that has come most recently to Sunbelt states
and rural areas where manufacturing growth
has been strong over the past decade or
two. Indeed, data on peak manufacturing
employment for states show a striking,
mostly westward shift of manufacturing jobs
to low-wage and low-density states (see
map).

Growth and Peak Years of Manufacturing Employment by State

porate firms, according to Holland. “That's
kind of scary to me.”
Holland is hardly alone in his anxiety
about job flight to overseas markets. Randy
Schwartz of the North Dakota Manufacturing Extension Partnership knows of one large
manufacturer in the state that was told by a
major customer that its production “would
have to move” to a lower-cost, off-shore location in the near future if it wanted to keep
the client's business.
Today, it's accepted as a fact that many
jobs are going overseas and south to
Mexico. But no one will be able to tell you
how many because no one collects any official data, not even the Bureau of Labor Statistics. An official at the Minnesota
Department of Employment and Economic
Development (DEED) says it is “impossible”
to know exactly how many Minnesota jobs
have been lost to other countries.
But some information from DEED suggests that the number might be pretty modest. For example, employers reported 67 mass
layoff events (more than 50 jobs for longer
than 30 days), between fourth quarter 2001

In 1969, for example, the Twin Cities had
two of every three manufacturing jobs in
Minnesota, according to a research article
by Dave Senf of DEED. But over the next
three decades, manufacturing jobs in the
Twin Cities grew just 16 percent; in greater
Minnesota, where wages are considerably
lower, manufacturing jobs grew 77 percent.
As such, any trend in job or firm flight is
largely an extension of that cost-cutting
trend. Still, that doesn't mean U.S. manufacturing is headed to China in some Manifest
Destiny in reverse. Again, it's hard to say
exactly the extent to which plants and jobs
are headed anywhere, including China. But
government data suggest two things: Investment in U.S. manufacturing is still strong
by a number of measures, and when U.S.
firms invest elsewhere, it's usually in highercost foreign markets, not lower-cost ones
like China.
When firms invest in structures, equipment and other organizational assets (but

not including stock purchases) outside their
national border, it's called foreign direct investment (FDI). Many anxiously point out
that, for the first time ever, China received
more FDI (about $53 billion) last year than
the United States. While Chinese FDI has
seen steady growth of 10 percent to 20 percent annually over the last few years, the
flip-flop in ranking has much more to do with
a precipitous—and likely temporary—drop
in U.S. FDI, falling from a high of $300 billion
in 2000.
Nor does it mean that the United States
has fallen permanently out of favor. Most
experts see it as a “capital retooling” of sorts
as the U.S. economy works through the capacity glut that had built up during the raging 1990s. Earlier this year, the Economist
Intelligence Unit (a research sister company
of the Economist magazine) published an
FDI forecast through 2007. It predicts that
the United States will receive three times the
annual FDI over this period—an average of
$214 billion—than the next closest country
(China, at $66 billion).
And in spite of the anecdotes, U.S. firms
are not fueling China's rise in foreign investment. A report on U.S. manufacturing FDI
earlier this year by Deloitte Research, a
branch of the consulting firm Deloitte &
Touche, estimates that U.S. manufacturing
firms invested an average of about $1 billion
in China annually from 1998 to 2001, a lower
average than nine other countries tracked in
their report. U.S. manufacturers have also
pulled back their total investments abroad
by 60 percent from 2000 to 2002 because of
the sluggish domestic economy.
Maybe more surprisingly, when U.S.
manufacturers do spend money outside our
borders, it usually goes to higher-wage countries like the United Kingdom, Germany and
Canada. Deloitte Research found that lowwage nations “consistently under-perform
high-wage economies” in attracting investments from U.S. manufacturers, “despite the
common perception that overseas investments are a way to access low-cost labor.”
And the trend is accelerating. In 1996,
65 percent of all U.S. manufacturing FDI went
to high-wage countries, and by 2001 it hit 94
percent, a phenomenon Deloitte called a
“high-wage paradox.” Rather than merely
moving plants to low-cost countries, “U.S.
manufacturers seem to be aimed more at accessing markets and completing their global
networks ... than finding low-cost workers.”
A report last summer by the Federal Reserve Bank of Chicago echoes that theme.
“While many believed the attraction of low
wages would cause shifts in investments,
American manufacturers seem to be more
concerned with skills and education of workers rather than wages, which are a relatively
small percentage of their total costs.”

Don's yuan
What worries many is not a single competitive factor, like cheap Chinese labor, but
the steady buildup of many competitive factors over time. The most recent concern is
the obscure subject of currency exchange
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continues on page 11
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rates, where many have been loudly complaining that China has been manipulating
its currency to the point of it being seriously
undervalued against the dollar.
This issue matters—a lot—because a
weak yuan means that Chinese goods are
cheaper here, and U.S.-made goods are more
expensive in China. U.S. interests are crying
foul, saying the pegged yuan is akin to giving the Chinese an extra arm to fight with.
Several manufacturers and numerous
other sources mentioned the undervalued
yuan in conversation. Jerry Jasinowski, head
of the National Association of Manufacturers, has called the yuan issue “by far the
largest factor distorting our trade.” Sixteen
members of Congress signed a bipartisan
letter in late July telling President Bush “it is
time to consider action regarding the undervaluation of China's currency, the yuan.” In
September, Treasury Secretary John Snow
went to Beijing—as part of a larger Asian
tour—with the yuan being tops on the
agenda.
Later that month, both houses of Congress saw proposals to slap a 27.5 percent
tariff on all Chinese imports if China did not
implement currency changes.
Whether the yuan is undervalued, and
by how much, is a more complicated matter
than general news reporting and conventional rhetoric tends to let on. Even one of
the most oft-cited papers—a 2002 report by
the Manufacturing Alliance—acknowledges
that the “impact this manipulation [of the
yuan] has had on exchange rates and the
U.S. trade deficit is a much more difficult
question, and there is no precise answer.”
This and other studies have estimated the
yuan to be 15 percent to 40 percent undervalued—figures that have been widely repeated and implied as fact.
Without digging too deeply into arcane
exchange rate regimes—and it's a big, messy
hole—there is some evidence to suggest that
such estimates are no more than wild
guesses because they imply that the use of
a different exchange rate system—a floating exchange rate, currently used by most
countries—would make the yuan's value not
only predictable, but predictably higher in
value against the dollar than the current peg
system allows.
That's a big leap, one that might make
sense on paper. The argument—one often
made even by economists—is that the market supply and demand of individual currencies under a floating regime will reflect
the underlying fundamentals—like output
growth, balances of trade, productivity and
other indicators—of a particular economy.
Those fundamentals are then reflected in the
value of that economy's currency (say, the
dollar) against other currencies.
Many, including the Bush administration, have been pushing the Chinese to move
to a flexible or floating exchange rate where
currency values are said to be set by market
supply and demand. Touted by many as at
least a partial solution to the China problem,
the perceived predictability of currencies
under floating exchange rates is not demonstrated even among the many currencies
governed today by such a system.
Though it might seem counterintuitive,
the so-called market fundamentals theory at
work here doesn't translate in the real world
of currency exchange. If it did, you'd be able
to find clear examples of currencies weakening or strengthening on cue according to a

from page 10
country's economic performance. But you
won't find any such relationship in monthly
or even annual data for currency exchange
values. Put simply, floating exchange rates
have not produced anything close to systematic predictability in valuing one
country's currency against another.
According to research by economists
Neil Wallace, Richard Meese and Kenneth
Rogoff dating back some 25 years—and yet
to be disproved—there's no traceable pattern between economic fundamentals and
the dollar's value, particularly in the short
term. Wallace's research points out that currency values under a floating regime are set
entirely on speculation, rather than on economic indicators, because the things being
traded—fiat currencies—are intrinsically
useless, unbacked and costless to produce.
As such, they are not the same “thing” in a
market sense as a banana or widget. “For
fiat currencies, there are no inherent fundamentals that determine equilibrium exchange
rates,” Wallace wrote in the Fall 1979 Quarterly Review of the Federal Reserve Bank of
Minneapolis.
A few years later, Meese and Rogoff
demonstrated that a fundamentals model was
less useful for predicting the dollar's future
value than a naive model—which simply
means that the best forecast of a future exchange rate is the current rate. With a floating exchange rate, one could likely do as
well predicting future exchange rates by flipping a coin.
This lack of predictability is easy to find.
Go back to about May 2002. The United
States was finishing its first year in recession, yet the dollar was still very strong
against most currencies worldwide. Maybe
ironically, manufacturers were not complaining about an undervalued yuan at the time,
because it was also comparably strong because of its fixed value against the dollar.
Some would point out that the dollar has
since weakened against many major currencies, particularly the euro. But the development of a worldwide cottage industry in
currency hedging also shows the unpredictable volatility of floating exchange rates—a
harbinger of risk that is a potent poison pill
for trade.

Soft or hard?
There is some evidence that the yuan's
value has been dampened by Chinese attempts to keep it pegged (or fixed) for about
the last decade at roughly 8.3 yuan to the
dollar. The problem is China's soft (rather
than hard) peg system, according to Steve
Hanke, a Johns Hopkins economist and currency expert.
Under a soft-peg regime, the Chinese are
trying to control both currency value and
money supply at the same time—a particularly hard task. Most countries choose to
put one on market autopilot, so to speak. In
the United States, for example, the value of
the dollar is allowed to float, and money supply is controlled through interest rates set
by the Federal Reserve.
China's soft-peg system means the Bank
of China is selling domestic bonds to soak
up dollars flowing in from the nation's positive trade balance with the United States,
which in turn expands the domestic money
supply in China and keeps inflation there in
check. “The upshot” of the soft-peg system, Hanke responds in an e-mail, “has been

modest deflationary pressures [in China],
which have put a lid on the yuan's real exchange rate appreciation.”
Hanke, for one, advocates that China
merely move to a hard peg, which means the
exchange rate would remain fixed and the
Bank of China would refrain from buying up
dollars. Such a move would tighten the yuan
supply in circulation in China and likely lead
to higher price inflation there. How much
higher? That's hard to say, in part because it
would depend on which part—currency
value or money supply—you want to put
on market autopilot, and neither choice
would lead you straight to a hard answer.
But even assuming the yuan is undervalued, that's not as bad for the United
States as many would have you believe,
because it keeps Chinese prices low for
goods sold in the United States, freeing up
resources for other purchases, be they widgets, cars or education, all of which have
their own economic benefits. It's a classic
demonstration of the economic benefits of
free trade.
Steve Hine, acting research director of
Labor Market Information, a research arm of
DEED, acknowledges that workers and business owners understandably worry over the
threat to their livelihood posed by foreign
competitors. “Clearly, a lot of manufactur-

ing jobs have left permanently ... and a lot of
cyclical and transitory jobs are not coming
back,” Hine says. “But that's what open trade
is all about—jobs going to where there is
competitive advantage. ... People will eventually get the courage to fly again.”
Exchange rates aside, there are legitimate
gripes about the fairness of trade between
countries. Steve Holland, from the Montana
MEC, points out that intellectual property
theft and counterfeiting by foreign competitors is rife in countries like China, which don't
have the same standards and safeguards as
the United States. As a result, when ideas
are pirated and knockoffs hit the shelves at
fraction of the cost for U.S. manufacturers,
“that's just stealing stuff from us,” Holland
says.
And Holland, for one, is confident that
U.S. firms can compete with the likes of China,
as long as everyone is playing by the same
free-trade handbook. If China was “playing
by the rules, I don't know that anyone would
be complaining,” Holland says, because the
country offers a potential export boon to
U.S. manufacturers. “If things are fair, [U.S.
manufacturers] would go and compete.” But
the lack of perceived trade fairness “is just
becoming more of a sore spot.”
Source: fedgazette, November 2003

CHINA INTERNATIONAL
SOFTWARE
SYMPOSIUM
To Be Held in Chengdu, China, April 5-7, 2004

T

he China Council for the Promotion of International Trade (CCPIT) announces
that it has appointed China Insight, Inc., the exclusive U.S. Midwest agent for
the China International Software Symposium, Chinasoft 2004. This event will
be held on April 5-7, 2004 in Chegdu, China. This event will be the biggest
occasion for software companies to meet the challenges and tap the opportunities arising from the rapid growth of the software industry in China.
According to the organizers, CCPIT and the Chengdu Municipal People’s Government, Chinasoft 2004 is the most important way to enter the China software market,
especially in the market of West China. It will focus on introducing advanced software
achievements in China and abroad as well as expanding financial channels of software
enterprises. This event will connect software individuals to their peers, colleagues and
competitors from all over the world in a neutral business environment.
Chinasoft 2004 will provide participants with an opportunity to develop new business alliances, learn about new business and technology strategies. This international
software symposium will provide an opportunity to gather market intelligence about the
future of the software industry. Speakers and session leaders will challenge conventional wisdom.
In order to make it a more efficient and effective event, the Economic Information
Department of CCPIT will arrange a special business matchmaking meeting, providing
an opportunity for Chinese and overseas software companies to have face-to-face talks.
It will help attendees:
1. Establish good relationships with Chinese software companies, government agencies, etc.
2. Locate potential business partners throughout China.
3. Maximize the opportunity to enter the growing China software marketplace.

The organizers strongly recommend that any business associated with the software
industry make plans now and budget to participate and attend Chinasoft 2004. Additional information can be obtained by contacting Charlie Chen, China Trade Coordinator
of China Insight, by email: cchen@chinainsight.info.
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With College Costs Still Rising, the
Time to Start Saving Is Now
By David Buller, Ph.D., MBA, M.A., American Express Financial Advisor

L

The Importance of Starting Early
Getting an early start on saving for college can dramatically affect how much money
you will accumulate by the time your youngster is ready to head off to campus. That’s
because time is the crucial ingredient of compound interest, which allows your invested
savings to grow not just on its original principal, but also on its growth in prior years.
For example, starting today, if you put
$250 each month into an investment that
earns an average of 7% annually, you’d have
more than $44,000 in just 10 years. Under
the same hypothetical example, you could
save substantially more – more than $108,000
– if you invested over 18 years. (Fees and
expenses not included in example.) Results
will be affected by fees and expenses.
Section 529 College Savings Programs
Gain Greater Acceptance
A growing number of Americans are
turning to “section 529” college savings programs to help their children accrue funds for
tuition and other school-related costs. Section 529 plans, named after the IRS code that
created them, are state-sponsored programs
that can give parents and other family members a tax-advantaged means of saving for a
child’s college education.
Section 529 plans are a relatively new
tool in the world of college savings. In fact,
last year was the first year in which all 50
states began offering at least one version of
the two different types of college savings
plans available through section 529:
* Section 529 prepaid tuition plans, allow
you to pay in advance for your child’s tuition.
* Section 529 college savings plans, enable
you to invest your child’s college money in
a variety of different tax-advantaged investment options.
Prepaid Tuition Plans Offer Stability, with
Certain Limitations
Many states offer section 529 prepaid
tuition plans, which enable you to pay
today’s rates for your child’s future tuition
and fees, typically at the public colleges and
universities located in the state that spon-

sors the plan. Such plans are guaranteed to
increase in value at the same rate as college
tuition. For example, if you purchase a year’s
worth of tuition at a state-run public college, your purchase will always be worth a
year’s tuition – even if tuition rates rise significantly by the time your child reaches
college age.
Prepaid plans can offer parents peace of
mind because the plans provide hedge
against tuition inflation and are often guaranteed by the full faith and credit of the state.
However, such plans may not perform as
well as other investments that can carry more
risk, such as stocks or bonds. In addition,
most prepaid tuition plans have a set enrollment period, with specific age limits for when
the beneficiary can participate in the plan.
College Savings Plans Offer Greater Flexibility
While section 529 college savings plans
don’t offer the “guaranteed” tuition rates or
investment returns of prepaid tuition plans,
they can offer greater flexibility in certain
areas. For example, unlike prepaid plans, section 529 savings plans can be used to pay
for tuition and other educational expenses
at virtually all accredited postsecondary institutions throughout the country – including colleges, universities and vocational
schools.
Section 529 college savings plans also
give you a chance to potentially earn greater
returns than those offered under a prepaid
plan. However the value of the college savings plan may increase or decrease over time
depending on market conditions. They allow you to invest a child’s college money in
a variety of different mutual fund options,
where it grows tax-free as long as withdrawals are made to pay for educational expenses.
Increased Investment Options
One legislative change that took effect early
last year has made section 529 college savings plans even more attractive for many
Americans. The new rule allows participants
to change their investment option once a
year.
For example, if the assets in your plan
are invested in a fund filled with
underperforming stocks, you have the option of changing to a fund that better suits
your needs and goals. You can also shift
your 529 assets, tax-free, into another state’s
college savings plan once a year.
Generous Contribution Limits
In general, most state plans allow just
about anyone to contribute funds to a child’s
section 529 college savings plan. From
grandparents to friends of the family, individuals can contribute up to $11,000 each
year – $22,000 for a married couple – without incurring federal gift taxes. You can even
contribute up to $55,000 in one year – five

years' worth of gifts – as long as you don’t
make further gifts to the same beneficiary
over the next five years.
Secure Your Child’s Future
Rules do change and are scheduled to
change on these college plans. If the number of available college funding options has
you wondering where to begin, consider
turning to a professional financial advisor.
Your qualified financial advisor can help you
review your overall financial state and discuss in greater detail the merits of various
college investment options.
For a free consultation to enhance your
financial situation, you may contact David
Buller, Ph.D., MBA, Financial Advisor, at
651-635-1804 or david.w.buller@aexp.com.

The consultation is free and without obligation.
American Express Financial Advisors
Inc. Member NASD. American Express Company is separate from American Express Financial Advisors Inc. and is not a brokerdealer.

Because all business is

GLOBAL BUSINESS
*Evening Classes
*Language Skills
(Mandarin)
for all levels
*Learn from
Industry Leaders
*Study/ Work Abroad

Master of International
Management Program
651-962-4840
www.stthomas.edu/mim
mim@stthomas.edu

LEARNING FOR A LIFETIME

If you haven’t started
thinking about funding
your child’s college education, you may want to start
soon. According to the
College Board, a New Yorkbased nonprofit association, the average
cost of tuition and fees at a private college,
today is $18,273 per academic year, a 5.8%
rise from last year. At a four-year public college, the annual cost is $4,081, If costs continue to increase at their current pace, a child
born today can expect to pay more than
$219,000 for four years of tuition and fees at
a private college in 2021 and $98,000 for the
same education at a public school.
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Buying Your
First Home
By Gigi Yau, China Insight Staff Writer

L

ast month, we discussed credit.
If you have any questions
about credit or mortgage, please
feel free to contact me as soon
as you have questions rather
than wait until you are ready to apply for a
mortgage. Building credit and repairing
credit may take time even though I have access to rapid credit repair and rapid credit
building services. Start now – it’s only to
your benefit!
This month, let’s examine some low down
payment mortgage options. The significance
of having low down payment programs is
that it allows first time homebuyers who have
a hard time coming up with enough cash as
down payments to buy a home now as well
as allowing people to own a home who
choose to have their savings kept in a more
liquid form. There are some immigrants from
overseas or people who have moved from
cities where housing was more expensive
that may have sold their homes and have
money from equity to purchase a home in
the Twin Cities with cash or a hefty down
payment. As for the rest of us, some may
hesitate to buy a home now because we may
want to take the time to save for a down
payment. The good news is that there are
many low or zero down payment mortgage
programs available.
Some low down payment programs with
good pricing only require a mediocre credit
rating. Some lenders also do zero down mortgages for moderately poor credit. Some do
not even require U.S. permanent residency
or citizenship. So, if you are trying to get
the perfect 20% down payment to buy the
perfect home in the perfect neighborhood
with the perfect school district and near a
park or golf course as well as a nice lake,
you are buying a portion of the home or
apartment building for your landlord rather
than yourself while you tarry.
When there are legitimate reasons for
some people not to jump into home ownership -- uncertainty about how long they
might live here, or unstable income -- then
waiting is not a bad idea. On the other hand,
considering that housing prices had been
going up so rapidly, someone who bought a
house two years ago while the uncertainty
lingered, who resells it, still made a handsome profit from the equity of the home. If
they improve their home while living there,
they made even more money. With this in
mind, I just want to offer knowledge and
support to you on low down payment mortgage programs so that you can make an informed decision.
Lenders know the challenges of people
making the transition from renting to owning their first home. Therefore, many lenders offer programs tailored to first time
homebuyers with guidelines that are flexible
and favorable to the borrowers. As a broker,
I have several lenders who offer extensive

niche programs. Please call for details.
Some programs offer high loan-to-value
(LTV) such as 103%, 106%, or 107%. For
example, a home with a sale price of $180,000
and the loan amounts are respectively
$185,400 for the 103% program; $190,800 for
the 106% program and $192,600 for the 107%
program. These programs are tailored to
cover the closing costs. You may want to
contact realtors who are good at asking the
sellers to cover the closing costs, then you
may find zero down programs good enough
for you while the pricing is slightly better
than the higher LTV programs. Additionally, some programs with zero down and still
do not require private mortgage insurance.
If you can afford a few percent of the down
payment, you may qualify for some programs
for 97% or 95% loan-to-value which would
have slightly more flexible guidelines. For a
$180,000 value home, 3% of down payment
is $5,400 and 5% is $9,000. If you want a
jumbo loan with a high loan to value, there
are also programs for your needs. Jumbo
loans usually do not offer a high loan to
value; while high loan to value loans normally are for first time homebuyer programs
which usually limits the loan amount.
Some first time homebuyer programs, especially those offering the below market pricing may limit the borrowers’ household income. Some programs may limit to around
$60,000 or some may limit to around $75,000.
However, these are household incomes and
if you are single, the income guidelines for
the low income household are actually a very
good salary for some professionals. Yes,
single professionals may qualify for mortgages for low income people. Additionally,
some programs normally with income limit
may waive the income limit if the property is
located in a low income census tract. Furthermore, some low income census tracts
may be in a nicer pocket of the neighborhood with homes in better condition such
as the new upscale condo developments in
the uptown Lake Street area. Some first time
home buyer programs may offer special terms
for certain professions, such as teachers,
police officers, fire fighters and hospital
workers. Additionally, there are programs
which offer down payment assistance for
qualified borrowers. I wish you luck in the
exciting journey towards home ownership!
Editor’s Note: This material is provided for
informational purposes only and China Insight assumes no responsibility for its accuracy and recommends consulting your
professional advisors before taking any
action.
For a complimentary consultation, you may
reach Gigi Yau at Dearey Mortgage at 952345-0977 or cell 612-978-0045 or
gyau@deareymortgage.com.
Visit
www.deareymortgage.com.
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Chinese People’s Political
Consultative Conference
(CPPCC)
By Lisong Liu, China Insight Staff Writer
nlike the state organs we
introduced in previous
issues, such as the
National
People’s
C o n g r e s s
and the State Council,
which could easily find their
counterparts in other countries, the
CPPCC is kind of a political institution
and a part of the party system “with
remarkable Chinese characteristics.”
It was established during the Civil
War in the late 1940s, while the
relations between the Communist
Party of China (CPC) and the
democratic parties within CPPCC
trace back even to the War of
Resistance against Japan in the
1930s. CPPCC could be said to be
the witness of the tremendous
transformation of China in the last
century.

U

1. Brief History of CPPCC
CPPCC was founded in 1949 (right
before the foundation of the PRC) jointly
by the CPC, various democratic parties,
democrats with no party affiliations,
people’s organizations and public figures
from all walks of life. Such a broad
membership had gained CPPCC the title of
“the patriotic United Front of the Chinese
people.”
With the victory over the Nationalist
Party (KMT) expected ahead, CPC issued a
call on April 30, 1948 for proposing a new
political consultative conference (as
compared to the “old” one convened in
Chongqing in 1946 led by KMT) to set up a
democratic coalition government. Two
preparatory meetings for the conference
were held in Beijing in June and September,
1949, respectively, followed by the First
Plenary Session of the CPPCC on September
21-30, 1949. Attended by 662 delegates, the
Conference adopted the Common Program
of the CPPCC which served as the
provisional Constitution of the nation. It
also adopted the Organic Law of the
Conference, elected the leaders of the
Central Government, chose Beijing as the
new capital, October 1 as the National Day,
the five-star design as the national flag and
March of the Volunteers as the national
anthem.
CPPCC exercised the functions and
powers of the National People’s Congress
until the latter was established in 1954. After
that, CPPCC was maintained as the
organization of the United Front. In his
article “On Ten Relationships,” Mao
Zedong in 1956 wrote the principle of the
CPPCC to define the relationship between

CPC and the other democratic parties:
“Long-term co-existence and mutual
supervision.” In January 1982, the National
United Front Working Conference added
“sincere treatment with each other and share
of weal and woe” to the principle.
CPPCC restored its work after the
Cultural Revolution. On June 15, 1979, Deng
Xiaoping, then the chairman of the Fifth
CPPCC National Committee, announced
since the opening of the Second Session of
the Committee that the United Front had
changed into an alliance of socialist laborers
and patriots in support of socialism under
the leadership of the workers and on the
basis of the alliance of workers and farmers.
In 1988, the seventh CPPCC National
Committee decided to establish 13 special
committees to make the political
consultation and supervision a system. In
1994, the constitution of CPPCC was revised
to include participation in the deliberation
and administration of state affairs into the
main functions of CPPCC. As the United
Front of Chinese people, CPPCC has also
widely conducted exchanges with foreign
countries at various levels for many years.
CPPCC is elected for a term of five years
and holds a plenary meeting every year. It
convened the First Session of the 10 th
National Committee in this March and its
current leader is Jia Qinglin.

2. Eight Democratic Parties
a). China Association for Promoting
Democracy (CAPD)
CAPD was founded in Shanghai in
December 1945, aiming “to carry out the
democratic spirit and push forward the
realization of democratic politics in China.”
CAPD currently has around 65,000 members,
mainly intellectuals in the fields of
education, culture, science and publishing.
b). China Democratic League (CDL)
CDL’s predecessor is China League of
Democratic Political Organization which was
founded in October 1941 and composed of
a few parties and non-party individuals and
organizations. The League held a national
congress in Chongqing in 1944 and decided
to transform itself into a single party with
the new name of CDL. After Japan was
defeated in 1945, CDL insisted on opposing
autocratic rule, demanding democracy,
opposing civil war and demanding peace.
KMT declared it as an “illegal organization”
in 1947 and ordered its headquarters to
disband. CDL established a temporary
national headquarters in Hong Kong in 1948
and decided to cooperate with CPC for the
realization of a democratic and new China.

experts, scholars and representatives with
overseas relations.
CDL now has about 130,000 members, and
most of them are intellectuals.
c). China Democratic National
Construction Association (CDNCA)
CDNCA was founded in Chongqing in
1945 by a number of national industrialists
and businessmen and some intellectuals in
the fields, who were all active at the time of
the War of Resistance Against Japan.
Currently it has a membership of about
69,000.
d). China Peasants and Workers’
Democratic Party (CPWDP)
CPWDP’s predecessor is the Provisional
Action Committee of KMT, which was
founded in Shanghai in 1930 by Deng Yenda,
a prominent KMT left-wing leader, together
with others. CDL finally changed its name
to CPWDP in 1947 and currently has about
65,000 members. Its members are
intellectuals in the fields of medical science,
science and technology, culture and
education.
e.China Zhi Gong Dang (CZGD)
CZGD was founded in San Francisco in
October 1925 as imitated by the American
Zhi Gong Dang, an organization of overseas
Chinese. CZGD established its
headquarters in Hong Kong in 1931, later
moved to Guang Zhou in 1950 and finally to
Beijing in 1953. During the War of
Resistance against Japan, CZGD dedicated
itself in mobilizing the broad masses of
overseas Chinese to support the just course
of the motherland. It later denounced KMT
for launching the Civil War and called for
political democracy. It has about 15,000
members, most of whom are returned
overseas Chinese and their relatives,

f). Jiu San Society
At the end of 1944, a group of
progressive intellectuals organized the
“forum on democracy and science” in
Chongqing, with the hope of carrying on
the spirit of the May 4 th Movement of
“democracy and science” and to unite to
resist the Japanese aggression. It adopted
the name of “Jiu San” (meaning “September
3” in Chinese) to commemorate the victory
of the War against Japan and the
international war against Fascism on
September 3, 1945. It was formally founded
on May 4, 1946. It has around 68,000
members, and most of them are intellectuals
in the fields of science, technology,
education, culture and medical science.
g). Revolutionary Committee of the Chinese
KMT (RCCK)
RCCK was formed in 1949 mainly by two
organizations composed of former members
of KMT: San Min Zhu Yi (Three People’s
Principles) Comrades’ Federation, which
was founded in 1945, and KMT Association
for Promoting Democracy founded in 1946.
Currently RCCK has more than 53,000
members.
h). Taiwan Democratic Self-Government
League (TDSGL)
The League was founded in Hong Kong
in 1947. Most of its original members were
originated from Taiwan, with the aim of
fighting against imperialist aggression and
all schemes for separating Taiwan from the
mainland and of resisting against the
dictatorial rule of KMT. It now has about
1,600 members who are either from Taiwan
or have family roots in Taiwan, and who
now reside in the mainland.
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Lessons from the
Garden of Language
By Marlene Schoenberg, Ethnic Communication Arts

A

s
I looked out my
window, I saw
beautiful golden
leaves floating by.
Trees
were
illuminated by the
sun into blazing
magenta
and
bronze. As I took
the old tomato
stalks out of the
ground, dug up the
gladiola
and
begonia bulbs, and planted tulip bulbs, I
remembered the joys of this year’s harvest
and thought of the cycles of summers to
come.
For several weeks, I harvested handfuls
of cherry tomatoes every day. As I picked
the tomatoes, I thought about the progress
my students have made and the harvests
brought into their lives by improving
pronunciation and language.

Sunshine and Nurturing
My garden has been a source of
meditation about language skills.
Language is so much like a blooming
garden. With nurturing, it grows. Placed in
the right environment, it flowers before your
eyes. If you neglect it, nothing happens.
Once you plant the seeds, your work is not
over. You must continue to water and weed.

Planting Seeds and Transplants
Planting seeds for the first time is an
incredible act of faith. You ask yourself,
“How could this tiny seed become a huge
watermelon?” This is a time to reflect on
new possibilities.
Children learn their language naturally and
easily. It is only when we, as adults, are
transplanted to another place, that we fully
appreciate the gift of a native language. Both
people and flowers go through a sensitive
period of adjustment to new soil. As plants
need bigger pots to expand their root
systems, we sometimes need to expand our
skills to match our new professional
environment.

Structure
Every living creature needs structure to
do its best. Even a small amount makes a
huge difference. Last year, I used sticks to
hold up my tomato plants. My results were
disappointing. This year I used cages, and
those structures enhanced the growth of
the plants. Understanding the structure of
language and pronunciation assists
students in organizing their learning so it is
more productive.

Customizing
Different plants need different spots to
grow best. Some do better in the shade.

Some do better in the sun. Different people
need different approaches to learning
language. Some prefer to work
independently on a computer. Some prefer
a social context filled with conversation and
personal sharing. Some want structured
intensive exercises. Some want a slower or
faster pace.

Pinching Back
Just when the new tender buds come
out, you must pinch them off so more are
produced profusely. Sometimes nature
forces us to pinch back. This spring, I put
my hibiscus plant outside too soon. After a
cold snap in late April, it lost its leaves and
only bare branches were left. I thought it
was dead.
A garden- wise friend said to cut it back
severely, keep watering, and watch it come
back to life. She was right. This is like the
beginning of the speech training process.
You have to cut back on old habits and
focus your energy on new growth. If the
roots are strong, the environment is right,
and someone nurtures it, the plant will bloom
again.
For a while, it looks like nothing is
happening. If you decide to throw the plant
out because it looks dead, you may be
discarding the promise of new growth.
When only stubs of stems remain, you must
have faith that they will revive.

Looking Carefully / Listening
Carefully
There is joy in noticing small changes.
Keep listening to your own speech, just as
you keep looking at your plants every day.
Sometimes the reddest tomatoes will be the
furthest back, just out of reach. Sometimes
huge cucumbers are concealed behind the
foliage. One day, when you venture out in
the early morning light you will see the
plants from a different perspective.
Previously hidden from view, they will seem
to suddenly appear.
- What do you have to do to maintain your
speech/language garden?
- Tend it every day Decide if your goal is
personal growth or impressing others
- Understand your own nature and give
yourself what you need
- Find a good gardener/coach to help you
blossom
- Have patience
- Enjoy small successes
- Don’t give up easily
- Keep trying, even if you think nothing is
happening
A few weeks ago week, I picked the last
green tomatoes which magically turned red
in the container. What a delightful
surprise! Language skills also ripen in a
mysterious way that always amazes me.
“To everything there is a season”, song
writer, Pete Seeger, quotes from the Bible.
“There is a time for every purpose under
heaven; a time to reap, a time to sow, a time
to plant, and a time to gather. I swear it’s not
too late.”
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